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COININDUSTRY 


y 


Hit the profit bull's eye with new 


(sally BOW aNd ARROW 


4-PLAYER FLIPPER CONVERTIBLE TO ADD-A-BALL 


See your distributor or write BALLY MANUFACTURING CORPORATION ~- 2640 BELMONT AVENUE, CHICAGO, ILLINOIS 60618, U.S. A. 


Start playing with the future. 


The Atari future is here today. And your future 

has never looked so bright. With a complete galaxy of 

bright new stars like STEEPLECHASE, the horserace of a 

different color for up to six riders with a vend potential of 75¢. 
CRASH ‘N’ SCORE, a demolition derby with exciting crash-for-points 
action, and JET FIGHTER, supersonic one-on-one air combat thrills. 
Plus, proven profit performers like TANK and INDY 800, the 
phenomenal 8 player, 8 color racing game. 

Realistic sound effects, bright, attention-getting graphic displays and 
built in challenge keep players coming back (in any location). 

And reliable Durastress™ tested solid state electronics, along with 
Instapart™ service back-up keep your profits coming non-stop. 
New games are non-stop too. Keep your eye on our future. 

The dawn of a new year means new games, new income 


™ opportunities for you and your locations. 
ATARI Get the details. Call your Atari distributor or contact us at 
Innovative Atari, Inc. 2175 Martin Avenue, Santa Clara, CA 95050 
leisure or phone (408) 984-1900. 


oneum tee? 


Even your weird Cousin Ferd. 


Everybody plays to win, and don’t let 
‘em tell you nothing else. From the mighty 
Babe to Joe Willie to Billie Jean to the gang 
at the office, give them a good game and 
they'll play it to win. 

Gremlin’s phenomenal success in just 
three short years (while 22 other wall game 
manufacturers were going down the pipe) 
proves the point. Our good games Play Ball 
and Trapshoot have been winning 
and winning and winning, all over 
the U.S. What’s more, 14 countries on five 
continents are playing our games, too. In 
1975, our orders were up a whopping 105% 
over the year before. 


Bee oe pessatatat 


Any way you cut it, that’s a lot of people 
playing to win, with or without weird old 
Cousin Ferd. 

And that’s one helluva lot of quarters. 

What are we doing right? Imaginative 
game design, first of all. Solid engineering. 
Durable, troublefree construction. Total 
knowhow. 

At Gremlin, we’re playing to win, too. 

Join us! 


Gremlin 


The games people really play. 
7030 Convoy Court, San Diego, CA 92111, (714) 277-8700 
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Old Co 
Style 


Fascinating 
eleganceina 
furniture styled 
coin operated 
ohonograph. 
Harmony of design 
and sound. 


Remember... NSM phonographs 
are manufactured — not adjusted — 
for use anywhere in the world. 
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A MAIL THIS 
Poa COUPON TODAY! 
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y Yes, please send me full details and 
y information about NSM-PHONOGRAPHS. 
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7 “Your Name. 
J (Please print) 
Company 


Exclusive world distributers: / 
Address 


LOWEN-AUTOMATEN, 6530 BINGEN/RHEIN, Germany / ie aie 
Telephone: Germany 6721 -15202, Telex: 04-2222 | ee 


State | | 
| | | 
For the United States: | LOWEN-AUTOMATEN, 6520 BINGEN/RHEIN. 
Bert B. Davidson, Chicago, phone: 312-5 28 66 81 | Telephone: Germany 67 21 - 15202, Telex: 04-2222 
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Two-Way Street to Economy 26 


Volume 2/No. I 
January, 1976 


Slat 


Editor and Publisher: 


East Coast writer Tom Oliver examines the role two-way 
radio can play in economizing your operation and making 
it more efficient by citing examples from North Carolina 
operator Ken Flowe’s business and by discussions of the 
alternatives available with a radio expert. 


Ralph C. Lally Il 
Managing Editor: 
Sonny Albarado 
Associate Publisher: 
Linda Theis 
Who Are Those Guys, Anyway 4] International Editor: 
. David Snook 
At last, the Southern gentlemen and ladies at Play Meter Technical Editor: 
unmask themselves, letting our readers in on who we are Perry Miller 
and how we got to be here, putting out the best trade Correspondents: 
journal available for the coin-operated amusements Robert Haim 
industry. Gene Beley 
Tom Oliver 
Dick Welu 


John Osborne 
Circulation Manager: 
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Lynn Zielinski 
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from the editor 


LE EDEL I eS ALLELE ROLE BELGE CRORES 5 9 ai het tte cok aie I 

We begin the second volume of Play Meter and the new year with a 
great deal of anticipatory eagerness because we think 1976 offers some 
rather interesting changes and challenges, not only for us, but for the 
entire coin-operated amusements industry. 

The application of digital electronics to the industry over the past 
two years has resulted in a wealth of new games that are relatively 
more reliable and unquestionably more profitable than the 
electro-mechanical games of the past. 

But with the advent of microprocessor applications to coin-op 
games, the apparently limitless possibilities of new game concepts and 
designs boggle the imagination. 

These new applications and the resurgence in popularity of other 
standard games have resulted in many new manufacturers competing 
in the marketplace, which should make 1976 a “buyers market” for the 
operator. 

Non-electrical games, such as pool and table soccer, of course, 
should continue to flourish in the coming year because of their relative 
low cost and the ease with which they lend themselves to promotional 
events. The past year, alone, saw a major increase in the number and 
size of pool and table soccer tournaments and 1976 should see more of 
the same, not to mention a growing public awareness of the 
entertainment and skill values inherent in these sports. 

Speaking of awareness, if present trends regarding pinball continue, 
the new year should bring a heightened public pressure to do away 
with laws that make flipper games illegal. As it is, the demand for 
pinball games has jumped fantastically and 1976 should be a banner 
year for the manufacturers and distributors. 

While we should see many more states rid themselves of the 
ridiculous anti-pinball legislation of past decades, we should be 
equally aware of the other side of the legal coin in 1976. Local 
governments may still present an obstacle in some areas to the right of 
individuals to pursue happiness through entertaining themselves at 
pinball. 

And, of course, local and state governments continue to levy 
outrageous taxes on operators and distributors and it will take an 
increasingly vigilant attitude toward off the vulture of unfair taxation. 
Operators alone cannot do it, no matter how watchful they are of the 


The key to capturing the additional market being created for pinball 
will rely upon a manufacturers’ ability to establish consumer demand 
and consumer preference--the consumer being the player--by 
providing imaginative gadgetry and play appeal elements and keeping 
electrical and mechanical quality at an all-time high. 
weekly or monthly machinations of their governments. Because of that 
fact, 1976 should bring state associations into a stronger legislative 
position. Those states or locales that do not have associations will 
probably be forced to establish them in order for operators to survive. 

The key to survival, of course, not only means being aware of 
governmental activities that can hurt you, but being a smart buyer and 
a good businessman, as well. You don’t have to be a college graduate 
to be that way, either. All it takes is an adequate amount of common 
sense and the ability to judge your competition and business associates 
accurately. 

To help you become that top-notch businessman in 1976, Play Meter 
decided to compile something you will need and want to keep handy 
throughout the year. The last half of this issue has been devoted 
entirely to listings of all the manufacturers, distributors and various 
support companies that serve the coin-operatred amusement machine 
business. 

We feel it is undoubtedly the most complete guide available and we 
hope it helps you just a little to be successful in 1976. 


Ralph C. Lally II 


Calendar 


January 27-29 
Amusement Trades Exhibi- 
tion, London. World’s largest 
and most important trade ex- 
hibition for automatics. 


February 6-8 
South Carolina Coin Operators 
Association annual convention, 
Carolina Inn, Columbia, South 
Carolina. 


March 2-4 
Northern Amusement Equip- 
ment and Coin-operated Ma- 
chine Show, Blackpool, Eng- 
land. Large and important 
trade show for amusement 
equipment. 


March 19-21 
Music Operators of Michigan, 
annual convention. Weber’s 
Inn, Ann Arbor, Michigan. 


April 9-11 
Wisconsin Music Merchants 
Association, spring conven- 
tion. Scotsland Resort, Ocono- 
woc, Wisconsin. 


April 30-May 1 
Music Operators of America 
Regional Seminar, coin-oper- 
ated industry business semi- 
nars. University of Notre 
Dame, Notre Dame, Indiana. 


May 7-8 
Ohio Music and Amusement 
Association, annual conven- 
tion. Site not yet selected. 


May 14-16 
Music and Amusement Asso- 
ciation [New York], annual 
convention. Stevensville Coun- 
try Club, Swan Lake, New 
York. 
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FIRST CLASS 
PAID 


PERMIT NO.954 
EW ORLEANS, LA. 


ee 


BUSINESS REPLY MAIL 


NO POSTAGE STAMP NECESSARY IF MAILED IN THE UNITED STATES 


Postage will be paid by: 


PLAY METER 
P. O. Box 24170 
New Orleans, Louisiana 70184 
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Get more Cash 
from your Cashboxes 


When customers notice the jukebox them. Making more money for you SQ QUAD delivers to every seat in 
and like what they see and hear, they'll and the location. the house. No hot spots or dead areas. 
‘ied . a on playing it. As The wrap-around golden-red It keeps on working. Rowe AMI 
3 illumination and sophisticated warm phonographs are backed by the only 
woods of the distinctive Fleetwood no-nonsense warranty in the industry. 
Rowe AMI phonographs look great, cae é 
invite customer interest. Five years. On all moving parts. 
sound great and work great. 
Customers notice them. They like What sound. Balanced. Rowe’s full See your Rowe AMI distributor for a 
what they hear. They keep on playing = coverage stereo with six speakers or demonstration. 


Rowe international, inc. 


A SUBSIDIARY OF TRIAANGLE INDUSTRIES, INC. 


75 TROY HILLS RD., WHIPPANY, N.J.079871, TEL. (201) 887-0400, CABLE: ROVEND 


In Canada ROWE INTERNATIONAL OF CANADALTD. 9341 Cote de Liesse Dorval, Quebec 
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SINCE 1958 


OFFERS YOU THE NEWEST 
MONEY MAKER IN FLIPPERS 


FANTASY 
or FAIRY 


OFFERS: 


e Playfield polyurethane coated five times 


e Adjustable voltage to increase the strength 
on flippers and bumpers 


Special high gloss varnish paint finish 


Special high gloss varnish paint finish 
e Heavy duty wiring, relays, switches and coils 


e Six-reel scoring on all models 

e Extra thick playfield plastics 

e Heat pressed numbers on bumper caps 
prevents discoloring 


¢ Solid steel cash box includes lock and key 
with each machine 


¢ Ball shooter comes to slight point, preventing 
player from slamming and breaking ball shooter 
and spring 


e All games adjustable to three or five ball play 


e All games come with double quarter coin 
entries 


COMING 
SOON! 


e Adjustable scoring 
NEW 4-PLAYER 


Exclusive Importer for jer 
United States & Canada SINGLESERVER 


PARTY 


UNIVERSE AFFILIATED INTERNATIONAL, INC. 


1714 STUYVESANT AVENUE, UNION, N. J. 07083 U.S.A. © PHONE: (201) 686-5163 © CABLE: UNITEAMUSE 


editorial 


what we have here is a failure to communicate 


— a rs one ei = cm 


An overwhelming number of manufacturers and 
distributors who responded to Play Meter’s annual 
survey question about major problems between the 
manufacturing and distributing branches of the 
industry pointed to communications as the number 
one issue. 


Obviously, most of the respondents to our 
| questionnaire are aware that useful communication 
between manufacturers and distributors doesn’t 
exist, but unfortunately, few are doing anything 
about it. 

We would like to ask: What should be done? 


Answering our own question, we would like to 
propose a yearly distributor meeting between each 
manufacturer and his distributors. The meeting 
‘could last a day or several days--the length should 
depend on what problems the manufacturer wants 
to cover. 


The chief consideration is holding meetings that 
will inspire open discussion and decisions and result 
in the joint solution of mutual problems existing 
between manufacturer and distributor. 


The time and location of such meetings should be 
determined by whether the hosting manufacturer 
wants to incorporate social events and/or new 
product presentations into his meeting. While we 


all enjoy such diversions, the temptation to make 
them the primary purpose of the gathering should 
be subdued so that the more important business of 
communicating and solving problems can be 
accomplished. 

While there should be time left aside for 
socializing and “talking shop,” the manufacturer 
and distributor should not lose sight of the purpose 
of such meetings--solving differences and opening 
the lines of communications on specific points. 

We aren’t suggesting that manufacturers allow 
distributors to dictate how they run their factories 
nor are we telling manufacturers they should bow 
to distributors’ every whim. 

What we are suggesting is that both the 
manufacturer and the distributor should face up to 
the fact that many industry problems result from a 
reluctance to talk openly and honestly to one 
another. We are suggesting that manufacturers and 
distributors start communicating. 

The best way to start doing it is with yearly 
confrontations where both parties can air their 
thoughts, suggestions and complaints. If nothing 
else, such parleys could result with each party 
leaving with a little more understanding of the 
crises each faces daily. 

After all, understanding is what communication 
is all about. Understood? 


5 ways to improve 
your quarterly profits. 


Brunswick 


< air-handball Fs 


five are proven winners. Our Air- Handball™ 
emmme Game” is brand new, but it’s already 
out there, swallowing quarters and 


You've seen how people feed a great coin 
game. Quarter after quarter after gene 
quarter. Fs a a 
Which means you make a mint. | ee grabbing extra talk and excitement. 
And making money is what the eeernrnmesnatceesnmsu And that will keep you earning extra 
Briarwood™ coin games are all about. profits. For many quarters to come. 


“patent pending. 
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BRUNSWICK 


For more information, contact: Lyle Elliott, Briarwood Division, 
Brunswick Corporation; One Brunswick Plaza, Skokie, Illinois 60076 (312) 982-6000 


AAeneere>. 


I own and operate 100 amuse- 
ment machines in Fresno, Calif., 
and pay a high county property 
tax and city license. Now, a new 
tax is being assessed by the 
county--“possessory interest.” 

This applies to any tax exempt 
organization, state or municipal 
institution with which I do busi- 
ness. Since they pay no tax on 
their proceeds from my ma- 
chines, I must pay this tax for 
them, based on a rate of 18-20 per 
cent of the net proceeds. 

This has forced a court action 
on my part, which is very 
expensive. Anyone with this 
previous tax problem, please call 
me collect so that I can pass the 
information on to my attorneys. 


Bill Freeman 
AMS 

Fresno, Calif. 
( 209) 485-5980 


We enjoy the overall contents 
and enjoy seeing a publication 
devoted solely to the amusement 
industry. 


S.L. Ehrle 

Owner 

Akron Coin Counting 
& Sorting Machines 
Tulsa, Okla. 


I enjoyed your three very good 
lead articles in the November 
issue. I am always interested in 
information on new games, etc. 


John E. Neufer 
Today Games 
Santa Monica, Cal. 


14 


Your format, content and “col- 
or” are first rate. I enjoy reading 
your magazine and look forward 
to reading it each month. Your 
articles are not only interesting, 
but most informative as well. 
Please keep the quality issues 
coming. 


Edward W. Schroter 
Executive VP 

Int'l. Totalizing Systems Inc. 
Newton Upper Falls, Ma. 


I read Play Meter cover to 
cover, including ads and would 
like to see more on service and 
repair, especially repair in the 
field or on location. 

I like the bimonthly record 


Game uses a light display — 
no monitor 


Players compete directly against 
each other 


Game uses lights underneath 
silkscreened playing field 

Top made of unbreakable 
Lexon* plastic 

Strong and beautiful walnut 
cabinet with hardwood trim and 
Spanish leather formica top 


chart idea. We would like to see 
and read more about the older 
equipment, as we have only been 
in the business. about five years. 


Jimmie L. Scifres 
Owner 

L.A.S.S. 
Pensacola, Fla. 


Thanks for a good trade pub- 
lication. I am looking forward to 
receiving Play Meter. 

A guideline on new and used 
equipment prices would be very 
helpful to operators such as 
myself. Regional requirements 
on equipment put us ( operators) 
at the mercy of local distributors 
because of supply and demand 


[| Continued on page 16] 


e Fast, easy service 


e Solid state dependability — full 
one year warranty on logic board 


EDCOE Mfg. & Service Co. 


9512 W. Jefferson Blivd., Culver City, Calif. 90230 
Distributed by 
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situations. 

A uniform price guide would 
shift the edge to a more central 
position and would stabilize the 
new and used equipment market. 


Jack W. Zuckerman 
Games People Play 
Gansevoort, N.Y. 


I would like to see much more 
information on different distribu- 
tors and game manufacturers, 


NOTHING BEATS AMERICAN 


along with availability and prices 
of used equipment. 

Also, we notice most things 
mentioned mainly relate to the 
East Coast. More happenings on 
the West, please. 


Robert A Boatwright 
Boatwright Music 
Sacramento, Cal. 


I would like to see made 
available a compiled list of the 
various modifications to video 
games. I often use Play Meter as 
a reference for assistance when it 
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comes to video digital circuits. I 
enjoy “Technical Topics” very 
much. 


Grant Simpson 
Service Chief 
CGS Enterprises 
Ballwin, Mo. 


Your magazine is great. Keep 
up the good work. 


Ted Llewellyn 
Director of Sales 
Vendex Corp. 
Atlanta, Ga. 


Your book is one of the most 
interesting in the industry. It’s 
been a long time since some of 
the distributors and operators 
have read, commented and writ- 
ten about what they think and 
have seen in the industry. 


E.. Xaviar Bridge 
National Sales Mgr. 
Norwood Products 
Oscode, Michigan 
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Ginman of the montn 


communications 


as key issue 


A Play Meter interview 
with Jon Brady, 
Carolina distributor 


Distributor sees 


oD 


We made the decision from day one one electronic 
games that we would have the capabilities to offer 
repairs. We are repairing over 95 per cent of our boards. 
God knows it was an initially expensive and risky 
endeavor, but it has proved to be very rewarding and 
worthwhile. 


Thirty-four-year-old Jon Brady of Charlotte, 
N.C. , didn’t think his father’s jukebox route and 
later distributorship were too exciting as a 
youngster, but after a decade of working within the 
business from the sales and management end, Jon 
Brady thinks the coming year should be exciting for 
the industry. 

Brady liked the business, alright, “but all I really 
did in the beginning was clean up and the sort of 
thing no one else wanted to do, so they delegated tt 
to ‘the kid’.” 

But Brady grew up in the coin-operated 
amusement business and felt it only natural that he 
should continue his father’s enterprise. After 
getting his driver’s license, he helped with 
deliveries. After high school, he spent most of his 
time in the shop, an experience which helped him 
later as he went on into sales and management. 

Brady’s father began as an operator in Durham, 
N. C. , during the Depression. “In 1944, he sold his 
route and bought the distributorship here in 
Charlotte, which at the time was the Wurlitzer 
distributorship,” his son said. 

After his graduation with a major in political 
science from the University of North Carolina in 
1968, Brady came into his own in Brady Distribut- 
ing, which still handled Wurlitzer. 

Wurlitzer’s decision to end American manufac- 
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turing “was a shock to say the least,” Brady said, 
but it didn’t hurt the company too severely because 
he had branched out into games in 1967 [| when they 
were legalized]. Brady Distributing has also since 
expanded into vending and operating. 

Because we feel distributors will play an 
increasingly larger role in the development of the 
industry, we felt a discussion of problems existing 
in the manufacturer-distributor-operator hierarchy 
should begin the Play Meter interview with Jon 
Brady, successful Tarheel distributor. 

PLAY METER: What do you think is one of the 
biggest problems existing between distributors and 
manufacturers today? 

BRADY: The lack of commuications between the 
manufacturer and the distributor I think this works 
both ways. I think both parties are so involved on a 
day-to-day basis with all the details involving each 
individual business that both parties do a poor job 
of communicating with one another. I feel the 
average manufacturer does not understand the 
distributing business like he should. They don't 
know all of what is involved. 

Certainly the same thing can be said about the 
distributors, although, I do believe that the 
distributor familiarizes himself more with the 
manufacture of the product he is selling. 

(See next page) 


PLAY METER: What is your opinion of manufac- 
turing concerns who own their own distributing 
outlets? 

BRADY: There is obviously a more open line of 
communication in a situation where the manufac- 
turer also provides its own distributorship because 
there is the same corporate structure involved. It is 
in essence the left hand knowing what the right 
hand is doing at all times, which makes for a more 
cohesive liason. But it also sometimes creates 
problems because there is a !ack of objectivity 
which comes from two separate entities. You 
usually have a situation where necessary vital 
information flows immediately to the top so that 
timely decisions can be made, while a factory 
branch would be tied up in the bureaucracy or red 
tape of the business. The management level in the 
branch outlet is also often so intimidated that they 
are really not free to make judgements without 
first being advised by the manufacturing hierarchy. 
I actually believe that communications are better 
between the independently owned distributorship 
and manufacturer than this self-contained sort of 
relationship. 

PLAY METER: What would be the best way to 
solve this communication problem? 

BRADY: I think it would be a good practice to 
bring all of the distributors into the manufacturing 
outlet so that they might see what is really going 
on, have a bull session of sorts. Let each side view 
his opinion of what is going on. I think each should 
let the other know what he really thinks and what 
improvements could be made. They could also 
discuss existing problems on both fronts. Both sides 
need to take the time to open the doors between 
them. It is hard to do because so many people don’t 
seem to think it is that important. 

PLAY METER: Most of the major manufacturers 
have a distributor meeting once a year when they 
introduce their new models. Has that had any effect 
on this relationship and airing of views you were 
speaking of? 

BRADY: Yes, I believe it had a beneficial influence 
on the relationship between distributors and 
manufacturers but generally, the phonograph 
meetings last two or three days and are primarily a 
social occasion. They are a “hell of a lotta fun” but 
not too productive. They need to incorporate a 
serious time into these meeting times, since that is 
one time when everyone who’s in the same boat is 
all together. It wouldn't be a question of trying to 
pressure or sell anything at all. It would merely be 
an objective observation of existing situations. That 
should be done at least once a year. 

PLAY METER: What do you think is the biggest 
problem between distributor and operator? 
BRADY: On this level I feel that communication is 
not such a problem. We feel that we understand the 
operator’s problems because we, too, operate. We 
are confronted with the same problems they have 
on a daily routine. We understand and can 
personally relate to many of the problems 
encounted by operators. 

PLAY METER 


I think people tend to think of this industry as unique. 
But we are not in that we are confronted with the same 
business problems that confront all other major 
industries--inflation, tax burdens, controls which have 
affected many industries, making it hard to survive. 


We don't try to hide the fact that we operate, 
even though we do so in a sort of arm’s length 
manner. That facet of the business is not run out of 
the same building as Brady Distributing and we do 
not actively solicit locations. It gives us a total 
perspective. Because of this, communications for us 
is no problem. The distributing concern would have 
a bleak future if it weren’t for the involvement in 
operating. We could not exist financially without it. 

PLAY METER: As a distributing concern, how 
do you see the distributor’s role in the industry 
today? 

BRADY: Over the years I have noticed a 
seemingly continuing trend for distributors who are 
left becoming larger and I think they are adding 
more teritory and geographic area to their 
marketplace. I feel that the distributor has a 
responsibility to his operators to stock an abun- 
dance of service parts so that the operator does not 
have down time on the machines he has bought 
from the distributorship, as well as owing him the 
personal consultation he deserves regarding the 
operation of his route. This is on a much more 
personal level, but nonetheless important. It is a 
service greatly needed as well as appreciated by 
the operators. 

PLAY METER: Have the operators in your area 
reacted adversely to the rise in cost of machines? 

BRADY: In the flipper game market, I see 
operators running games in a little longer than they 
once did; buying less, maybe. On the other hand, 
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Arcade owners learn 
staging tourney not easy 


“Tommy” had played out it’s run 
at a local theatre in Carbondale, Ill., 
several weeks before, but pinball 
was still very prominent in many 
townspeople’s minds the second 
weekend of November. 

The Fourth Annual Wizard’s 
Tournament, the Midwest's longest 
running annual pinball classic, was 
in full tilt...ah...bumping along and 


record crowds of enthusiasts 
watched that silver ball closely at 
Carbondale’s Downstairs Arcade to 
see who this year’s ‘‘Wizard’’ would 
be. 

Actually, many non-enthusiasts in 
the crowd were shown that pinball 
is no joke to the contestants, the 
management and staff of the ar- 
cade, and to numerous fellow 
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spectators. 

Kent Moore and Tony Luchen- 
bach, the co-managers of the 
Downstairs Arcade, had been a little 
apprehensive about this year’s clas- 
sic, it being their first experience at 
running a tournament, but they 
were all smiles after it was over. 

“We were amazed,’ exclaimed 
Kent. ““We had as much participa- 
tion as we hoped for. In fact even 
better.” 

Eighty-nine contestants, a tourna- 
ment high, played two games on 
each of ten machines in the qualify- 
ing rounds on Friday and Saturday. 
Ten of these 89 would go on to the 
semi-finals Sunday afternoon and 
four of those 10 would vie for the 
$200 first prize Sunday night. 

The Downstairs Arcade staff 
designated the ten tournament ma- 
chines in mid-October by placing 
large stars over them. The stars 
caused the amount of play on 
Gottlieb’s Four Square, High Hand, 
Spin Out, Fast Draw, Sky Jump, 
Flying Carpet, and Big Brave, as 
well as Bally’s Wizard, Twin Win, 
and Odds and Evens to increase 
considerably. 

On Friday morning of the tourna- 
ment, the operator came in and 
cleaned each of these machines 
before they were moved against a 
wall at the back of the arcade. 

Eventually, because of the large 
crowd encroaching the player’s 
precious elbow room, this area 
around the machines needed to be 
roped off. 

Tony thinks 10 machines is the 
right number to have. “Twenty 
machines were used last year, but 
that was too many. It’s hard to play 
20 good games on 10 different 
machines. The challenge is_ still 
there.” 

Contestents were assigned a two- 
hour time slot when they signed up 
and paid the $5 entry fee. Up to 10 
persons signed up for each time slot 
running from 3 p.m. Friday to 1 
a.m. Saturday and 1 p.m. Saturday 
to 3 a.m. Sunday. 

Obviously, this kind of hours were 
a grind for the five-member Down- 
Stairs staff, even with the help of 
three extra volunteer officials. The 
scoring system required that they 
watch each machine constantly. 

“We were thinking of scoring 
strictly on replays ‘cause that’s what 
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pinball is all about,’’ explains Tony, 
‘but it’s too easy to tie and then it’s 
right back to using scores anyway. 
But using strictly scores alters the 
game, making specials almost 
worthless; so we gave a 5,000 point 
bonus for them on all the games 
except Flying Carpet and Four 
Square.’” Specials were worth 500 
points on these because they score 
differently. 

Each tourney player’s two scores 
for an individual machine were 
added together and recorded. After 
all 89 contestants had played, the 
officials ranked players by score for 
each machine and they were award- 
ed points corresponding to their 
individual rank. ( For example, the 
highest scorer on a particular ma- 
chine got 89 points, the second 
highest got 88 points, etc.) 

This left each player with 10 
rankings which converted to points 
that were then added together to 
give his overall score. This ‘‘simple”’ 
task of scoring took bleary-eyed 
officials from 3 a.m. until 10 a.m. 
Sunday morning when the 10 
highest scorers were announced as 
the semi-finalists. 

“Sure, a computer would be 
nice,’’ Tony laughed when asked if 
there were an easier way, ‘‘but 
that’s got it’s disadvantages, too. 
A lot of people sign up during the 
actual weekend of the tournament. 
If a computer showed the ranks 
constantly, some people would get 
discouraged by the high scores, not 
realizing that 20 consistent games 
could easily place them in the top 
10.” 

But he admitted to a few prob- 
lems because contestants couldn't 
see the figures out in the open to 
check them for themselves. One 
strong protest came from a con- 
tingent of players from Champaign, 
lll., which traditionally is a strong 
rival of Carbondale’s ‘‘Downstairs 
crowd.”’ 

The dispute was settled when the 
figures were brought out and pe- 
rused by both sides. ‘‘Next year,” 
Tony said, ‘‘we’ll give people a copy 
of how their score was computed.” 

The 10 semi-finalists again played 
two games each on the 10 ma- 
chines. The scoring was done the 
same way as in the qualifying 
rounds to determine the four final- 
ists. The six semi-finalists who were 
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eliminated didn’t go away empty- 
handed. They received their choice 
of $5 merchandise awards or record 
albums. Some of them also received 
the $5 cash awards for highest 
single game on each machine. 

The lowest ranked of the four 
finalists picked the first machine to 
be used in the finals, followed by the 
third and second ranked finalists’ 
choices. 

The top qualifier picked last, after 
surveying the challenge put forth by 
the other three machines picked. 
Cagey tactics were employed in 
making these choices. ( One finalist 
picked a machine solely because he 
knew the front-runner was playing 
poorly on it.) 

After three games each on Big 
Brave, Spin Out, Flying Carpet, and 
Twin Win, John Caneer of Carbon- 
dale was proclaimed the Pinball 
Wizard of 1975 and awarded his 
$200 first prize. The second, third, 
and fourth place finalists were 
consoled with $50, $25, and $15 
prizes respectively. 

Yes, there was some cash outlay 
involved in setting up the tourna- 
ment, somewhat more than the 
entry fees taken in. Tony overheard 
something on the sidewalk just 
outside the arcade during the tour- 
nament that illustrates why it was 
worth it. 

‘Four college girls were standing 
at the brink of the stairs which lead 
down to Downstairs looking down 
and freaking out at the size of the 
crowd. One asked the others if 
they'd ever been ‘down there.’ They 
said no, but one suggested they go 
down and check It out. 

‘A while later | saw them in the 
crowd having a great time. Their 
curiosity was aroused. People like 
them were surprised to see a game 
like pinball turned into a serious 
situation, with $200 riding on the 
line,’ he said. 

From a business standpoint, that 
is one of the reasons for having a 
tournament. In the curious, almost- 
excited crowd are many people who 
are in an arcade for the first time. 

They might have played pinball a 
few times, but not in a “‘man vs. 
machine” situation like this, where 
players beat the machine for games 
consistently. If they watch closely, 
they become aware of how the 
“wizards” play the game board for 
specials, how specialized shots can 
be developed on every individual 
game, and how easy it seems to 


glutton up points until the satisfying 
belch of the free game ‘“‘clunk”’ is 
felt. Felt, not just heard. 

These curious people just might 
try their skill at one of the games not 
involved in the tournament. ( At 
Downstairs, the non-tourney games 
were occupied constantly.) Maybe 
they'll win, maybe they won't. But 
they’ve seen that the possibility 
exists. 

A tournament’s sole aim isn’t just 
to attract new players. The competi- 
tion gives seasoned players a 
chance to see what they’re made of. 
These people, who are already 
enthusiasts, begin to identify the 
“tournament arcade’ as a_ place 
dedicated to the sport, not just to 
making money and they find them- 
selves returning there regularly. 

“You create a hard core of 
regulars,’’ Tony explains,’’ who 
support the business. Beyond that, 
familiar faces make it more comfort- 
able and more fun for both the 
people who work at the arcade and 
the people who come in to play.” 

Tony and Kent learned a lot 
putting on the Wizard Tournament 
this year. Next year, they project, 
they're going to combine the organi- 
zation learned this year with the 
media blitz tactics exployed by the 
previous Downstairs Arcade man- 
agement the year before. 

Since this was their initiation 
year, the co-managers kept media 
coverage to a minimum. The year 
before, press releases were sent out 
to various media, which resulted in 
mentions on both the UPI and AP 
news wires and television coverage 
by Chicago and Terre Haute, Ind., 
stations, as well as the local ones 
around Carbondale. There was also 
live FM and AM radio coverage and 
a one-and-a-half page color spread 
in the St. Louis Globe Democrat. 
Pinball tourneys are unusual enough 
to catch the public’s imagination. 

Surprisingly enough, even with 
the comparatively low-key approach 
this year ( poaters mailed out to 
midwest area arcades, newspaper 
coverage and ads and a few radio 
spots), the contestants and crowds 
set records. 

There was an attendance Increase 
at the local university, but Tony 
sees other reasons for the increase 
in popularity. 

‘Pinball is gaining respect. 
‘Tommy’ advertised our industry all 
over the world.” The film ‘“Tom- 
my’, starring a “pinball wizard” 


N.C. alcohol rule change means 
possible revenue jump for ops 


Milton Hobbs 
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( and which, incidentally, is based 
on the same record album from 
which the tournament draws it’s 
name’s inspiration) sparked new 
interest in pinball competition. 

Next year they plan to run the 
tournament for a month, with three 
weekends of qualifying rounds and 
one weekend for the semi-finals and 
finals. This sounds like it will drag it 
out, but the excitement will still be 
there, according to Kent. 

‘There will just be more emphasis 
on the semi-finals and finals.”’ 

The prizes will be larger and the 
promo will be better, according to 
Tony. ‘‘We hope to put out a kind of 
leaflet explaining the tournament 
and it’s history. Something fancy 
that will impress people not familiar 
with pinball.’’ 

A tournament could be a good 
idea to spark business and improve 
customer relations at your estab- 
lishment. The information in this 
article can get you started, but of 
course, a basic business law 
applies: 

Know your area, and adjust to the 
needs of the potential clientele 
there. 

Good luck. 

PLAY METER 


North Carolina operators are look- 
ing at a potential $500,000 in new 
business and the billiard industry, 
from manufacturer to location own- 
er is looking at a fresh $1 million 
because of a rule change by the 
Alcoholic Beverage Control Board. 

Two men, Milton Hobbs, presi- 
dent of the N.C. Coin Operators 
Association, and Bill Wiggins, di- 
rector of the N.C. Beer and Wine 
Retailers, Inc., ‘‘found’’ the new 
business. 

The sale of all alcoholic beverages 
is regulated in North Carolina by the 
state Alcoholic Beverages Control 
Board. For years an ABC rule--not a 
law, but a rule--classified any place 
with a pool table on the premises a 
pool hall. And pool halls were 
denied wine permits. 

The rule kept hundreds of cafes 
and restaurants from putting in pool 
tables, Hobbs said. 

Then, just before Thanksgiving, 
Hobbs and Wiggins convinced the 
ABC Board to change the rule. After 
looking at the proposed change and 
talking to Hobbs and Wiggins, the 
board agreed. 

The new rule allows restaurants 


and cafes to have two pool tables 
and sell wine as long as 51 per cent 
of their income comes from the sale 
of food. 

Hobbs says there are 300 such 
locations in the state, for a potential 
of 600 pool tables. With an esti- 
mated weekly take of $15 per 
location, the total is almost $500,000 
a year, he said. 

‘For years this rule has survived 
because it was accepted without 
complaint and operators made no 
effort to challenge it. It didn’t cost 
us anything but a little time--no legal 
fees and no court,’’ Hobbs said. 

‘We just asked them to change a 
rule we felt was unnecessary and 
they listened to us and changed it,’’ 
Hobbs said. 

And the work with the new beer 
and wine retailers association is not 
over, he said. 

“The association has agreed to 
provide a list of all locations 
applying for beer or wine permits to 
Our association and a list of all 
licenses approved. We'll get the list 
to Our association members and our 
members will have the jump on new 
customers,’’ Hobbs said. 


Games Tournament Board 


begins compiling information 


A Games Tournament Board 
composed of manufacturers and 
Music Operator of America leaders 
may soon provide standard rules for 
various types of coin-operated 
games tournaments, according to 
Millie McCarthy, coordinator for the 
fledgling GTB and an MOA board 
director. 


The board, Mrs. McCarthy told 
Play Meter, ‘‘was formed none too 
soon. There are so many questions 
for which there hasn't been time yet 
to come up with solutions.” 

the GTB will act as an advisory 
board, she said, and as a communi- 
cations center for the establishment 
and dispersal of rules standards for 


each type of game used in tourna- 
ments--pool, pinball, table soccer 
and others. 

Conceivably, she added, the 
board could come to be considered 
as a ‘‘sanctioning” body for official 
tournaments. 

“What is so gratifying,’’ she said, 
‘is that | believe this is the first time 
a manufacturers board is collectively 
working to help operators and vice 
versa. But that is what it’s all 
about--this communication with the 
three levels should have been 
established long ago. It will bring 
about a friendlier attitude.” 

Ms. McCarthy is also president of 
the New York State Coin Machine 
Association. 
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North Carolina operators fight 
ruling on padlocked equipment 


The North Carolina Coin Opera- 
tors’ Association voted unanimously 
at its semi-annual board of directors 
meeting in Charlotte, N. C. Dec. 7 
to fight two state laws. 

The operators will attack a state 
judge’s ruling that forbid an opera- 
tor from removing coin equipment 
from a padlocked lounge. 

‘‘The owner of the lounge was 
convinced of selling beer to minors, 
The location was padlocked and 
even though the operator did noth- 
ing to break the law, he cannot get 
his equipment out for one year,” 
NCCOA President Milton Hobbs 
sald. 

The judge said the operator could 
have his equipment if he paid $200 
owed to the convicted location 
owner's attorney, $360 costs to the 
county attorney for the trial of the 
location owner and $40 court and 
sheriff’s cost to the county, Hobbs 
said. 

Under the judge’s ruling, all 
equipment in the building must 
remain in the building during the 
One year padlocking, Hobbs said. 

The violation which resulted in 
the padlocking in no way involved 
the operator or the equipment, 
Hobbs stressed. 

Association Secretary Bernice 
Wolfe recommended the associa- 
tion take its complaint to the state 
attorney general and that each 
operator be asked to discuss the 
problem with his or her legislators. 

“We should put up money for our 
attorney to fight this, but let’s not 
depend just on the courts. There are 
other ways to beat this,”” she noted. 
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The association also agreed to 
assist in an effort to have the state’s 
legislature change a state law that 
allows property owners to be pena- 
lized for violations committed by 
tenants. 

Ms. Wolfe owns a lounge in 
Fayetteville, N. C. , that was pad- 
locked by the local courts. She was 
never notified that her tenant, who 
leased the building from her and had 
no business partnership with her, 
was violating the law, Ms. Wolfe 
said. 

“lf | had known, what could | 
have done about it? The court 
wouldn’t let me break a valid lease. 
Now the tenant can open up 
somewhere else, but my building is 
padlocked,’’ she said. 

Hobbs noted that many associa- 
tion members own rental property. 
Association funds cannot be spent 
on the issue in a court battle, but 
association members can lobby 
effectively for a change in the law, 
Hobbs said. 

In other business, the association 
scheduled its spring convention, 
annual convention for 1976 and 
1977 and agreed to embark on a 
public relations campaign recom- 
mended by board member Ed 
Reynolds. 

‘Banks are skeptical about loan- 
ing money to operators because our 
image is weak, bad. They think we 
are Mafia and loan sharks and we 
need publicity to counteract this 
false image,’’ Reynolds said. 

Ms. Wolfe also noted that she 
had met a banker who thought that 
because a major jukebox manufac- 


turer had discontinued American 
production of jukeboxes that the 
coin industry was in bad shape. 


‘He read part of the story in a 
financial newspaper that had a 
syndicated story on that and didn't 
get the whole story, that they had 
just quit manufacturing here and not 
that they had not quit altogether,’ 
she said. 

The association should employ a 
public relations consultant to publi- 
cize civic and social projects sup- 
ported by association members and 
publicize conventions, Reynolds 
said. 

The association’s spring conven- 
tion--a semi-annual general mem- 
bership meeting that roams the 
state--will be held Feb 28 and 29, at 
the Hyatt House in Winston-Salem, 
NC. 

Len Sale of Sale Novelty Co. at 
1605 Doyne St. in Winston-Salem 
will serve as local host for the 
convention and provide the local 
liaison for the convention. 

The 1976 annual convention will 
be held in Charlotte Aug. 28, 29, 
and 30 at the Sheraton. 

Caesar Nelson of Vemco Music 
Co., Inc., of 534 Hay St. in 
Fayetteville, N. C. , is in charge of 
exhibit bookings for the convention. 
J.B. Reeves of R&B Music Com- 
pany in Whiteville, N.C. , is in 
charge of program advertising and 
printing. 

The board also voted to book its 
1977 convention at the Radisson 
hotel under construction in Char- 
lotte in order to be assured of space 
at the new facility in 1977. 


Billiard Cloth 


Style 820—Plain, Style 920—Backed 


Fabrics developed specifically for 
coin-operated tables. 


Available through your distributor. 


Michigan 
‘free play' 
bill passes 


Michigan’s Gov. H. J. Milliken 
signed into law last month a bill that 
made winning free plays on pinball 
legal for the first time in his state 
since 1945. 

Until the Michigan legislature 
passed S. B. 526 in early Decem- 
ber, it was a felony for anyone to 
operate for profit “‘a gaming room, 
or gaming table, or any game of skill 
or chance, or partly of skill and 
partly of chance, used for gaming.” 

This included pinball of any type 
that awarded free games for high 
scores because a 1945 Michigan 
Supreme Court ruling declared that 
pingames offering free games were 
actually gambling devices under the 
state’s criminal code. 

But thanks to changing times and 
the extraordinary efforts of the 
Music Operators of Michigan that 
old law was changed. But not 
without some scary moments. 

At the last moment in the 
Michigan House, Rep. John Markes 
of Livonia, Mich., offered a- 
mendment to Sen. Harry DeMaso’s 
bill that would have éliminated a 
15-game limit on the total free plays 
that can be awarded at any one 
time. 

“It is ridiculous for the legislature 
to set such a limit which should be 
established by free enterprise,’’ 
Markes argued. A small business- 
man, he reasoned, might want to 
set his machines to offer a higher 
free game prize to compete with a 
larger operator who moves in across 
the street. 

The amendment passed, return- 
ing the bill to the senate, but the 
house recalled the bill and upon the 
urging of Rep. Paul Rosenbaum of 
Battle Creek, Mich., scratched the 
amendment and restored the limit. 
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a Contemporary 
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of quality. 


THE HURRICANE 


The Finest soccer 
table in the world. 


“THE STARS & STRIPES” 
An American 
classic in red, 
white, and blue. 
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In a special bulletin to its mem- 
bers, MOM thanked Don Miller of 
Miller-Newmark Distributing Co. for 
altering the membership to the 
dangers inherent in eliminating the 
15-game ceiling.. 

DeMaso and Rosenbaum argued 
before their peers that the limit is 
needed to keep out the chance of 
actual gambling and MOM Ilegisla- 
tive counsel Mike Spaniolo warned 
that a bill with no limit would invite a 
veto from the governor. 

Final tally on the bill was 26-0 in 
the senate and 68-34 in the house. 


The bill had been pending for nearly 
18 months, but in the end overcame 
objections from the state police, the 
liquor commission, legislators who 
wanted to give cash or goods for 
free plays and lobbyists for interests 
who wished to use it as a vehicle to 
expand gambling in the state, 
MOMs bulletin reported. 
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Communicating toward 


economy and efficiency 


Ken and John Flowe thought 
about installing a two-way radio 
system for several years, but they 
put off any decision on it until the 
possibility of gas rationing hit 
them. 

Greenwood Music Company 
Inc., covers several towns in an 
area of rugged national forests 
and Appalachian foothills in 
western South Carolina. Its op- 
erations extend for 50 miles from 
home in all directions. 

Gas rationing would have crip- 
pled them. To make the most of 
every gallon of gasoline, quart of 
oil and mile traveled, they sunk 
$9,000 into a base radio and five 


Gas rationing fears may be a 
thing of the past, but the radio Is 
saving them man hours now that 
makes its cost a bargain. Installed 
in September, Ken says it will be 
years before it proves itself for 
sure, but he is already consider- 
ing adding two more mobile units 
to the system. 

In one month the radio cut 
1,048 miles of the odometer of 
one service vehicle alone. 

In October, 1974, the truck 
logged 1,908 miles. In October, 
1975, that same vehicle was 
serving more customers but log- 
ged only 860 miles, according to 
Ken’s meticulous records. 


radio cut only 250 miles a month 
and on another it cut only 60 
miles. Those two had _ regular 
routes and seldom had to detour. 

Before it got the radio, Green- 
wood Music dispatched a man to 
a location calling for service. 
Before he left there he would call 
the office to get his next assign- 
ment. 

‘‘“A man could be 40 miles out. 
We wouldn't have anything for 
him and we’d tell him to come on 
back. Then, no sooner that he 
hung up the phone, we'd get a 
call from someone maybe five 
miles from where he was,” Ken 
explained. 


mobile units. On two other vehicles, the With no way to contact the 


€ 
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and secure in the trunk of the car. 
Marcus likes the radio because it 
makes his work easier. John Flowe, 
Jr. likes it because it saves money. 


THE CONTROL panel and speaker, 
of the radio in Marcus Vickers’ 
company car is under the dash, but 
the guts of the $1,200 unit are safe 


(Photos and story 
by Tom Oliver) 
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man, the service call had to wait 
until the truck reached the base, 
only to be sent maybe 35 miles in 
the same direction and then have 
the 35 miles to drive back to the 
office. 

I'm not really worried about 
gas rationing anymore. The thing 
that immpresses me is that you 
have to allow at least one minute 
per mile for every mile and that is 
conservative. There is a man 
driving all that time and that is 
where we're saving,’’ Ken re- 
marked. 

Add the savings on gasoline, 
oil, tires and wear on the vehicles 
and the radio has made consider- 
able savings. 

And, Ken noted, his telephone 
bill for October was $54 less than 
the previous October. 


“When you pay for long dis- 
tance calls, you can write it off as 
a business expense. But you can 
write off a radio just like any 
other depreciable equipment. 
And, instead of paying a monthly 
phone bill, when you pay for the 
radio you increase your net 
worth,’’ Ken said. 


Greenwood’s employes are 
high on the radio, too. Marcus 
Vickers has a mobile unit in his 
company car and claims it is his 
most valuable tool. 


‘““Nobody’s perfect and there’s 
not any of us who hasn't left a 
location and forgot to flip the 
switch back on. That can make 
you burn when you're talking 
about driving 20 or 30 miles back 
for a switch at quitting time. This 
way they call ahead of you to the 
office and the office can turn you 
around before you get too far,”’ 
Vickers said. 


Some employes like the secur- 
ity of having a radio with them 
when hauling cash, but Marcus 
shrugged that point off. 

“Some guys feel like they need 
a police escort everywhere they 
go, but that doesn’t bother me,” 
the muscular dude said. 

But the radio does make 
employes who have a sick wife or 
child more comfortable, letting 
them go on to work with the 
knowledge that they can be 
easily reached if needed at home. 
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EENIE, MEENIE, minie, moe, you 
ought to hear Ken Flowe on his 


radio. Ken and his brother John 
own Greenwood Music Co., Inc., in 
Greenwood, S.C. For them, radio is 
a time and money saver. Also note 


PICKING THE TOOL 

Radio communication can 
mean anything from a small, belt 
clip pager the size of a small 
transistor radio to a car tele- 
phone. The pager beeps to signal 
the carrier to call the office for a 
message. 

The telephone puts the car in 
touch with any local telephone, be 
it business, home or car. 

But two-way radio is the hot 
item and there are two _ basic 
types of systems--simplex and 
repeater. 

In the simplex system, the base 
radio can talk to each car and 
each car can talk back to the 
base. In a repeater system, the 
base and cars can talk and the 
Cars can talk to each other. 

The repeater system is better, 
but it also costs about 100 per 
cent more than the simplex 
system. Radio salesmen push the 
repeater system, noting that cars 
can talk to each other when the 
base is not manned. 

But, if there is no one at the 
office, who is going to answer 
the telephone to get the service 
call? 

“The repeater system would 
work for a larger group of service 
vehicles where you might have a 
foreman out in a car working and 
directing assignments. Also, you 
can take a mobile unit home with 


that the radio is by a window. His 
secretary can reach it and serve as a 
dispatchere, but when he locks his 
office for the night, the radio is still 
available to shop and service per- 
sonnel. 


you on Sunday, take service calls 
at home and relay them from the 
mobile unit in the car to whoever 
is On duty on the road. You don’t 
have to go to the office, but you 
are still offering seven day ser- 
vice,’’ Wyatt Seiber said. 

Seiber is the Carolinas regional 
manager for Motorola, one of the 
big two in radio equipment. The 
other is General Electric. 

‘That doesn’t mean that 
everyone needs a repeater sys- 
tem. We are glad to survey a 
man’s business and decide how 
much radio he needs, if he needs 
radio, and make an estimate. 
There’s no charge for checking it 
out,’’ Seiber said. 

Deciding what type of radio is 
needed depends on the number 
of vehicles involved, the working 
conditions, distance, and the 
budget. 

“You should always look at 
radio in terms of cost per working 
day. I'd say $1.25 per working 
day is absolute minimum while 
$2.25 a working day is closer to 
average. You figure that for five 
years,’’ Seiber said. 

Pushed to convert that formula 
into a ballpark figure for a base 
unit, Seiber reluctantly estimated 
the cost at no less than $1,800 
plus about $1,000 more for each 
mobile unit. 


[See next page| 


27 


[Continued from previous page | 


“That is a generality. There are 
too many variables involved,”’ he 
stressed. 

Coverage of 90 per cent of the 
territory is considered good. 
Sometimes it is not feasible to 
pay the extra cost of pushing for 
a 60-mile range, for instance, 
when 90 per cent of the work is 
done within a 40-mile range. 

‘It could be cheaper to convert 
your prime area and have your 
people call the office by radio 
when they get in range on their 
way back in,’’ Seiber said. 

Another major variable is the 
tower for the base unit. A 


‘Radio is a tool. 
The value of that 


tool to you depends 


28 


on how much you 


can use it and how 


much it can 
save you.’ 


100-foot tower costs about 
$1,100. Greenwood Music uses a 
utility pole with a smali tower on 
top of that because it is on high 
ground. 

In some places it is possible to 
buy space on a local commercial 
radio, cablevision or television 
tower. Some places charge too 
much rent for that space. In 
some areas radio users share a 
tower. 

lf a tower goes above 100 feet, 
the Federal Aviation Administra- 
tion gets into the act with 
regulations on markings and 
maintenance. 

Radio is a tool. The value of 
that tool t to you depends on how 
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much you can use it and how 
much it will save you. The only 
way to get that answer is to ask 
expert to look at your needs. 

But, if you do decide to buy 
radio, there are a few simple 
points you may consider. 

Ken Flowe wanted his radio in 
the office where his secretary 
could serve as a dispatcher. But 
that meant his office would have 
to stay open to the shop after his 
quitting time. 

He solved the problem by 
putting the radio outside of his 
office by a window between his 
office and the shop. The secre- 
tary can reach it and when she 
leaves she can lock the window 
and the office, leaving the radio 
available to the shop. 

Seiber says Ken could have 
had an extension mike and 
speaker installed in his office and 
left the radio in the shop or 
vice-versa. 

Ken bought an extra feature on 
his radio--it eliminates all radio 
traffic except that directed to his 
office. 

‘1 couldnt stand sitting in that 
office and listening to every taxi 


cab and delivery truck in town,” 


Ken said. 

Every radio--unlike citizen 
bands with cluttered frequencies- 
has its own frequency. But, other 
radio systems may be close 
enough to edge into your fre- 
quency, creating a noise prob- 
lem, Seiber said. A filter will cut 
that out, Seiber said. 

And, unlike C. B. ’s, there is 
no major theft problem with 
two-way radios. The transmitter 
and receiver are bolted and 
braced into the trunk of the 
vehicle and it must be removed 
with a key or ripped out. And the 
ripping isn’t easy even after they 
get into the trunk, Seiber noted. 


The only portion of the radio 
inside of the car’s passenger area 
is the mike and a control panel, 
which costs less than $20 and is 
useless without the radio, there- 
fore, seldom stolen except by 
amateur thieves who might mis- 
take it fora C. B. 

Motorola and GE remommend 
service contracts, but that Is a 
cost best determined by the 
buyer. The FCC requires an 
annual inspection for licensing 
and recommends semi-annual 
inspections. That is covered by 
the service contract, which co- 
vers everything except lightning, 
Seiber said. 

And, the individual fee for 
inspections amounts to one-fifth 
to one-sixth of the service con- 
tract cost, he said. 

The FCC license fee is $4 for 
five years and that covers the 
base and all mobile units operat- 
ing off of that base unit, Seiber 
sald. 

And, speaking of the Federal 
Communications Commission, 
watch out for the feds. 

The FCC monitors assigned 
frequency radios. Know how to 
use the radio, Ken suggests. His 
company was lucky enough to 
have a ham radio operator to 
teach other employes proper 
radio usage. 

C. B. radio style jargon can 
result in a suspended license, 
which makes all that costly radio 
equipment an unusable pile of 
junk. 

Most reputable radio equip- 
ment dealers are able and willing 
to provide instruction in using the 
radio, Seiber said. 

And, Seiber said, radio sales- 
men aren’t lawyers or tax ac- 
countants, but they can give 
some advice on tax depreciation 
of radio systems. 
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distributing 


Universe leases 40,000 sq ft 


for Playmatic flipper depot 


Universe Affiliated International 
Inc. of Union, N. J. , has leased 
40,000 square feet in Port Elizabeth, 
N.J., for use as its Playmatic 
flipper game and parts depot, 
President Barry Feinblatt an- 
nounced recently. 

Universe was recently appointed 
exclusive U. S. and Canadian dis- 


tributor by Playmatic S.A. of 
Barcelona, Spain, an 18-year-old 
European pinball manufacturer. 
Within the next three months 
Feinblatt expects to establish a 
complete North American distribu- 
tor network for selling the Playmatic 
one- and four-player flippers. Sales 
will begin with the one-player Fairy 


Elliot Rosen serves 
as camp president 


Elliot J. Rosen, an executive of 
David Rosen Inc., a phonograph 
and vending machine distributor, 
has been elected president of the 
Golden Slipper Club Camp, accord- 
ing to Stanford G. Brooks, who has 
served as president for the past two 
years. 


EAS repairs game logic boards 
for manufacturers, distributors 
and operators. EAS can test and 
repair microprocessor circuits, 
too. The first such repair center 
established for the games 
industry provides: 


e 24-hour turnaround 
¢ 60-day guarantee on work 
¢ Just $25 per board 


(Less for quantities) 


ELECTRONIC 
AMUSEMENT 
SERVICE 


1555 MINNESOTA STREET 
SAN FRANCISCO, CA 94107 
(415) 282-9900 
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The Golden Slipper Camp con- 
sists of 750 prime acres in Bartons- 
ville, Pa., and was established to 
provide youngsters with a summer 
camping experience, which for eco- 
nomic reasons they might not ever 
have. Each year more than 750 
youngsters attended one of the 
three, three-week encampments. 

“It is an honor and privilege to 
serve a camp that has set such high 
standards for camping, that gives an 
experience of living with others in a 
cooperative enviroment and _ that 
enables young people to learn that 
friendships and _ individual dignity 
transcends race or color.” 

Rosen resides in Narbeth, Pa., 
with his wife, the former Maxine 
Dattelbaum of Salsbury, Md., and 
his three children, Rachelle, Samuel 
and Leah. 


Monroe Dist. 
hosts seminar 
on Bally games 


Monroe Distributing Company, 
Cleveland, hosted a two-day Bally- 
Midway service school on Jan. 16, 
17, 1976: 

Tom Hata and Bernie Powers 
conducted a seminar on Bally 
games. Andy Ducay discussed Mid- 
way equipment. Norm Goldstein, 
Monroe president, invited all area 
operators and servicemen to attend. 


and four-player Fantasy. 

“We feel the advent of the 
Playmatic flippers becoming avail- 
able to the operators of the United 
States and Canada comes at a 
sorely needed time because as 
everybody in the industry has been 
aware, there has been a dire 
shortage of flippers, both new and 
used, for the past few years,’’ 
Feinblatt commented. 

“Consequently, the addition of 
the Playmatic flipper in the U. S. 
and Canada will give the operator 
the opportunity of having extra 
flipper models available to meet his 
location requirements,’’ Feinblatt 
added. 

In expectation of expanded ex- 
port markets in the Americas, 
Playmatic has expanded and up- 
dated its plant in Barcelona and 
expected to move to a larger facility 
at the end of 1975, Coin S/ot, the 
British trade paper, reported. 


ChiCoin gives 
Belam Latin, 


African post 


Chicago Coin and R.H. Belam 
have reached an agreement for the 
distribution of Chicago Coin equip- 
ment in South and Central America, 
South Africa and Southeast Asia. 

The agreement, granting Belam 
exclusively, will make it possible for 
an all-out effort by Belam executives 
to market Chicago Coin products in 
these areas. 


The agreement was reached just 
prior to the MOA exhibition and 
both firms are extremely optimistic 
for the future of Chicago Coin 
products in these areas and ina long 
lasting relationship. 


Distributor sings 
‘coin chute blues’ 
to manufacturers 


( Editor’s Note: Louis Boasberg, 
a New Orleans distributor-operator, 
submitted the following commen- 
tary on coin chutes and game 
instructions. His opinions are not 
necessarily those of the manage- 
ment or editorial staff of Play Meter, 
but we offer him and anyone else in 
the industry a forum for discus- 
sion of ideas either in letter or article 
form. ) 


By Louis Boasberg 
New Orleans Novelty Co. 


In the early days of coin-operated 
amusement games and pingames, 
almost every manufacturer used the 
ABT slide coin chute. 

It just so happens that this coin 
chute in its developing days would 
take practically anything--washers, 
round linoleum pieces, round hard 
candy, slugs, foreign coins--in fact 
practically everything but a nickel. 

When players did put a nickel into 
this coin chute they kept a string 
attached so they could always get 
said nickel back. 

At that time we were a young, 
small voice crying in the wilderness, 
but we did cry and complain to the 
manufacturers about the ABT coin 
chute and begged them to use 
something better. 

Their answer to a man and almost 
in chorus was, ‘‘Walter Trasch, the 
president of ABT Manufacturing 
Company is a lovable person; that is 
why we use his coin chute.”’ 

This loyalty to Walter Trasch was 
touching indeed; however, a few 
young ‘‘turks’’ and | could not stand 
for this; so we complained to the 
great man himself and it is to the 
credit of Walter that he got his 
engineers busy and improved his 
coin chute. 

| cite all this to prove that even 
today some amateur manufacturers 
ignore the most important part of 
any coin machine--the coin intake 
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About 75 Midwest operators 
attended a December open house at 
Advance Distributing is St. Louis, 
Missouri, when the distributorship 
introduced two of their new lines. 

Operators from Missouri, Illinois 
and Nebraska were treated to a 
showing of Allied Leisure Industries’ 
and Leisure Sports’ latest products. 
Pete Entringer, Advance’s vice 
president, announced that the distri- 
butorship had been named exclusive 


chute and slug rejector, placing it in 
the most inaccessible places on the 
game, making it hard to service, 
daring the players to put in a coin 
and never naming the proper coin to 
insert in the game to make it 
operative. 

A recent tv video game appeared 
on the market with the caption 
“Insert 25 cents”’ in such small type 
that it looked like the fine print on an 
insurance policy. 

All manufacturers should make 
their coin intakes and coin chutes 
easily accessible to mechanics. A 
great majority of the service calls on 
any coin operated amusement game 
is because of jammed coin chutes. 

Kids put ice cream sticks, bent 
pennies, foreign coins and every- 
thing they can think of in amuse- 
ment games trying to get them to 
work; therefore, it is best that this 
coin c te mechanism be on a 
hinged door, making it very easy for 
the mechanic to see and make 
repairs. 


ce Distribu 
holds giant open house 
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regional supplier of Leisure Sport 
Systems’ new Budweiser table. He 
also reported on plans for an area 
tournament using the table that is 
scheduled for the third week of 
February. 

“Open houses of this. sort,’’ 
Entringer said, ‘‘allow operators to 
better acquaint themselves. with 
their distributor and his product 
lines. | think this one was _ very 
successful in that vein.”’ 


When Nolan Bushnell, head of 
Atari, one of the real great young 
brains that has come into this 
industry, came out with. his first 
edition of Pong, his coin chute on 
the game was very low on the 
cabinet and there was no door, so 
that every time a player put a 
quarter in Pong it was like doing his 
daily dozen exercises and every time 
a mechanic had to unjam the coin 
chute on a Pong it was almost an 
all-day job going through the back 
of the game and working in the 
dark. 

Another thing that amateur 
manufacturers do is place inade- 
quate instructions on their games 
and most of the time these instruc- 
tions and coin denomination decals 
are put on the outside of the game 
and are usually scratched off the 
first two days by kids. 

Several amateur maunfacturers of 
tv video games painted the name of 


[ See next page] 
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their game, all instruction, coin 
denomination signs, scores, etc. on 
their games; however, all this 
disappeared within a week. In order 
to protect these games, which did 
have plenty of player appeal, we 
were forced to cover all of the 
instructions and signs with plexi- 
glass. 

In closing we would like to write a 
few rules for all manufacturers both 
new and old, amateur and profes- 
sional: 

1. Make your coin intake chutes 
easily accessible to the player. 
Identify the denomination of the 
coin needed on or above the coin 
chute by large signs which cannot 
be scratched off or eliminated. 

2. Make sure that the coin slot 
rejectors and mechanism are very 
easily accessible to mechanics for 
quick repairing of jammed chutes 
and other mechanical breakdowns 
in this area. 

3. Protect the cashbox itself with 
provisions for locking same. No one 
should be able to get into a cashbox 
on any coin-operated amusement 
game except the collector himself. 

4. Instructions on how to play the 
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game should be easily read, simple 
and understandable and large 
enough for anyone and everyone to 
read without a magnifying glass. 

5. All instructions, names, coin 
denomination indicators, signs, etc. 
on the exterior of the game should 
be indestructable and unremovable. 

6. A cabinet for a video game or 
any other amusement game should 
never be designed so that the coin 
chute mechanism is underneath a 
protruding shelf and is hard to reach 
or hard for a player to see where the 
coin intake Is. 

7. Last, but not least, manufac- 
turers should use explanatory, 
colorful metal or masonite signs on 
top of their games. These signs 
enhance the play on any amuse- 
ment game. The idea was devel- 
oped by Chicago Coin on one of 
their guns which invited competition 
between players. Just to show you 
the value of signs on games we have 
about five Sega Killer Sharks in 
operation. When the movie Jaws 
Came out and became so popular 
we had signs painted reading ‘‘Try 
to Kill the Jaws Killer Shark.”” All 
these signs did was to revive and 
triple the play on these games. 


manufacturing 
UnitedBilliards c 


company name to UBI 


Union, N.J.--United Billiards Inc. 
has formally changed its corporate 
name to U. B. |. Inc. 

“We are no longer soley a billiard 
company, as the name ‘United 
Billiards’ implies,’’ observed com- 
pany President Scott Daddis. ‘‘We 
felt that ‘U. B. |. would better re- 
flect our current status as a manufac- 
tuer of acomplete line of amusement 
machines. 

“Our pool table unit sales for 1975 
increased over those of last year,”’ 
Daddis continued. ‘‘This aspect of 
our business, however, now ac- 
counts for only 62 per cent of our 
volume, compared to 93 per cent 
two years ago. 

“The balance of our sales is 
attributable to our fast-growing 
amusement games product line, 
which now includes ‘Sportaball,’ 
‘Sportacard,’ ‘Bimbo’ and tv 
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games” Daddis said. 

Several new and exciting games 
are currently on the drawing board 
for introduction next year, he ad- 
ded. 

“We would also like to announce 
that UBI Marketing Corp., a separ- 
ate but related corporation, will now 
handle our export market for the 
company’s pool tables and amuse- 
ment games, as well as all parts 
sales,’’ Daddis stated. 

U. B. |. also announced that it 
has been appointed the exclusive 
United States and Canadian dis- 
tributor for the Sardi line of soccer 
tables. The Sardi line of coin and 
home tables are manufactured in 
Alessandria, Italy. 

The Sardi unit is available in either 
a standard-leg model or with a 
console base. U. B. |. had handled 
the Sardi line from 1972 to early 
1975. 


hanges 


Fascination 


gets 


Canadian okay 


TORONTO, Ontario--F ascination 
Ltd. of Des Plaines, Ill., manufac- 
turer of coin-operated cocktail game 
tables has been formally approved 
by the Canadian Standards AssoCia- 
tion for distribution of Fascination 
video cocktail game tables through- 
out Canada, according to Robert 
Anderson, national sales director. 

Fascination Ltd. is the only 
United States manufacturer in the 
video game industry to receive this 
coveted CSA approval, Anderson 
claimed. This CSA approval indi- 
cates that Fascination game tables 
exhibit standards of safety with 
respect to hazards to life and 


property. 
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Indy 800 


seminar 
successful 


LOS GATOS, Cal.--Atari Inc., 
recently completed a two-day tech- 
nical service instruction school for 
its Indy 800 eight-player racing 
game. 

The seminar, held at the Los 
Gatos facilities, is one of a regular 
program of similar conferences for 
Atari products designed to enable 
operators and distributors to troub- 
le-shoot games. 

The seminar, headed by Don 
Smith, was conducted by Atari lead 
engineer/field service reps Bruce 
Bennet, Bernie Barranger and Fred 
McCord. 

Highlights of the first day in- 
cluded discussion of logic board 
circuit architecture, as well as 
construction and documentation of 
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F— AMERICA’S LARGEST 


BILLIARD SUPPLY HOUSE 
THE OPERATORS CHOICE 


e Imperial-Apollo and Premier cues 
¢ Imperiai-Belgin billiard balls 


e Imperial-Cloth and pool table supply 


Imperial... Your cue to higher returns 


Imperial Billiard Industries 


Bastern Sales Office and Warehouse 


79 Hackensack Street 
E. Rutherford, N.J. 07073 
Phone (201) 935-9330 


Western Sales Otfice and Warehouse 


2005 San Fernando Road 
Los Angeles, Ca. 90065 
Phone (213) 221-1114 
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OPERATORS and distributors listen 
intently as an Atari engineer explains 
the electronic configurations inside 
the Indy 800 eight-player driving 
game. The operators and distribu- 


a new circuit test fixture designed 
specifically for Indy 800 trouble- 
shooting. 

The second day included discus- 
sion of service and manual docu- 
mentation for Indy’s monitor. 

Those in attendance were also 
treated to plant tours, luncheon and 
dinner during their stay. 


tors were part of a group of Atari 
game buyers who attended a recent 
service seminar on the Indy 800 at 
the company’s Los Gatos plant. 


“The Indy 800 Seminar was a 
great success. These service 
schools will continue to be a part of 
an on-going, all-out program to 
back up our distributors and opera- 
tors so that Atari products can 
maintain the highest revenues in the 
business,’’ Gene Lipkin, Atari VP of 
marketing, commented. 


Association awards Rowe 


WHIPPANY, N. J. -- Exhibiting 
for the first time at the International 
Association of Amusement Parks & 
Attractions ( |AAPA) Trade Show, 
Rowe International Inc. walked off 
with first place honors for the best 
constructed booth in the show. 

There were several other firsts 
associated with Rowe’s participa- 
tion in the show, according to D. J. 
‘“‘Joe”’ Barton, president. 

‘It was the first time we exhibited 
our complete line of products,’’ he 
said. 

Rowe manufactures a full line of 
vending machines, jukeboxes and 
bill changers and it is a leading 
distributor of coin-operated games. 

The theme of the Rowe booth, 
which won out over 200 exhibitors 
at the show held in Atlanta, was ‘‘It 
ls a Great Country, It Is a Fun 
Country, It ls Rowe Country.” 

There were 64 machines in the 
Rowe booth, which was finished in 
a silver-black-and-rose color motif. 


lmpenial, first place for booth design 


The names of North American 
Rowe distributors were prominently 
displayed. 

Regional distributor personnel 
helped man the booth, which was 
conceived, planned and designed 
internally by the team of Walter 
Koch, Rowe’s industrial designer; 
Dan Denman, director of marketing 
services; and Marshall Caras of 
Dedham, Mass., general manager 
of Rowe’s New England distribu- 
tors. 

Rowe, a subsidiary of Triangle 
Industries Inc., has machines in 
Disneyland and Disney World and 
other major amusement parks 
around the country. 


TRGUBLED ABOUT THE 
FUTURE? 


LET PLAY METER 
HELP YOU COPE 


Century 
offers one-day 
logic repair 


Century Industries, Pennsylvania 
manufacturer of video and _ wall 
games, now offers a 24-hour video 
game repair service to distributors, 
according to Peter Feuer, service 
manager. 

High speed computerized test 
stations that can handle big volume 
on the high-demand pieces account 
for the company’s offer of one-day 
service, Feuer said. 

The company can repair logic 
boards for such games as Tank, 
Gran Trak, Anti Aircraft, Twin 
Racer, Wheels and many others, he 
added. 

Formerly, the service was offered 
only to distributors in the East, but is 
now being offered to others 
throughout the country, Feuer said. 
Prices are $25 per board per repair, 
except for Air Hockey boards, 
which cost $16 each. 

“In order to eliminate a lot of 
paper work, we would like to be 


paid on a C. O. D.  basis,’”’ Feuer. 


noted. ““To larger and our steady 
customers we offer net 10 days 
billing.’” He asked that customers 
state which billing they would 
prefer. 


Sega of America appoints 
14 distributors to network 


Sega of America has appointed 
14 new distributors, announced 
Milton Greenman, director of mar- 
keting, in a move that he described 
as part of a continuing program to 
enlarge and strengthen the dist- 
ributor network of the company. 

“Now that we have a manufactur- 
ing facility in the United States,’’ 
Greenman explained, “it is much 
more important for us to develop a 
close-knit family of distributors.”’ 
PLAY METER 


PROGRAMMABLE TEST FIXTURE 
PROGRAMMABLE SIGNAL INJECTOR 


PTF-1 
PSI-1 


(J COMPLETE TEST AND REPAIR FIXTURE — YOU NEED ONLY TO 
ADD A MONITOR FOR DISPLAY. 


(J) DESIGNED SPECIFICALLY FOR VIDEO GAME INDUSTRY — WILL 
TEST MOST GAMES INCLUDING DRIVING GAMES. 


LJ PERFORM COMPLETE BOARD REPAIR WITHOUT SCHEMATICS — 
SCHEMATICS ARE AN AID, HOWEVER, IN DIAGNOSIS AND 


ISOLATION OF SUSPECTED BAD CIRCUITRY. 


PROGRAM CARD (DETERMINES 
CONTROL FUNCTION FOR 


SPECIFIC GAMES) 


eZ INDICATES COIN-IN 
eo 
os 
> 


EXTERNAL 5V SUPPLY (AS NEEDED) 


POWER ON SWITCH 


COIN SWITCH 


START SWITCH 


STEERING FUNCTIONS FOR 
DRIVING GAMES 


INDICATES VOLTAGE LEVEL OF 
PIN UNDER TEST 


CHOOSE PIN # 


CHOOSE FUNCTION 


VIDEO DISPLAY FOR PIN 
UNDER TEST 


COIN COUNTER LEADS 


+5V INDICATOR 


INDICATES CREDIT 


PIN CONNECTOR FOR PC BOARD 
UNDER TEST (MAY REQUIRE 
ADDITIONAL HARNESSING) 


JOY STICK CONTROLS (PROVIDE 
DIFFERENT GAME PLAYING 
FUNCTIONS) 


ee 

i , 

PY 

: 
. (ane .C. TEST CLIPS 


PUTS PULSE INTO PIN UNDER TEST 
COMPARATOR CARD 
HOLDER FOR KNOWN GOOD CHIP 


QUICK GO—NOGO INDICATOR 


SELECT HI-LO SETTINGS FOR 
CHIP UNDER TEST 


CONTACT YOUR LOCAL DISTRIBUTOR 


or 
PROJECT SUPPORT ENGINEERING 
750 N. MARY AVENUE, SUNNYVALE, CA 94086 / (408) 739-8550 


The new Sega Distributors are 
C. A. Robinson, Los Angeles, Ca.; 
Rowe International, San Francisco, 
Ca.; AMA Distributing, New Or- 
leans, La.; Active Amusement, 
Philadelphia, Pa.; Atlas Music Pitts- 
burg, Pa.; Philip Moss & Co., Des 
Moines, la.; Sandler Vending, Min- 
neapolis, Mn.; Al Simon, New York, 
N. Y. ; O’Connor Distributing, Dal- 
las, Tx.; H. A. Franz, Houston, 
Tx.; S.L. London, Milwaukee, 


Wisc.; Game Sales, Memphis, A Wa ee 
Greater Southern Distributing, At- 
lanta, Ga.; Southern Music Distri- 
buting, Orlando, Fla. 

These are all major distributors,” 
Greenman added, “‘and all with 
excellent lines of equipment and 
outstanding reputations in our 
industry. 

“Many are personal friends,”’ said 
Greenman, “‘and it is indeed gratify- 
ing to have them join with me in the 
Sega group. 

“Of course,’” added Greenman, 
“In addition to these new distribu- 
tors are those who have been with 
Sega for many years. 
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our Reading Dollar 


Subscribe now to Play Meter. For the price, no one else can 


deliver as much up-to-the-minute news about your industry, nor 
from so many levels or viewpoints. And where else can you find as 
much political, economic or technical information and entertaining 
features about the music and games business. So sit back, enjoy 
the articles and features and think of your subscription to Play 
Meter as an investment in your business future. 


COIN INDUSTRY 
PLAY METER 


P. O. BOX 24170 « NEW ORLEANS, LA. 70184 e (504) 827-0320 
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Meadows Games Inc. of Sunny- 
vale, Cal., ended its second year 
with excellent growth records and 
begins its third year with strong 
plans for continued national and 
international growth, according to 
President Harry Kurek. 

The electronic video games 
manufacturer has scheduled two of 


Meadows reports growth 
plans expansion in '76 


its newest models for release in 
January and a third model for 
release in February. 

The three models were exhibited 
at the October MOA Exposition and 
included Bombs Away, an improved 
version of its popular Drop Zone; 
Ckidzo, a new cocktail table; and 
Star Shooter, a video pinball game. 


The company has installed toll 


ff free national lines to aid its dis- 


tributors in ordering games and to 
better serve the industry, Kurek 
noted. 


In addition to its California facility, 
Meadows presently has a final 
assembly plant in Canada and has 
plans for expanded overseas busi- 
ness in the coming year, according 
to Jerry Schubert, director of 
marketing. Schubert is assisted in 
the Meadows marketing department 
by National Sales Manager Lila 
Zinter. 


Shareholder sues Seeburg 


for alleged securities violations 


A class action suit charging 
Seeburg Industries Inc. with viola- 
tions of the Securities Exchange Act 
of 1934 is pending before U. S. 
District Court in Pennsylvania, ac- 
cording to a notice sent out by the 
court to members of the group 
alleging the violations. 

The suit was filed by Jerry 
Rosenbaum “‘on behalf of himself 
and all others similarly situated,’’ the 
notice said, against Seeburg, See- 
burg Corp. of Delaware and officers 
of the Seeburg organization. 


The suit alleges that during the 
period approximately July 16, 1973 
to May 15, 1974, the defendants 
“engaged in a conspiracy, combina- 
tion and course of conduct in which 
they made false and misleading 
material statements concerning the 
financial condition, financial state- 
ments and operations of Seeburg 
and other matters concerning See- 
burg and omitted to state facts that 
were necessary in order to make 
their statements not misleading,”’ 
the court’s notice said. 


RDM video analyzer 


available for monitors 


RDM Associates Inc. now pro- 
duces a video game analyzer de- 
signed specifically for the coin- 
operated games industry. 

The analyzer will check out any 
video monitor, even those con- 


Mirco table gets 
UL approval 


PHOENIX, Ax.--Mirco Games 
Inc., manufacturer of Champion 
Soccer and electronic games, re- 
cently earned the distinction of an 
Underwriters Laboratories listing for 
its Challenge table-top video game. 

Challenge has been one of Mir- 
co’s most successful products, firm 
officials said. 
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verted tv sets. the Video Game 
Analyzer tests the video monitor by 
displaying 64 squares on the tv 
screen, tests the audio amplifier by 
providing an audio tone, and tests 
the five-volt power supply in the 
19-inch and 23-inch Motorola moni- 
tor. 

It can be used by an operator or 
routeman in the field to pinpoint 
faults in video games. Operation is 
simple and requires no electronic 
knowledge to achieve professional 
results. 

A complete set of instructions 
explains how to operate the Ana- 
lyzer and its various uses both in the 
field and shop. The Video Game 
Analyzer sells for $69.95. 


would have on 


Rosenbaum claims that Seeburg 
lied about its financial condition and 
past and anticipated results of 
Operations and about the effects 
entering the slot machine business 
its profits. His 
complaint also alleges that the 
defendants failed to tess its stock- 
holders about unprofitable condi- 
tions at the Chicago factory. 

Seeburg denied the allegations :in 
its answer to the suit and refused to 
accept any liabilities, the court 
notice said. 

The notice serves to alert other 
stockholders who bought stock 
during the specified time period of 
the suit and how it affects them. It 
gives them the alternative of being 
included as a member of the class 
against Seeburg or of being ex- 
cluded from the action. Those woh 
do not wish to be included in the 
action should send their requests for 
exclusion to the Clerk of the United 
States District Court for the Eastern 
District of Pennsylvania, Post Office 
Box 1380, Philadelphia, Pa. 19105 
no later than March 15. 

Those who wish to be included in 
the suit as plaintiffs with Rosen- 
baum can either enter an appear- 
ance through legal counsel of their 
choice or allow themselves to be 
represented as a class by Rosen- 
baum’s attorneys. “‘If you do not 
request exclusion,’’ the notice 
states, “you will be bound by any 


judgment rendered in this action, 


whether favorable or unfavorable to 
the class.” 
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international dateline 


Stereo pianos 
prepared for 


US market 


A British firm has started to 
produce old-fashioned “‘honky- 
tonk’’ pianos for the American 
market which operate with coin 
mechanisms. 

The pianos are being made by 
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Deith Ltd. R. and D. have ap- 
pointed Trimount Inc. of Boston 
and Empire Distributing Co. of 
Chicago as U. S. agents, 

The pianos are made from genu- 
ine instruments which have been 
stripped of their “‘insides.’” A coin 
mechanism is fitted and two stereo 
eight-track cartridge decks are in- 
stalled. There is a dual-selection 
button for ragtime or singalong 
music. It is anticipated that the 
pianos will operate on a quarter for 
four minutes of playing time. There 
is a variable timer installed. 
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Ask for our Free Catalog! 


SUZO TRADING CY. C.V. - SCHONEBERGERWEG 85-87 
ROTTERDAM 3006 - NETHERLANDS - PHONE 010 - 766848 
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on the move 


Rosenthal, Bruck assume 
new positions at Banner 


Herb Rosenthal, vice-president 
and general manager of the Pitts- 
burgh branch of Banner Specialty 
Company headquartered in Phila- 
delphia has been elected executive 
vice president of the corporation, Al 
Rodstein, presdient of Banner, an- 


nounced recently. 

Rosenthal has been with the 
company, which is celebrating its 
60th year, for the past 38 years. 

In making the announcement, 
Rodstein also said that Alan Bruck 
and Paul Cohen have been elected 


Smith becomes manager 
of Story Castle Sales 


Sonny Beckham, chairman of the 
board of Highland Colony Enter- 
prises, Ridgeland, Miss., an- 
nounced recently that Allen C. 
Smith has been appointed national 
sales manager of Highland’s new 
division, Story Castle Sales. 

Smith comes to Story Castle 
Sales with 22 years experience in 
coin-operated equipment and vend- 
ing sales. During this period he was 
an operator and distributor of 
coin-operated machines such as 
Rock-Ola, U.S. Billiards, Chicago 
Coin and other leading brands. 
Smith has served as sales manager 
for Seeburg in Memphis and vice 
president in charge of sales for 
Southern Amusement Co., also 
located in Memphis. 

In accepting this position, Smith 
said, “It gives me a great deal of 
pleasure to be appointed national 
sales manager for Story Castle 
Sales. This new product is extreme- 
ly exciting, as it appeals to the youth 


market in a very unique way. Our 
children love to hear stories and 
they also love telephones. The Story 
Castle ties them both together.”’ 

Smith will be working out of a 
sales office in Memphis. 


International 
briefs 


The situation for operators of coin 
machines in Sweden is still grave. 
Earlier this year the business was 
reviewed again by the government 
and there was talk of slots being 
taken over by the state to operate 
them with a state-owned company. 
The question was then shelved until 
Autumn. 


The growth of pool in the British 
Isles has been such that a new 
organization, the British Association 
of Pool Table Operators, has been 
formed to standardize table and ball 
specifications and to promote the 
game nationally. 


G. Y. Abrahamian of Teheran has 
placed orders for Wurlitzer cassette 
players as a substitute for jukeboxes 
because all of the record companies 
in Iran have closed down and 
Western music is unpopular. 


to the post of senior vice presidents 
for the corporation. 

Bruck previously served as vice- 
president and general manager of 
Banner’s Philadelphia operations, 
while Cohen, who has been with the 
company 20 years was vice presi- 
dent of the company’s Pittsburgh 
branch. 

Also, Rodstein announced the 
election of Gerard J. Boyle and 
Edward Kucharski as vice president 
at the Philadelphia and Baltimore 
branches, respectively. 

Kucharski moves up from general 
manager of Banner’s Baltimore 
office, while Boyle, who started 9 
years ago in the parts department, 
assumes vice presidential responsi- 
bilities from his executive repre- 
sentative’s position in Banner’s 
Philadelphia sales operation. 


NEW 
MONEY MAKER! 


| a 


w Story Castle. 


The Story Castle is an exciting new 
coin operated money-making piece 
of equipment. The Story Castle tells 
delightful stories to children of all 
ages in a fascinating and automatic 
way, while you the operator reap big 
profits. Investment from $2,495. Call, 
or write today for free details without 
obligation. 


STORY CASTLE SALES pm 
HIGHLAND COLONY BUILDING 
RIDGELAND., MISSISSIPPI 39157 
601-856-4143 


NAME 
ADDRESS 
CITY 
SALE 
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New 


Playmatic exports 
two flippers 


Playmatic S.A. of Barcelona, 
Spain, has introduced two new 
flipper games to the U. S. market-- 
the four-player Fantasy and its 
single-player twin, Fairy. 

The company has been in exis- 
tence for 18 years, according to 
Barry Feinblatt, president of Play- 
matic’s exclusive U. S. distributor, 
Universe Affiliated International 
Inc., and sales have been primarily 
to European markets. 


The playfield is polyurethane- 
coated five times to prevent the 
problem of playfield paint chipping 
or ridging. The games are equipped 
with two 25-cent coin chutes and 
are adjustable for either one or two 
plays for a quarter, Feinblatt ex- 
plained. 

The cashbox is reinforced with a 
steel plate underneath to prevent 
the game from being kicked in from 
the bottom and all cashboxes come 
with their own lock and key. 

All plastic bumper caps have their 
lettering and numbers heat-pressed 
so that the lettering and numbers do 
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products 


not come off when the bumpers are 
clean, Feinblatt noted. 

The ball plunger handle comes to 
a slight point to discourage the 
player from banging it with his palm, 
which in turn prevents the plunger 
from jamming or breaking. 

The strength of the flippers and 
bumpers are operator adjustable 
through an adjustable voltage surge 
regulator on the main transformer, 
Feinblatt said. 

All Playmatic flippers come with a 
master parts manual and schemat- 
ics. Additional parts catalog sheets 
are sent to all distributors if any new 
parts or features are added to new 
models, he added. 

Four targets on the new Fantasy 
give double bonuses up to 30,000 
points at the end of each ball and 
bumpers, rollovers and a swinging 
target increase the bonuses. One 
target scores 50,000 points. A kicker 
hole scores either 50,000 points or 
special. 

Playmatic flippers will be priced 
competitively with American-made 
flippers, Feinblatt noted. 


Trivia pastime 
goes coin-op 
in Ramtek game 


Sunnyvale, Ca.--A new video ques- 
tion and answer game called Trivia 
is currently in production at Ramtek 
Corporation and was on display at 
the recent MOA show. 

The game is in an upright cabinet 
and utilizes a 19-inch Motorola 
monitor for the display. It also has a 
dual drop coin door. 

“The Game is exciting and chal- 

lenging to play and the fact that you ~ 
can just insert a new tape when the 
need arises and have an entire new 
set of questions should be a strong 
point,"” says Sales Manager Mel 
McEwan. 
The player has four categories 
from which to choose and score 
points according to how quickly and 
accurately he answers. 


) 


Variable values 
keep challenging 


“Bow and Arrow,” Bally Mfg. 
Corp.’s new four-player flipper 
game, has numerous new features, 
including “‘two variable value skill 
objectives, which can suddenly 
zoom a player's score from hopeless 
to high levels,’’ according to Bally 
Sales Manager Paul Calamari. 

A ball shot into kickout hole at the 
top of the playfield scores whatever 
value is lighted at the moment the 
ball dives into the hole, value lights 
being lighted in rapid succession-- 
1,000, 2,000, 3,000 AND OPEN 
GATE, 4,000, 5,000 and repeat, 
Calamari said. 

The target in the center of the 
playfield also scores in accordance 
with constantly changing value 
lights, he added, the values being 
the same as kickout values. The 
center target has an additional 
function--the delivery of an extra 
ball to the ball-shooter if hit while 
the extra ball light is on after the 
bonus Is jockeyed up to 10,000. 

The speediest advance of the 
bonus is to hit either of two spinner 
gates, each spin of either gate 
advancing both series of spinner 
lights one step, scoring 10 points 
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per step. 

After the tenth spinner light is 
lighted, the next spin of either 
spinner gate advances bonus 1,000 
and resets spinner lights to start 
position. 

“Last inch and last ball suspense 
is insured by the fact that the ball 
crossing the rollover in the left or 
right out lane, when the lane is 
lighted scores special. The light 
alternates between left and right 
lanes each time any 500 points skill 
Objective is hit after the bonus is 
at 10,000,’’ Calamari said. 

‘We have packed more and faster 
score building features into Bow 
and Arrow than in any four-player 
game in recent years, including the 
fabulous Wizard,’’ he said. 


Three-speed 
requires skill 


COSTA MESA, Cal.--The Video 
Games Division of Assembly Ser- 
vices Corporation, a Southern Cali- 
fornia electronics design and manu- 
facturing company, recently intro- 
duced its new, unusual Speedball 
Mach II video game. 

What makes Speedball different, 
the company says, is that it provides 
for three speeds: amateur, pro and 
mach Il. 

A simple, single control knob 
handles it all. There’s a speed for all 
levels of skill, according to ASC’s 
John L Roth. 

This new model has the same 
features which made the other ASC 
games so popular, Roth said. The 
location of the single board guar- 
antees no shortouts due to stray 
coins. There’s easy access to the 
inside with a lift-up top, strong 
cabinets with tamper proof locks. 


Non-technical people may service 
the units and a new feature for all 
ASC units, a delay button permit- 
ting a slight pause to respond to 
waitresses waiting on the tables. 

Because ASC was originally or- 
ganized to service the aerospace 
industry, it is a completely inte- 
grated facility producing all of its 
Own components and assemblies, 
except for a few standard off-the- 
shelf parts, Roth said. 


Skill shots bring 


high scores 
on Toledo 


Toledo, a flamenco-motif two- 
player flipper game, is Williams 
Electronics Inc.’s latest entry into 
the pinball market. 

The top pocket of the game has 
changing values indicated by a 
lighted disc and challenging left and 
right lanes for back to the top of the 
playfield action, the company 
noted. 

The rollover lane buttons add to 
the score and advance the bonus 
when lighted. 

Center targets help develop skill 
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shots from two sets of flippers. Hit 
one to five of the targets to light the 
extra ball lane or hit one to eight to 
light the extra ball lane and special 
lane for replay. 

The A and B targets light the 
double bonus and A, B, C, D tar- 
gets light the double bonus and the 
extra ball lane. 

The new two-player is 69.5 inches 
high, 52 inches deep and 30.25 
inches wide at the back of the box. 
Crated, it weighs 270 pounds. 


Three games 
featured 
on Handicap 


DES PLAINES, | Ill.--Robert 
Runte, president of Fascination 
Ltd., has announced the release of a 
new cocktail tv game called Fasci- 
nation 600 Handicap® 

“This game is the culmination of 
marketing research and site re- 
search,” Runte said, ‘‘plus the 
ingenuity of the Fascination engi- 
neering department. We feel we 
have produced the ‘Rolls Royce’ of 
the industry in Fascination 600 
Handicap and because it is in such 
large demand, we have been able to 
price it competitively,’’ he added. 

The model features three differ- 
ent games programmed into the 
logic system. It incorporates the 
popular tournament speed feature 
allowing the players to choose their 
option and the handicap feature 
provides a new twist involving a 
growing paddle. These features 
virtually guarantee replay after re- 
play, Runte indicated. 
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‘Zap’ button 
allows spikes 
on video table 


Vendex Corporation of Atlanta, 
Ga., has anounced the release of its 
new electronic video game, Slap- 
Stick. 

Slap-Stick is a two- or four-player 
video table-top game combining all 
the live action of tennis with joystick 
controls, choice of three different 
sized paddles to play with and 
special zap button for player chal- 
lenge. 

“It is the only table on the market 
with the coin acceptor on top of the 
table,’ according to President Ger- 
ald Wolkin, ‘‘offering a strong 
incentive to ‘play me--l’m_ fun!’ 
Operators should appreciate this 
Naugahyde vinyl-covered steel 
shell. The unit features a 19-inch 
Motorola television monitor,’’ Wol- 
kin said. 

Location tests in the highly com- 
petitive Atlanta area market have 
proven it a winner with operators 
and players, he added. Plans for the 
future include setting up distributors 
in major cities throughout the 
U. S. , plus further development of 
different type video games, Wolkin 
noted. He further stated that even 
after three years of introduction of 
video games, there seemingly is no 
limit or saturation in sales of 
potential locations. 


Star appeal 


found in flipper 


from ChiCoin 


CHICAGO--Chicago Coin distri- 
butors are now delivering the com- 
pany’s latest two-player flipper 
game, Hollywood, according to 
Vice President Avron Gensburg. 

“Enthusiastic distributor and 
operator acceptance of Hollywood 
stems from the excellent earnings 
reported by our wide variety of test 
locations,’ he said. Hollywood play 
is based on entertainment, starting 
with familiar screen stars depicted 
on the colorful backglass and con- 
tinuing through the exciting play- 
field action, he remarked. 

The new S-T-A-R action holes 


offer high score opportunities, he 
said. Hitting the S-T-A-R targets 
lights the corresponding buttons on 
a hole value panel, enabling players 
to score 5,000 points with hole S, 
double the bonus with T, earn a 
replay with A or an extra ball with R 
Other high score features include 
rollover buttons that advance the 
bonus to a possible high of 19,000 
points, 1,000-point lanes that also 
advance bonus, extra bonus ad- 
vance lanes and a 5,000-point high 
score target. 

Hollywood is a three-ball convert- 
ible to five-ball. Play is set at two 
plays for a quarter, adjustable to one 
play for a quarter or three plays for 
two quarters. Replay or extra balls 
models are available. 


Play Master 
introduces 
black lite balls 


Play Master, a manufacturer of 
billiard tables, has introduced a new 
concept called, ‘’Black Lite Bil- 
liards,’’ according to firm President 
Charles Bailey. 

The Black Lite Billiard concept is 
based upon the idea of using 
specially treated balls and cloth that 
react to ultraviolet light. 
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that particular market is expanding so that the net 
growth reflected by that increase overshadows the 
economic malnutrition. 

I think the operators in this industry have done a 
good job in passing the price increase on to the 
consumer; that is, two for a quarter to one for a 
quarter, changin the commission ( regarless of 
whether it is front money, commission structure, 
etc.) We have experienced the same price squeeze 
that all other businesses have, but I firmly believe 
that our industry has done a good job in coping with 
this factor, making compensations for it. 

PLAY METER: One of the big problems that most 
operators have in passing on costs is competition. How 
has this been resolved in your area? 

area? 

BRADY: That has always and will always continue 

to be a problem. The fact remains that competition 

has the same sort of cost staring him in the face that 

you do. He is constantly attempting to increase his 

revenue, also. As far as price per play is concerned, 

everyone in this area deals with the same price 

structure and there is no problem there. I don't 

want to paint a rosy picture because there is, 

naturally, constant attempts to “make the better 

deal,” which is only healthy competition. 


PLAY METER: What about the commission 
structure, itself? Is it still basically 50/50? 
BRADY: Yes, I think a lot of operators in our area 
have gone for minimums--$15 or $20 minimum per 
week. That system has been very successful. 
PLAY METER: How is this system better than a 
straight rental? 


I feel the average manufacturer does not understand 
the distributing business like he should. They don’t know 
all of what is involved. 
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On this level I feel that communication is not such a 
problem. We feel that we understand the operator’s 
problem because we, too, operate. We are confronted with 
the same problems they have on a daily routine. We 
understand and can personally relate to many of the 
problems encountered by operators. 


BRADY: The connotation of rental is flat fee 
because if it goes up it is still a flat fee. I have been 
told that in other areas of the country that is a 
significant part of the business. I have heard that 
there is not a phonograph on Miami Beach that is 
not a rental. I find it hard to believe, but I have 
heard that. 

PLAY METER: How are operators reacting to the 
digital electron being incorporated into the games 
business? Do they still panic when they consider 
how they are going to fix a down machine? 
BRADY: On a local level, we made the decision 
from day one on electronic games that we would 
have the capabilities to offer repairs. We are 
repairing over 95 per cent of our boards. God knows 
it was an initially expensive and risky endeavor, 
but it has proved to be very rewarding and 
worthwhile. I can’t say that we never have any 
problems with boards, but what we do is keep ‘x’ 
number of boards as spare boards. North Carolina 
is 600 miles across and our location is physically in 
the center of North and South Carolina. We can 
have a new board to an operator who calls in the 
next day. He then returns his board for repair and 
it becomes part of the floating stock. 

PLAY METER: Do the manufacturers do that sort 
of thing? Can you get one back from them overnight 
if you have a faulty board? 

BRADY: No. That. was the primary reason for our 
institution of the floating program on boards. When 
we send a board back to the manufacturer, there is 
inevitably a two week turnaround period. The 
operator certainly can’t afford to have his machine 
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[Continued from previous page | 
out of commission for three weeks. Most warranties 
are only good for 90 days on the new boards; so it is 
not worth the hassle and time wasted. That is why 
we made the initial investment in all of these 
floating boards. 

It is usually a one dollar IC that needs to be 
replaced; so it is far more beneficial to us to merely 
repair it ourselves than have the lost time. I think our 
success in the video business can be attributed to our 
servicing what we sell. That is important to the 
operator. Many of them do not have the experienced 
personnel required to repair logic boards; so we do 
provide them with a much needed service. 


9 feel there should be swtabler wus 
of gates, yet a wore attractive wumebor 


of new. gawtes.’ 


I think this will become increasingly important 

throughout the coming years as video games 
increase in popularity and as technology becomes 
more and more sophisticated. I think that the 
distributor will have to meet the ever-growing 
demands of the operator in the area of video games. 
PLAY METER: Do you see video games as any 
threat to the pinball market? 
BRADY: I don’t believe video games will ever 
overpower the strength of pingames in the market- 
place. For a short time video games have been leading 
the market because of their novelty. In the future 
there will be more and different types of models, but 
fewer of them on the market, eliminating the risk of a 
market flood. What does an operator do with a tv 
game that can be found on every corner? There is 
greater longevity when there are fewer games in the 
marketplace but more varieties. 


PLAY METER: What was the general feeling 
regarding such an abundance of new equipment on 
the market? 

BRADY: I feel there should be a smaller run of 
games, a more attractive number of new games. 
Look at all the prototypes that were merely 
sampled on the distributors. They probably didn’t 
make a thousand. The cost of the technological 
development would be increased, of course, causing 
the game to cost the distributor and in turn the 
operator more, but the rewards should also be 
greater. 

PLAY METER: New manufacturers are constant- 
ly telling us that they have trouble getting 
conventional distributors to take on their lines, 
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putting them in an awkward position. Do you feel 
there are too many manufacturers or too few 
distributors? 

BRADY: I have a lot of young manufacturers call 
me, wanting me to take on their lines. Any 
distributor can only do a decent job with a certain 
amount of lines. You can’t keep adding other lines. 
If you did, you would not be able to do justice to all 
of them. Even if you had the financial capacity to 
handle 10 or 12 lines and if you try to add that many 
more, you would soon exhaust that financial 
stronghold and loose your force of stability as well. 
It is rather self-defeating. It is much fairer to that 
small manufacturer not to be represented at all 
than to be represented poorly. 

PLAY METER: What sort of solution could you 
offer to these new manufacturers? Do you feel that 
they should begin setting up their own distributor- 
ships? 

BRADY: I am not personally offended by any 
manufacturer who seels his line any way he can 
after I refuse to carry it. They are in the business of 
moving their machines. The way the market structure 
has developed over the years in this business, I can’t 
think of any manufacturer who has been very 
successful selling their products any other way 
besides through the conventional distributor. 
distributor. 


That extends to the level of location owner as 


‘Any distributor can only do a decent job 
with a certain amount of lines. 
You can’t keep adding other Qines.’ 


well. If the operators are doing their job properly 


and keeping the location happy, there is no need for 
skipping a rung on the distribution ladder. The 
manufacturer needs to sell the distributor so that 
the distributor can sell the operator so that the 
operator can sell the location owner. In our area all 
of the steps are being handled properly and 
everyone is content with the system as it now 
exists. That is why the manufacturer would have a 
hard time marketing his wares in any other fashion. 
PLAY METER: In the event that you would 
accept a line from a new manufacturer and you try 
his machine and decide that you indeed do not care 
for it, what sort of obligation would you have to 
that manufacturer? 

BRADY: We sample on almost anything. We do 
our best to give it a fair trial by putting it out in the 
market place to evaluate its worth. If we feel it has 


potential, we push it. We go to operators and say, 
“Hey, this looks great.” We then, in turn, get the 
feedback from the location. 

If it turns out to be a blooper, we simply tell 
them that it was proven to be no good in our 
locations and I don't feel particularly obligated to 
the manufacturer. After all, I can eat only so many 
machines. I feel that is one of the risks in the 
manufacturing business. They are not going to 
make all winners. Hopefully, they won’t make all 
loosers either. It is ultimately up to the consumer. 
He decides which game he likes and which one gets 
his quarter. 

If I have had good experiences with previous 
machines manufactured by a certain company, I am 
compelled to buy their new models, out of loyalty, 
if you will. But even, so I also try to deal with the 
operator on that same level. If the game is no 
wonder machine, I tell the operator so. I tell them 
that it is consistent and will bring in steady revenue 
although it might not burn the place up. The 
distributor must maintain a sense of loyalty on both 
sides of his operation. 

PLAY METER: Do you feel that promotional 
efforts in 1976 will be increased? 

BRADY: Our company is not personally promotion 
minded at all. Our primary objective is to provide 
our operators with a service they require at the 
lowest possible price to them. We find that very 
time-comsuming and, therefore, do not find time to 
devote to promotion. I do not feel that is my 
expected function. 

PLAY METER: Do you feel that such promotions 
do any good or serve a purpose to the operator? 
BRADY: Yes, I do believe it is beneficial to 
promote games, but I believe the responsibilities 
should be shared by the manufacturer, distributor 
and operator. I feel that if you choose the proper 
games that a good game will sell itself and there 
will be no need for a great deal of promotion; 
therefore, I do not see it as the distributor's 
responsibility to promote something he has already 
evaluated and shown to be successful before selling 
to his operator. 

Air hockey, for example, was a fantastic game 
and is still making tons of money and there were 
some tournaments, sure, but how much do you 
think they helped? I think it was a success based on 
its own worth. 

PLAY METER: Well, we believe that the 
promotional techniques boost public awareness of 
the products and perhaps stimulate their usage. It 
merely gives more good honest recognition to the 
industry as a whole. 

BRADY: Yes, I do feel that has been a significant 
factor. Our products have become commonplace. 
They are giving games away on tv shows and there 
are numbers of private homes who own their own 
jukeboxes and flipper games. I do believe that 
helps the industry. 

It is my contention that a guy is not going out to a 
location primarily to play foosball, pinball or listen 
to a jukebox. He’s going out to get away from that 
PLAY METER 


Ait Jails 


SUPER FAST oSupeR FuN AMP Ali-Li 


PULSATING ACTION in an 
AIR CUSHION GAME 


@ Plays From One End 
e Place Against a Wall 


@ Maximum Play - 
Minimum Space 


_ Now on location — 
a reported super 

earner. Players 

® quickly recognize 
this newest second 
generation 
Air Game. 
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home, for entertainment, whatever, but when he 
finds the machines there, it gives him the chance to 
have the same fun he would at home, but in a more 
entertaining, social manner. 

I had a little party with a mock pinball 

tournament, foosball games and video games and I 
was amazed to find just how popular all of those 
things were with my guests. It seems that pinball is 
as popular as apple pie in the American eye. There 
were people present at my party that you would 
never dream were the sort of people who would 
enjoy flippers. 
PLAY METER: What is your view of the youth in 
the industry? Do you see more young people 
becoming attracted and staying with the industry? 
BRADY: Sure, I see a definite increase in the 
professional approach to our business as far as 
management goes. I have noticed over the years a 
definite improvement in the management ability of 
the average operator. 

There is a greater degree of professionalism in 
the industry. I feel this is due to the need brought 
about by the economic situation as well as an 
evaluation in the educational level of people in the 
industry. At one time the average operator had no 
education to speak of and now, many times, they are 
of formidable educational background and, indeed, 
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businessmen. The same holds true on the distribu- 
tor level. The guys who have not managed their 
businesses wisely are simply no longer in business. 
They have been snuffed out by people who are 
business-minded and no longer operate by the seat 
of their pants. 


(REL 
TUN: 


for your very own 


a kurz-kasch 
logic tester 


Techs, distribs, operators, here is 
your chance. 

The good that names do is oft 
interred in their syllables. 


And if you think an operator's, 
arcade’s or other coin-op amusement 
business captures business because 
of its moniker, send it to the Vame of 
the Game contest in care of Name of 
the Game, Play Meter, P.O. Box 
24170, New Orleans, La. 70184. 


Originality is the key 


All entries will be judged by the Play 
Meter staff, their pet flies, wierd 
relatives and assorted aliens. 


Some entries already under consider- 
ation include: Too Bitter, Tex.; Guys 
& Dolls, La.; Little Pleasures, Neb.; 
Mushroom Amusements, Pa.; Dad- 
dy’s Money, S.C. 


CONTEST DEADLINE EXTENDED 
Until Feb. 29, 1976. All Entries will be 
judged by March 15. 
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PLAY METER: With everything you have already 
mentioned in proper perspective, what do you 
forsee for the industry in the coming year? 
BRADY: I think it will be a great year. It may be a 
little harder to make money. I think people tend to 
think of this industry as unique. But we are not in 
that we are confronted with the same business 
problems that confront all other major industries-- 
inflation, tax burdens, controls which have affected 
many industries, making it hard to survive. One 
great plus that we have in dealing with these 
factors is that we are in the entertainment 
business, which seems to be on the increase. 

Like my dad says, the business was born in the 
depression and that is a non-inflation industry. 
When people do not have the money they wish they 
had to do the big things, they will spend quarters at 
a time to entertain and amuse themselves as a 
means of compensation. 

People are becoming increasingly aware of the 
entertainment that we are selling, as we mentioned 
earlier regarding the promotional techniques being 
used. I believe there is a steady influx of public into 
our marketplace. The percentage of those who 
actually play coin-operated games right now is 
relatively small. Television exposure, films such as 
Tommy, enclosed malls with fun centers have all 
helped considerably to increase that percentage. 
This trend should continue throughout 1976. 


In 1974, a gypsy told a young 
New Orleans amusement machine 
salesman that his future lay in 
publishing. 

The salesman, Ralph Lally, 
laughed off the portentious predic- 
tion as the usual web of puffery 
such charlatans weave for the 
amusement of their clients. 


Little did Lally suspect that only a 
few months following his encounter 
with the lady of fortune, he would 


ac. ese iS PLAY SHRI RAMES FoR 
ESTs | exOLEsOMy FON Oe RECREA TIX 


DESPERADOES WAITING for a 
plane. Caught while awaiting a flight 
to Havana, the Swamp City Four, 
otherwise known as the Play Meter 
gang, thought to elude the authori- 
ties by ducking into the Moisant 
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step out of the relative security of 
selling jukeboxes and into the risky 
world of magazine publishing. 
Using the business knowledge he 
acquired at the University of South- 
western Louisiana as a _ business 
administration graduate to conduct 
extensive market surveys on the 
feasibility of starting a new trade 
journal for the coin-operated amuse- 
ment industry, Ralph was confident 
he could make the venture work. 


PLAY SEAL. GAMTD fon 
TROL ESSE Fy CRE ATEOR 


Skate Re artists bere T 


Airport arcade in New Orleans. But 
the MO’s on the quartet were perfect 
and officials were able to identify (/ to 
r) Linda Theis, Sonny Albarado, 
Lynn Zielinski and Ralph Lally. Lally, 
known as the ringleader, abruptly 


Who are those guys? 


Ralph knew the need for such a 
journal existed; he had known it 
ever since he left his vending route 
in Lafayette, La., to become a sales 
representative for Operators Sales, 
a New Orleans games and phono- 
graph distributor, and discovered 
the music and games industry had 
no single journal which provided 
information, technical assistance 
and opinion. 

In July 1974, Ralph decided it was 


left his machine shortly after this 
incriminating photo was taken and 
smashed the photographer’s cam- 
era, yelling something about 
“Papparazzi!”’ 
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TITLE, ARTIST, Label, Number, (Distributing Label) 


Tan 20 Soul 


Now Was WHAT 
MN 3s WRITE THE SONGS 
BARRY MANILOW 
Arista 0157 11 
2 2 CONVOY C.W. McCALL/MGM M 14839 11 
3 1 THEME FROM MAHOGANY (DO YOU KNOW WHERE 
YOU'RE GOING TO) DIANA ROSS/Motown M 1377F 12 
4 5 FOX ON THE RUN SWEET/Capitol P 4157 11 
5 6 LOVE ROLLERCOASTER OHIO PLAYERS/Mercury 73734 11 
eee 8 YOU SEXY THING HOT CHOCOLATE/Big Tree BT 16047 
(Atlantic) 13 
7 7 | LOVE MUSIC (PART 1) THE O'JAYS/Phila. Intl. ZS8 3577 
(Col) 11 
MW io sinc A SONG EARTH, WIND & FIRE/Columbia 3 10251 9 
Eo | 11 LOVE TO LOVE YOU BABY DONNA SUMMER/Oasis OC 401 
(Casablanca) 6 
ME} 13) WALK AWAY FROM LOVE DAVID RUFFIN /Motown 
M 1376F 11 
11 4 SATURDAY NIGHT BAY CITY ROLLERS/Arista 0149 14 
BS 14 EVIL WOMAN ELECTRIC LIGHT ORCHESTRA /United Artists 
XW729 Y 9 
13 9 THAT'S THE WAY (I LIKE IT) KC & THE SUNSHINE BAND / 
TK 1015 14 
f 14 19 50 WAYS TO LEAVE YOUR LOVER PAUL SIMON / 
Columbia 3 10270 5 
Ha 18 FLY AWAY JOHN DENVER/RCA PB 10517 7 
23. LOVE MACHINE—PART | MIRACLES/Tamla T 54262F 
(Motown) 10 
: 21 BREAKING UP IS HARD TO DO NEIL SEDAKA /Rocket 
PIG 40500 (MCA) 6 
18 20 WINNERS AND LOSERS HAMILTON, JOE FRANK & 
REYNOLDS/Playboy P 6054 9 
3} 8622) «=ROCK AND ROLL ALL NIGHT KISS/Casablanca NB 850 11 
TA‘) =624 «=SQUEEZE BOX THE WHO/MCA 40475 6 
21 12 LET'S DO IT AGAIN STAPLE SINGERS/Curtom 0109 (WB) 14 
26 THEME FROM S.W.A.T. RHYTHM HERITAGE/ABC 12135 9 
23. 25 COUNTRY BOY (YOU GOT YOUR FEET IN L.A.) 
GLEN CAMPBELL/Capitol P 4155 11 
27 WAKE UP EVERYBODY (PART I) HAROLD MELVIN & THE 
BLUENOTES/Phila. Intl. ZS8 3579 (Col) 10 
S) =—30)—Ss TIMES OF YOUR LIFE PAUL ANKA/United Artists XW737 Y 10 
<A = 31 += PALOMA BLANCA THE GEORGE BAKER SELECTION / 
Warner Bros. WBS 8115 9 
27 29 OVER MY HEAD FLEETWOOD MAC/Reprise RPS 1339 10 
32 LOVE HURTS NAZARETH/A&M 1671 10 
29 15 SKY HIGH JIGSAW/Chelsea 3022 21 
40 ALL BY MYSELF ERIC CARMEN /Arista 0165 5 
31 28 NIGHTS ON BROADWAY BEE GEES/RSO SO 515 (Atlantic) 16 


Now 


FLY, ROBIN, FLY SIL 


ISLAND GIRL ELTO! 
THIS WILL BE NAT/ 


SLOW RIDE FOGHA/ 
THE WAY | WANT 7 


SO S ABBA/Atlant 
TAKE IT TO THE LIAN 
BABY FACE WING & 


LET’S LIVE TOGETHI 
MY LITTLE TOWN S 


PART TIME LOVE GI) 


HEAT WAVE/LOVE 


FANNY (BE TENDER 


DON’T CRY JONI 
lM ON FIRE 5000 ' 


YESTERDAY’S HERO! 


SCHOOL BOY CRUS 
FOR THE LOVE OF ' 


OUR DAY WILL CO 
LET THE MUSIC PLA 
DREAM WEAVER G, 
LOW RIDER WAR/U 
JUNK FOOD JUNKII 


SWEET LOVE COM/ 
GOLDEN YEARS DA 


THE LAST GAME Of 

BLEACHERS) DAV! 
MIRACLES JEFFERSO 
SOMEWHERE IN THE 
FULL OF FIRE AL Gi 
THIS OLD MAN PUR 
BLUE EYES CRYING 


DECEMBER, 1963 (C 
a 


BOHEMIAN RHAPSC 
DEEP PURPLE DONN 


JMISic Bpoaramminad 


, IO] 


VER CONVENTION /Midland Intl. 
MB 10339 (RCA) 


N JOHN/MCA 40461 
\LIE COLE/Capitol P 4109 


poo BSS 0306 (WB) 

O TOUCH YOU CAPTAIN & TENNILLE/ 
A&M 1725 

ic 3265 


AIT EAGLES/Asylum 45293 


<« A PRAYER FIFE & DRUM CORPS. / 
Wing & A Prayer HS 103 (Atlantic) 
—R ROAD APPLES/Polydor 14285 
IMON & GARFUNKEL / 
Columbia 3 10230 
-ADYS KNIGHT & THE PIPS/ 
Buddah BDA 513 
IS A ROSE LINDA RONSTADT/ 
Asylum 45282 


WITH MY LOVE) BEE GEES/RSO 

SO 519 (Atlantic) 
INWAY TWITTY /MCA 40407 
VOLTS/Mercury 40801 


:§ JOHN PAUL YOUNG /Ariola-America 
P 7607 (Capitol) 
H AWB/Atlantic 3304 
YOU (PART 1 & 2) ISLEY BROTHERS / 
T-Neck ZS8 2259 (Col) 
ME FRANKIE VALLI/Private Stock 043 


Y BARRY WHITE/20th Century TC 2265 
ARY WRIGHT/Warner Bros. WBS 8167 
nited Artists XW706 Y 

= LARRY GROCE/Warner Bros.-Curb 


WBS 8165 
NODORES/Motown M 1381F 


VID BOWIE/RCA PB 10441 


* THE SEASON (BLIND MAN IN THE 

D GEDDES/Big Tree BT 16052 (Atlantic) 

N STARSHIP/Grunt FB 10367 (RCA) 

> NIGHT HELEN REDDY /Capitol P 4192 

SEEN /Hi 2300 (London) 

PLE REIGN /Private' Stock 052 

IN THE RAIN WILLIE NELSON / 
Columbia 3 10176 

JH WHAT A NIGHT) THE FOUR 

ASONS/Warner Bros.-Curb WBS 8168 


DY QUEEN /Elektra 45297 
Y & MARIE OSMOND/MGM M 14840 


Ow 


JOO 


Now Was WKS. ON 
CHART 


56 WHO LOVES YOU THE FOUR SEASONS/Warner Bros.- 

| Curb 8122 22 
45 FEELINGS MORRIS ALBERT/RCA PB 10279 27 
77 DREAM ON AEROSMITH/Columbia 3 10278 3 
78 LOVE IS THE DRUG ROXY MUSIC/Atco 7042 a 
57 EIGHTEEN WITH A BULLET PETE WINGFIELD/Island IS 026 20 
81 TRACKS OF MY TEARS LINDA RONSTADT/Asylum 45295 3 
73 HOMECOMING HAYGOOD HARDY /Capitol P 4156 5 
SWEET THING RUFUS FEATURING CHAKA KHAN/ ABC 12149 2 
75 BACK TO THE ISLAND LEON RUSSELL/Shelter SR 40483 (MCA) 3 
85 CHAIN GANG MELODY JIM CROCE/Lifesong LS 45001 2 
88 ONLY 16 DR. HOOK/Capitol P 4171 2 
65 VENUS AND MARS ROCK SHOW WINGS/Capitol P 4175 12 
87 THE WHITE KNIGHT CLEDUS MAGGARD & THE CITIZENS 
BAND/Mercury 73751 2 
64 LYIN’ EYES EAGLES/Asylum 45279 19 
82 HURRICANE (PART I) BOB DYLAN/Columbia 3 10245 7 
66 SECRET LOVE FREDDY FENDER/ABC Dot DOA 17585 12 
84 FOR A DANCER PRELUDE/Pye 71045 a 
70 WOMAN TONIGHT AMERICA/Warner Bros. WBS 8157 7 


CHARTMAKER OF THE WEEK 


— LOVE OR LEAVE 
SPINNERS 
Atlantic 3309 
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86 INSEPARABLE NATALIE COLE/Capitol P 4193 3 


85 
— RENEGADE MICHAEL MURPHEY /Epic 8 50184 
87 76 HE AIN’T HEAVY ...HE’S MY BROTHER/LET IT SHINE 


dl 


OLIVIA NEWTON-JOHN/MCA 40495 7 


— BREAKAWAY GARFUNKEL/Columbia 3 10273 1 
89 96 TURNING POINT TYRONE DAVIS/Dakar DK 4550 (Brunswick) 4 
90 79 THEY JUST CAN’T STOP IT (THE GAMES PEOPLE PLAY) 
SPINNERS/Atlantic 3284 23 
91 98 IT’S TIME TO SAY GOODBYE JONATHAN CAINE / 
October 1001 2 
92 91 | BELIEVE IN FATHER CHRISTMAS GREG LAKE/Atlantic 3305 4 
93 97 ONCE YOU HIT THE ROAD DIONNE WARWICK / 


Warner Bros. WBS 8154 3 

94 83 BAD BLOOD NEIL SEDAKA/Rocket 40460 (MCA) 24 
95 — IF 1 ONLY KNEW OZARK MOUNTAIN DAREDEVILS / 

A&M 1772 1 


96 69 FIRE ON THE MOUNTAIN MARSHALL TUCKER BAND / 
Capricorn CPS 0244 (WB) 10 


97 94 LITTLE DRUMMER BOY MOON LION /PIP 6513 4 
98 — TELL IT LIKE IT 1S ANDY WILLIAMS/Columbia 3 10263 1 
99 — MAKE LOVE TO YOUR MIND BILL WITHERS / 


Columbia 3 10255 1 
100 — FREE RIDE TAVARES/Capitol P 4184 1 


Top 20 Cotntry 


Now Was 


1 1 | LOVE MUSIC(PART 1) 


The O’Jays/Phil. Intl.2S835/7 (Col) 


2 3 WALK AWAY FROM LOVE 


David Ruffin/ Motown M 13/76F 
The Miracles/ Tamla T 54262F (Motown) 
Earth, Wind & Fire/Columbia 3 10251 


Donna Summer/ Oasis OC 401 (Casablanca) 


9 THEME FROM MAHOGANY (DO YOU KNOW WHERE YOU'RE GOING TO) 


Diana Ross/Motown M 137/F 
Ohio Players/Mercury /3734 


Tyrone Davis/Dakar DK 4550 (Brunswick) 


3 4 LOVE MACHINE, PT. 1 

A 

5 8 LOVE TO LOVE YOU BABY 

6 

7 2 LOVE ROLLERCOASTER 

8 11 TURNING POINT 

9 10 WAKE UP EVERYBODY (PART 1) 


Harold Melvin & the Bluenotes/Phila. Intl. 2S835/9(Col) 


10 6 THAT'S THE WAY (I LIKE IT) 


11 7 LET'S DO IT AGAIN 
12 12 FULL OF FIRE 
13 13 FLY, ROBIN, FLY 


14 14 PART TIME LOVE 


KC & the Sunshine Band/TK 1015 

The Staple Singers/Curtom 0109 (WB) 

Al Green/Hi2300 (London) 

Silver Convention/Midland Intl. MB 10339 (RCA) 


Gladys Knight & the Pips/Buddah BDA513 


15 18 ONCE YOU HIT THE ROAD 


16 15 LOW RIDER 


Dionne Warwick/Warner Bros. WBS 8154 


War/United Artists XW/06 Y 


17 16 FOR THE LOVE OF YOU(PART 1 & 2) 


18 19 YOU SEXY THING 


19 23 FREE RIDE 


The Isley Brothers/T-Neck ZS82259 (Col) 
Hot Chocolate/Big Tree BT 16047 (Atlantic) 


Tavares/Capitol P 4184 


20 30 MAKE LOVE TO YOUR MIND 


Bill Withers/Columbia 3 10255 


ALPHABETICAL LISTING 


ALL BY MYSELF Jimmy lenner 
BM!) 


EIGHTEEN WITH A BULLET Pete Wingfield 


CB novelties k 


Two novelty records and a 
movie theme--a contrast between 
the absurd/schmaltzy and the lyric- 
ally beautiful--dominate this month's 
jukebox activity. 

One of the records, ‘‘The Blind 
Man in the Bleachers,’’ recorded by 
both Kenny Starr and David Geddes, 
topped one of the record trade’s 
charts in early January and despite 
it’s insipid sentimentality, it has all 
the qualities quirk hits are made of. 
If you don’t have it by now at both 
country and pop locations, I’m sure 
someone’s given you a nasty phone 
call. 

I’m also sure all of you--at least 
those of you with boxes in truckstops 
and honky-tonks--by now know 
every word of C.W. McCall's 
ridiculous ‘‘Convoy”’ ( MGM 14839) 
by heart. After wearing out 10 
copies of Dave Dudley’s ‘‘Me and 
Old C. B.’’ (UA XW722 Y), the 
truckers and CB nuts climbing out 
of their rabbit-eared Macks and 
Maseratis were ready for another 
hilarious trucking escapade in the 
eternal battle against ‘‘smokies.”’ If 
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Charts cour 


HURRICANE (PART 1) Don Devito 


serceneouciaseonetebpaetee: 30 & Barry Hammond (Ackee & Uncle (Ram’s Horn, ASCAP) eixtusisiessenameciace, OO 
BABY FACE. Stephen Schaeffer & Harold DORIS, “ASGCAP) icccrscscativimierioveiouinnassisiys 70 | BELIEVE IN FATHER CHRISTMAS. 
Wheeler (Warner Bros., ASCAP) ............ 39 EVIL WOMAN Jeff Lynne (Unhart/Jef, G. Lake & P. Sinfield (Manticore, PRS) .. 92 
BACK TO THE ISLAND Denny Cordell & BAN csanicotecnuensnmcatiemmeaee mace 12 | LOVE MUSIC (PART 1) penne Gamble 
Leon Russell (Skyhill, BMI) .............5.. 74 FANNY (BE TENDER WITH ME LOVE) & Leon Huff (Mighty Three, BMI) ........ 7 
BAD BLOOD Neil Sedaka & Robert Appere Arif Mardin (Casserole, BMI) ...............:. 44 | WRITE THE SONGS Ron Dante & Barry 
ae Kirshner, BMI/Kirshner Songs, FEELINGS M. Albert (Fermate Intl., Manilow (Artists/Sunbury, ASCAP) .... 1 
|<) Rene Re Meena Con ae tere eNO en TEEN 94 BSCR) coc. cacsusessochicadaseccasevewsrimscavineoveveoces 67 ie a hea David Anderle (Lost ei 
BLUE EYES CRYING IN THE RAIN Willie 50 WAYS TO LEAVE YOUR LOVER Paul BDI BIN) ccomericntsincisoastaca pve 
ilene, BMI) ...cccccscessessesscssseesses 62 Simon & Phil Ramone (Paul Simon, BMI) 14 I'M ON FIRE Tony Eyers (P.R.S., ASCAP) 46 
BOHEMIAN RHAPSODY Roy Thomas Baker FIRE ON THE MOUNTAIN Paul Hornsby INSEPARABLE Chuck Jackson Marvin 
i DAP). ccccienusiasosrrscesanesosononssocesen 64 (No: Exit: (BIA) ~sscccrscowiccietccercats Hiestanacren 96 Yancy (Jay’s Enterprise, Ltd./Chappell, 
BREAKAWAY Richard Perry (Almo/ FLY AWAY Milton Okun (Charley Lane, PRGA  scngnilistandutnns becuase as 85 
Caledonia Steam, ASCAP) .............000000.. 88 PS scsiasietindapia sire ssesins Sacco dawned oeaiawenseet 15 ISLAND GIRL Gus Dudgeon (Big Pig/ 
par Sees ew Bex bP e ee ed FLY gtk ls ee Leeds, -ASCAP) -scssscisenmmncentoormnnn 33 
eil Sedaka R. Appere (Screen Gems- ichael Kunze (Mi ng, ASCAP) ...... 32 
Columbia, BMI) occcccsscsccccossssscssssssseseossesse 17 FOR A DANCER Mickey Sweeney & Lees Le SAY GOODBYE 1S 
CHAIN GANG MELODY T. Cashman & Prelude (Benchmark, ASCAP). ............. 82 Pe Nee ONCE RIM) secanncsvinitcesea 91 
T. West (Kings/Conrad, BMI; FOR THE LOVE OF YOU (PARTS 1 & 2) JUNK FOOD JUNKIE Randolf Navert 
Unichappell, ASCAP): sis saxeiony snexdrorsvecens 75 Isley Bros. (Bovine, ASCAP) ............:005. 49 (Peaceable Kingdom, ASCAP) ................ 34 
CONVOY Don Sears & Chip Davis FOX ON THE RUN Sweet (Sweet Pub. LET IT SHINE Johny Farrer (Window, BMI) 87 
(American Gramaphone, SESAC) ............ 2 PEI cite custtcrosetiesctetinted's san neniapeneewareotiost 4 LET THE MUSIC PLAY Barry White 
COUNTRY BOY (YOU GOT YOUR FEET FULL OF FIRE Mitchell (Jec & Al ee a DIVE) sasissccosscvisonnacoussesnt 5] 
IN L.A.) Dennis Lambert & Brian Potter Green, BMI) o...ccsssssssssssssssssssssssesseeseseeesete 60 LET’S DO IT AGAIN Curtis Mayfield 
(ABC/Dunhill/One of a Kind, BMI) ...... 23 FREE RIDE Dennis Lambert & Brian Potter (Warner-Tamerlane, ) sevsssssssgeessrenseneee 21 
DEEP PURPLE Mike Curb (Robbins, ASCAP) 65 (Silver Steed, BMI) ....cccccccccscsseseeeeeeeeees 100 LET’S LIVE TOGETHER David Kirschenbaum 
DECEMBER 1963 (OH, WHAT A NIGHT) GOLDEN YEARS David Bowie & Harry (Landers Roberts, ASCAP) ...........ccce 40 
Bob Gaudio (Seasons/Jobete, ASCAP) .. 63 Maslin (Beverly Bros., BMI; Chrysalis/ LITTLE DRUMMER BOY Rick Bleiweiss & 
, Main Man, ASCAP) 00... 56 Bill Stahl (Mills/Korwin, ASCAP) §.......... 97 
DREAM ON Adrian Barber (Frank ’ LOVE HURTS M Charit 
Connolly & Daksel, BMI) ....:c.cccce 68 HE AIN'T HEAVY . . . HE'S MY BROTHER (H f Bryant, BMI) ..... 
DON’T CRY JONI Prod. not listed John Farrer (Harrison/Jenny, ASCAP) ... §7 ouse Oo ryant, B 1) sassiawmmnides aeedasensessennss 28 
(Twitty Bird, BMI) .ccccccscssscccssssccssseeeeseeeee 45 HEAT WAVE Peter Asher (Jobete, : pe OR LEAVE Thom Bell (Mighty ” 
DREAM WEAVER Gary Wright (Warners, #106 9,0'0'8)0:0 6/0'6:016:0.0:8 00:0 ine 0166-0. 016 610: 6:618 a eiiniae whee ese ton sees LOVE 1S Hie 6)n]0/6|0'0 4:6 010 S 0/16 96:0 ¢\6)6/016)9'010:0)44:0:0'0 6.019 6/6: s'e se sinisie s'e 
N ter off (ATV, A DRUG Chris Thomas 
BORE ccc tcccstiosiss aisagcncc entetiumeniauociee 52 HOMECOMI G Peter Anastasoff (A (TRO.Cheshire, BMI) occ 69 
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Now Was 


1 2 CONVOY 


3 3 JUST IN CASE 


C.W. McCall/MGM 14839 


2 1 THE BLIND MAN IN THE BLEACHERS 


Kenny Starr/MCA 40474 


Ronnie Milsap/RCA PB 10420 


4 5 WHEN THE TINGLE BECOMES A CHILL 


Blue Magic trading off the title lyric 
of ‘‘What’s Come Over Me” ( Atco 5 4 COUNTRY BOY 
UmmmUmmm, my back 
goes electric when Margie gets up 
‘“‘What’s come over me” —_7,_ 7 Egsy AS PIE 


and Theodore Pendergrass follows 


elty lovers are busy 
you might quietly 
ftans’ ‘‘The Love 
sry Lyndon"’ ( \sland 
the boxes in your 
r sophisticated loca- 
t ever reach the Top 
unting instrumental 
Scottish group will 
nly because of its 
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ley Kubrick’s latest 


Palmer’s 


on the tenor echo. 

In a dancing vein, some of you 
may want to pick up on Robert 9 11 SOMETIMES 
“Give Me an Inch Girl” 
( Island IS 049) of which the B side 
is the title song from his latest Ip, 
“Pressure Drop.’’ Smooth and funky, 
not to mention the perfect r&b 
you'll remember, is 
the English gent who recorded 
“Sneakin’ Sally Through the Alley’ 
by New Orleans’ Allen Toussaint at 


lyrics. Palmer, 


8 9 OVERNIGHT SENSATION 


Toussaint’s Crescent City studio 


imate and moving 
) Franklin’s smoky 
( Atlantic 3311), a 
i] love song with 
x trading a burning 
le not making any 
harts currently, the 


tesy of 


gaining ears around 
ually stirring is New 


Viargie Joseph and 8 


LOVE IS A ROSE Peter Asher. (Silver 


with the redoubtable Meters for 
session musicians. 


Fiddle, BMI). c.cccccccccsccosssossssscnsnnsvsenesnsevsses 43 
LOVE TO LOVE YOU BABY Pete Ballotte 

(Sunday & Cale Americans, ASCAP) 9 
LOVE MACHINE PART | Freddie Perren 

(Jobete/Grimore, ASCAP)  .........0....0005 16 
LOVE ROLLERCOASTER Ohio Players 

(Ohio Players/Unichappell, BMI). .......... 5 
LOW RIDER Jerry Goldstein w. Lonnie 

Jordan & Howard Scott/Far Out Prod. 

(Far Out, ASCAP) ooo... ecescseseeeeesees 53 
LYIN’ EYES Bill Szymczyk (Long Run, 

PSGAEY  « doivinscacwccessenessorsvaadiouyuduvednanunaaasoerane 79 
MAKE LOVE TO YOUR MIND Bill Withers 

& Larry Nash (Golden Withers, BMI) .... 99 
MIRACLES Jefferson Starship & Larry 

Cox (Diamondback, BMI) .........0..0...06. 58 
MY LITTLE TOWN Paul Simon, Art 

“allay and Phil Ramone (Paul Simon, 

a iS fais Snsesact cc sped coed tese steeach esesin deneeenee 4l 

NIGHTS ON BROADWAY Arif Mardin 

(Casserole, BIWD): | sicdcicsiseassiaiatinpudeanveresvennss 31 
ONCE YOU HIT THE ROAD Thom Bell 

(Mighty Three/Sacred Pen, BMI) ............ 93 
ONLY 16 Ron Haffkine (Kegs, BMI) ........ 76 
OUR DAY WILL COME Hank Medress & 

Dave Appell (Leeds/Almo, ASCAP) .... 50 
OVER MY HEAD Fleetwood Mac & Keith 

Olsen (Rockhopper, ASCAP) .................... 27 
PALOMA BLANCA Hans Bouwens 

(Warner Bros., ASCAP) ...............c:cceeeeee 26 
PART TIME LOVE Kenny Kerner & Ritchie 

Wise (Kipahula, ASCAP) .................cc 42 
RENEGADE Bob Johnston (Mystery, BMI) 86 
ROCK & ROLL ALL NIGHT Eddie 

Kramer (Cafe American/Rock Steady, 

BSCR) cesarccducnpsoucinsatsnmsanmwtsiaoraiaiucstersoien 19 


11 14 ME AND OLD C.B. 


12 21 LET IT SHINE 


Loretta Lynn/MCA 40484 


Glen Campbell/Capitol 4155 


6 8 THIS TIME I'VE HURT HER MORE THAN SHE LOVES ME 


Conway Twitty/MCA 40492 
Billy Crash Craddock/ABC Dot DOA 17584 
Mickey Gilley/Playboy 6055 


Bill Anderson & Mary Lou Turner/MCA 40488 


10 12 SOMETIMES | TALK IN MY SLEEP 


Randy Cornor/ABC Dot DOA 1/592 
Dave Dudley/United Artists XW/22 Y 


Olivia Newton-John/MCA 40495 


13 13 LOOKING FOR TOMORROW (AND FINDIN’ YESTERDAYS) 


Mel Tillis/ MGM 14835 


14 17 AMAZING GRACE (USED TO BE OUR FAVORITE SONG) 


Amazing Rhythm Aces/ABC 12142 


15 18 SILVER WINGS AND GOLDEN RINGS 


Billie Joe Spears/United Artists XW/12Y 


16 22 THE HAPPINESS OF HAVING YOU 


Charley Pride/RCA PB 10455 


17 19 MAMMAS, DON'T LET YOUR BABIES GROW UP TO BE COWBOYS 


Ed Bruce/United Artists XW/32 Y 


18 26 DON’T BELIEVE MY HEART CAN STAND ANOTHER YOU 


Tanya Tucker/MCA 4049/7 
19 23 I'LL BE YOUR SAN ANTONE ROSE 
Dottsy/RCA PB 10423 
20 28 SOMEBODY LOVES YOU 
Crystal Gayle/United Artists XW/40 Y 


SATURDAY NIGHT Bill Martin & Phil 
Couler (Welback, ASCAP) 


THE WAY | WANT TO TOUCH YOU 
Morgan Cavett (Moonlight and 


SCHOOL BOY CRUSH Arif Mardin Magnolia, BY) cissccscesssscnoiicsusstnenncins 36 
tAveracde, BAA) discsctcsscncecsioienensacdnonnent 48 THE WHITE KNIGHT Leslie Adv. Agency 
SECRET LOVE Huey P. Maeux (Warner (Unichappell, BMI) ..........cccceerceereceereteees 78 


DPOS.;. SCAR) siisniiecutenewincrcienmmnmemonne 82 
SING A SONG M. White & C. Stepney 

(Sagaifire,. BM) scccciocecessssndasnevinenssassmssaieers 
SKY HIGH Chas. Peate (Dutchess, BMI) ..... 29 
SLOW RIDE Nick Jameson (Knee Trembler, 


ASCAP) 
SOMEWHERE IN THE NIGHT Joe Wissert 
(Almo, ASCAP; Irving, BMI) .............05. 59 


THEY JUST CAN’T STOP (THE GAMES 

fia PLAY) Thom Bell (Mighty Tree, 

I. . -ecaceispeasanun etaseotenaooverteetneeneuaaaeeen 

THIS OLD MAN Mike Natale 

(Rallodyenom,. BMI) csiseissvesiovenreemenaseoenes 61 
THIS WILL BE Chuck Jackson & Marvin 

Yancy (Jay’s Ent./Chappell, ASCAP) .. 34 
TIMES OF YOUR LIFE Bob Scaff 


SOS B. Uuvaeus & B. Anderson (Countless, (Three Eagles, ASCAP) .............0:ecceeeeees 25 
BIND) kecodcctonstaninonsdiiainsdupusnitnatanoanenesiaatnslgaanstioes 37 TRACKS OF MY TEARS Peter Asher 
SQUEEZE BOX Glyn Johns (Tower, BMI) .. 20 (Sabete. ASCH): civcssssccisscsssiscencsecstanenreceus 71 


) 
TURNING POINT Leo Graham 
(Julio Brian & Content, BMI) ............0... 89 
VENUS AND MARS ROCK SHOW 
Paul McCartney ced ir ag BM!) ... 77 
WAKE UP EVERYBODY (PA 
Kenneth Gamble & Leon uf 


SWEET LOVE James Carmichael & The 

Commodores (Jobete/Commodores, 

PSG) pitas cactoinn ee veneuceneieseanadsiniaeaensts 55 
SWEET THING Rufus (American 

Broadcasting, ASCAP) 
TAKE IT TO THE LIMIT Bill Szymezyk 


(Benchmark/Kinking Bear, ASCAP) ... 38 (Mighty Three, BMI) .........ccccceceeeeeeeees 24 
TELL IT LIKE IT IS Rick Hall for Fame WALK AWAY FROM LOVE Van McCoy 

Prod. (Conrad/Olrap, BMI) ..............+ 98 (Charles Kipps, BMI) ..........:.::cceeeeeeees 10 
THAT’S THE WAY (I LIKE IT) H. W. Casey WHO LOVES YOU Bob Gaudio (Seasons/ 

and Richard Finch (Sherlyn, BMI) .......... 13 Jobete, ASCAP) oo... .cccccccecccssccssseesesees 66 


THE LAST GAME OF THE SEASON (A WINNERS AND LOSERS Dan Hamilton, 
BLIND MAN IN. THE BLEACHERS) Pau! Joe Frank Carolla & Alan Deninson 
Vance (Tree, BAAN): sssissecnossnricniernnsasyecencnees 57 Pera BIN or icicinticss eed 18 


ONIGHT George Martin 

THEME FROM MAHOGANY (DO YOU (Warner Bros., P) 
KNOW WHERE YOU‘RE GOING TO) One wn eee Vanda & Young 
Masser (Jobete/Screen Gems-Columbia, = = = =|, (Marks, BMI) oo... ceeeeesceete terete 
ASCAP/BMI 

THEME FROM S.W.A.T. Steve Barri & 
Michael Omartian (Spellgold. BMI). ...... 22 


PPUePePeCOCCTOOOOOECEPereererrrrererrrrrrrrr reer eres) 


Who are those guys? 


[Continued from page 47] 


time to act, time to start the 
magazine he hoped would stir the 
coin-operated games industry into a 
new era of dialogue, action and 
unity. 

Armed with his ideas, market 
surveys and a little saved cash, 
Ralph approached simultaneously a 
local bank, an advertising executive 
who had once helped him in a table 
soccer promotion and two muck- 
raking young journalists from the 
nearby town of Houma, La. 

Ralph’s employers knew of his 
plans, but he did not approach them 
for financial or technical assistance. 


as wl 


Paul Sylvester 


He was taking the step all young 
men dream of--becoming his own 
boss--and it wasn’t until his maga- 
zine was almost six months old that 
Ralph remembered the gypsy’s 
prophecy. 

It was a momentous decision for a 
man with a young wife and five- 
year-old child, but once the bank 
Ookayed a loan sufficient to start 
Skybird Publishing Co./Play Meter 
magazine, Ralph knew he would 
have to carry out his project or 
always wonder whether he could 
have done it. 

Shortly after the loan was ap- 
proved, Ralph, Susan Gilbertson 
( the ad executive) and Del Leggett 
( one of the journalists) formed the 
first Corporate entity that was to 
lead to Play Meter magazine. Susan 
became the advertising director for 
the proposed magazine and Del 
became its managing editor. 

For Del, and later Sonny Albara- 


50 


do ( the other journalist), compiling 
and producing the first issue of Play 
Meter was a new challenge. While 
Del had several years’ experience as 
a reporter for a medium-sized daily 
newspaper and some knowledge of 
the rudiments of layout and publica- 
tion production, it was to be 
his--and Ralph’s--first attempt at 
actually producing a magazine for 
national readership. 

It was a crash course for the two 
in setting up a business magazine. 
But when Sonny, a 1972 liberal arts 
graduate of Nicholls State Univers- 
ity in Thibodaux, La., joined the 
staff fulltime in December 1974, 
they had already produced an 
advertising prospectus and a well- 
received first issue. 

Sonny had slightly more layout 
and design knowledge than Del, 
having been editor of his college 
newspaper and assistant managing 
editor at the same daily where Del 
worked, and together they worked 
toward increasing professionalism in 
style and appearance. 

With the help of artist friend Roy 
Willis and photographer and layout 
assistant Steve Hebert, Play Meter 
began to acquire a “‘slicker’’ appear- 
ance as Del and Sonny learned 
through experience and observation 
how to produce an attractive and 
readable journal for their adopted 
industry. 

As the first months of 1975 rolled 
by, the combination of backgrounds 
and talents on the Play Meter staff 
clicked, producing an independent 
magazine for information-hungry 
Operators and distributors not only 
in the United States, but in most 
countries of the world. 

Unfortunately, Susan left in March 
for another advertising position and 
Del left in April to start an advertis- 
ing agency in Houma, La., cutting 
the fulltime home office staff down 
to two. But Play Meter did not 
falter. Advertiser and subscriber lists 
continued to grow as Sonny, Ralph 
and his wife Carol determinedly kept 
the magazine going. 


Ralph, who continued working at. 


the distributor to supplement his 
income until Del left, decided the 
magazine had proven itself an 
earner and quit the distributorship to 
devote his fulltime attention to the 
publishing of Play Meter. Carol 
continued helping with the mailing 
lists, production, proofreading and 
typesetting ( after Skybird acquired 
its own equipment). 


From the beginning, of course, 
the home staff was assisted by 
correspondents and freelancers 
from everywhere. One of the earliest 
writers in the magazine was Gene 
Beley, a young California operator 
and freelance writer. 

Someone else who made Play 
Meter’s voice respected was David 
Snook, the editor of Co/n S/ot, the 
British coin machine trade’s weekly 
newspaper. David, who began his 
reporting career in 1960 on the 
Leicestershire Advertiser, joined 
The World’s Fair in 1967 as a 
reporter and launched Coin S/ot in 
1970 as part of the same publishing 
group. In 1974, the Welsh native 
was named to the board of The 
World’s Fair. 


In April, Robert E. Haim, an 
executive with exporters R. H. 
Belam Inc., began supplying news 
and features as a contributing 
editor. The 25-year-old company 


Amy Lindblom 


vice president works in New York 
City and travels extensively in 
activities related to coin-operated 
games, but lives in Sea Cliff, N. Y. , 
an artist colony on Long Island, with 
his wife Eve. Prior to writing for Play 
Meter, Bob wrote briefly for Cash- 
box. 

At about the same time, the 
magazine beefed up its technical 
approach by adding Perry Miller of 
Massachusetts as technical editor 
and author of a monthly column on 
technical problems. Perry, a former 
test and design engineer for com- 
puter systems, became_ involved 
with the coin-operated amusements 
industry in 1972, when he served as 
test engineer for Magnetic Corpora- 
tion of America. 


After that he worked for Com- 
puter Games and Midway, conduct- 
ing schools in Europe with Andy 
Ducay of Midway. Today, Perry is 
general manager of RDM Inc., the 
product of a merger between RDM 
Associates and PM Associates. 
Perry also writes a monthly service 
letter about electronic coin-operated 
games. 

As summer arrived, Ralph and 
Sonny’s duties as editor and manag- 
ing editor expanded, as did Ralph's 
duties as publisher, causing them to 
hire Lynn Zielinski as secretary, 
circulation manager and part-time 
typesetter. 

Affable and easygoing, Lynn 
brought a friend, Amy Lindblom, 


into the company as another part- 
time typesetter. Amy is Currently an 
accounting major at the University 
of New Orleans. 

With an eye toward economizing 
the business operations of Play 
Meter and lessening their work- 
loads, Sonny and Ralph hired Linda 
Theis, an Illinois native, as associate 
publisher in late December. Linda, 
who worked for Allied Leisure in 
several different capacities, includ- 
Ing publicity coordinator and mar- 
keting assistant, is a graduate of 
Southern Illinois University. Her 
background includes business de- 
sign and graphics. 

At about the same time Linda was 
hired, Ralph decided to retain Paul 
Sylvester, a New Orleans profes- 
sional photographer, as photo- 
graphic consultant. Paul, who also 
worked as a photographer in Hous- 
ton, had done photography for the 
magazine on an incidental basis 
before, just as Houma photographer 
Tommy Manning had done. But 
with Play Meter’s rapid expansion, 
Ralph decided it was time to retain a 
fulltime photographic specialist. 


Those are the people who pro- 
duce Play Meter for today’s music 
and games operator, a businessman 
who deserves the very best in 
information, advice and opinion. 
“We believe Play Meter offers the 
operator the best journal on his 
business he can find and yet, we 
know we have only scratched the 
surface of topics we need to cover,”’ 
Ralph commented. 

‘Play Meter will be here as long 
as the operator needs a central 
reference and information source,” 
he added. 


PLAY METER 


Perry Miller 


PLAY METER begins and ends as 
words typed on a page, but it goes 
through an involved process to get 
from the press release or free- 
lancer’s article to the pages of the 
magazine, a process that takes time, 
expertise and many people. The two 
men at the right work for Play 
Meter’s printers, Franklin Printing of 
New Orleans. At the top right, the 
cameraman puts the waxed strips of 
magazine copy on his camera so that 
a negative of the pages (two at a 
time) can be made. The negative is 
then “burned” into an aluminum 
plate, which is attached to the 
presses to result in the finished 
product being pulled off the machine 
at the bottom right. The process is a 
bit more complicated than that and 
involves other steps, but that is 


essentially how the magazine is 
printed. 
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classified 


WHILE THEY LAST! 
WORLD WIDE’S 4-PLAYER 


TV COCKTAIL TABLE 


CONVERSION 
Featuring SOCCER game for 2 or 4 


New cabinet/Electrically depend- 
able/Control knobs on _ top/non- 
glare sealed top glass/1 quarter, 2 
players--2 quarters, 4 players. 


¥%, Dep., Bal. Sight 
Draft, F.O.B. Chicago 


WORLD WIDE 
distributors 
2734 W. Fullerton, Chicago, III. 60647 
Phone: 312/384-2300 


ONLY $695 


Coin Sorter Speeds Counting 


) e Sorts, stacks, groups 
and counts 
_»y © Aids wrapping 
e Verified counts 
e Cuts time by 50% to 
75% over hand work 


Only $39.95 


coins by 
diameter 


Write for free details or 
order now for two week 


a 

pa free trial 

NADEX Industries Inc. Dept. 17426 
220 Delaware Ave., Buffalo, N.Y. 14202 


OPERATORS: Video monitor and logic board repair. 
We were the first company in the world to open our 
doors exclusively as a logic repair facility. This 
makes us more aware of the operators and 
distributors needs in electronic games. We offer 24 
hour turnaround and a warranty of 60 days. $25.00 
plus parts over $5.00. Better prices available with 
quantity. For information call or write: Electronic 
Amusement Service, 1555 Minnesota St. San 
Francisco., CA 94107. {415} 282-9900. 


cS 


| WANTED 
|¢ Old Gaming Machines 
e Old Counter Games 
e Old Juke Boxes (Pre 1948) 
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ELECTRICAL DESIGN ENGINEER-A leading Chicago 
manufactuer of pinball machines has an opening 


| for an individual who possesses a proven back- 


ground in circuitry and/or design. 

Pinball industry experience required. Excellent salary 
and benefits. Please submit resumes, including 
salary history, to: Dept. W-6, Post Office Box 24170, 
New Orleans, La. 70184 


WANTED-EXPERT MECHANIC-bingo, flippers, juke- 
boxes, etc. Excellent pay, good benefits. Send full 
resume to: Amusement Service Co., 1120 Elm Hill 
Pike, Nashville, Tenn. 37210. Phone: (615) 255-8558 


WANTED: DISTRIBUTORSHIPS-Aggressive, Dallas 
vending sales co. wants lines of Vending and 
Amusement devices to sell in Okla, Kansas, Texas, 
La., and New Mexico. WE GET BUSINESS WHILE 
OTHERS TALK. Write: Vending, P.0.Box 47987, 
Dallas, Texas 75247 


WANTED: Used 45 RPM records right off your juke- 
boxes. Highest prices paid. Call Mr. Andrews 
at 516-822-3733. 


me 


REPAIR PARTS, Downey-Johnson, Keene, Klopp 
Coin Counter, Sorters. We rebuild. 3,4, Barrel Belt 
Changers. Write prices, Literature. AKRON COIN 
COUNTING, 3720-PM E. 59th, Tulsa, Okla. 74135. 
Phone (918) 742-5144 


CALL, WRITE, OR WIRE NEW ORLEANS NOVELTY 
CO. for the best in used equipment [flippers, 
foosballs, arcade equipment, guns, shuffle bowlers, 
and TV games). New Orleans Novelty Co., 1055 
Dryades Street, New Orleans, Louisiana 70113. 
Telephone (504) 529-7321. 


SCHOOL FOR GAMES & MUSIC. ONE TO FOUR 
WEEK COURSES. Phonos, Flippers, and Bingos. By 
schematics. CAL’S COIN COLLEGE, P.0.Box 810, 
Nicoma Park, Okla. 73066. [405} 769-5343. 


ARE YOU A CLAM? We hope not. This vibrant young 
trade journal needs vibrant writers from within and 
without the industry. If you have something to say in 
article form, send queries to Dept. W, P.O. Box 24170, 
New Orleans, La. 70184. 


e Old Nickelodeons or Orch- 
estrians 

¢ Old Arcade Games (pre 1940) 

© Old Pinballs (Pre 1950) 


Or write to me at 300 South 
Lewis, Sioux Falls. S.D. 57103. 


SALE! 
PONG GAMES 


ONLY $245 EACH 
PERFECT CONDITION 


P.M.C. TV Table Tennis 
Wham Bam 
U.S Billiards TV Tennis 
Nutting Computer Space 
Mirco Champion TV 


ATLAS MUSIC CO. 


2122 N. Western Avenue 
Chicago, III 60647 
Phone: 312/276-5005 


PLAY METER 
CLASSIFIED 
ADVERTISING 


SMALL QUTPUT, BIG INPUT 


Classified ad rate: 30 cents 
per word, counting. a// 
words that appear in ad. 
Minimum ad accepted 
S500; -CASH or CHECK 
should accompany orders. 


Mail your message to: 


PLAY METER 


P.O. Box 24170 
New Orleans, Louisiana 70184 


e Literature, Brochures or | 
Operating Manuals on same! 
Call person to person COLLECT} 
to E.J. Cummings (605)336-3398. 
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COIN INDUSTRY 
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American Amusement 


Machine Manufacturers 


A 1 Amusement Products Co. 

790 East Washington Blvd. 

Los Angeles, Calif., 90021 

Phone: 213/748-1686 

Product Line: video games, home 
video games 

Chairman of the Board: Michael 
McEntee 

President: John McEntee 

Vice President: Bob Sabath 
Secretary: Hendricks Rothchild 
Sales Manager: John McEntee 


Action Games 

4718 Westbridge Place NE 
Albuquerque, N. M. , 87111 
Phone: 505/345-6747 

Product Line: video games, conver- 
sion kits 

President: Charles Meline 


Actrans, Inc. 

2400 Somerset Blvd. 

Troy, Mich., 48084 

Phone: 313/643-0001 
Product Line: arcade games 
President: R. W. Fogerty 


Aethergon Corporation 

209 Voorheis Rd. 

Pontiac, Mich., 48053 

Phone: 313/332-1844 

Product Line: video games, wall 
games 

President: Lou Smith 


Allied Leisure Industries, Inc. 

245 W. 74th Place 

Hialeah, Fla., 33014 

Phone: 800/327-5830 ( toll free) 
305/558-5200 

Product Line: arcade games, video 
games, gaming machines, kiddie 
rides, computer portrait systems, 
pinball games 

Chairman of the Board: Dave 
Braun 

President: Robert Braun 

Vice President: Ronald Halliburton 
Executive VP: Mort Mundes 

Sales Manager: Jack Pearson 


American Shuffleboard Co. 
Division of American Cabinet & 
Billiard Co. 
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210 Paterson Plank Road 
Union City, New Jersey, 07087 
Phone: 201/865-6633 


Product Line: pool tables, shuffle- 


board, home games 
President: Mary Cusano 
Secretary: Nicholas Melone 
Sales Manager: Sol Lipkin 


Americoin 

700 West Virginia St. 
Milwaukee, Wisc., 53204 
Phone: 414/272-4323 
Product Line: arcade games 
Bill Gaschler 

Daniel N. Winter 


Assembly Services Corp. 
3303 Harbor Blvd. 

Costa Mesa, Calif., 92626 
Phone: 714/556-1946 
Product Line: video games 


Atari, Inc. 

14609 Winchester Blvd. 

Los Gatos, Calif., 95030 

Phone: 408/374-2440 

Product Line: video games, home 
games, computer portrait systems 

Chairman of the Board: Nolan 
Bushnell 

President: Joseph Keenan 

Vice President of Marketing: Gene 
Lipkin 

Vice President of R&D: Al Alcorn 
Vice President of Engineering: 

Steve Bristow 

Vice President of Manufacturing: 

Gil Williams 

International Operations: Ron 
Gordon 

Sales Manager: Frank Ballouz 


Bally Manufacturing Corp. 

2640 Belmont Ave. 

Chicago, Ill., 60618 

Phone: 312/267-6060 

Product Line: pinball games, gam- 
ing machines 

President: William T. O’Donnell 
Vice President: Sam W. Klein 
Executive VP: John A. Britz 
Secretary: Willis H. Brockhoff 
Director of Marketing: Ross B. 
Scheer 

Sales Manager: Paul Calamari 


Best Soccer, Inc. 

1718 North Walton Walker 
Irving, Texas, 75061 

Phone: 214/438-4002 
Product Line: soccer tables 


Bomak Electronics 

1281 Simpson Way 
Escondido, Calif., 92025 
Phone: 714/743-5213 
Product Line: video games 
Bob Herring 

Herb Connors 

Ken McCraken 


Bowers Electronics Co. 

133 Hillside Rd. 

Fairfield, Conn., 06430 
Phone: 203/255-1461 
Product Line: arcade games 
President: D.M. Bowers 
Vice President: S.M. Bowers 


Briarwood Division, Brunswick 
Corp. 

One Brunswick Plaza 

Skokie, Ill., 60076 

Phone: 312/982-6000 

Product Line: arcade games, air 
cushion games, pool tables 
President: Aaron Deskins 

Vice President: Bob Nixon 
Marketing Product Manager: Hank 
Hayes 

National Sales Rep.: Lyle Elliott 
Marketing Services Manager: 
Steve Heckmyer 


California On-Line Computer Sys- 
tems 

6233 Fair Oaks Blvd. #7 
Carmichael, Calif., 95608 

Phone: 916/485-2478 

Product Line: video games 

Kevin Bloomgren 

Roy Quick 

Bob Saathoff 

Bill French 


Carousel International Corp. 
8th St. 

Eldon, Mo., 65026 

Phone: 800/325-3353 ( toll free) 
314/392-7122 


Product Line: kiddie rides 
President: Norwood E. Veatch 
Vice President: Willard Swanson 


Century Industries 

P.O. Box 348 

Blue Bell, Penn., 19422 

Phone: 215/279-6834 

Product Line: wall games, video 
games, remote control devices 
President: Emil C. Rotar 

Vice President: Peter Feuer 


Chicago Dynamic Industries, Inc. 
1725 W. Diversey Blvd. 

Chicago, Ill., 60614 

Phone: 312/935-4600 

Product Line: arcade games, gun 
games, video games, puck bowlers, 
pinball games 

President: Sam Gensburg 
Executive Vice President: Avron 
Gensburg 

Administrative Assistant: Bob 
Sherwood 

Director of Marketing: Ken Ander- 
son 

Director of European Sales: Paul 
J acobs 

Export Sales Manager: Trudy Nie 


Control Sales 

2500 Devon Ave. 

Des Plaines, Ill., 60018 

Phone: 312/296-5595 

Product Line: video games, home 
games 

Ronald M. Rutkowski 

Joseph E. Sieracki 

William F. Keally 


Computer Games 

72 Accord Park Drive 

Accord ( Hingham), Mass., 02018 
Phone: 617/871-3011 

Product Line: gun games, com- 
puter portrait systems 

President: William E. Fox 

Vice President: Richard O’Brien, 
Jr. 


Dencal Corporation 

3 Kuniholm Drive 

Holliston, Mass., 01746 

Phone: 617/429-4778 

Product Line: video games, home 
games 

President: E.D. Dennison 


Digital Games 

545 Terrance Drive 

San Dimas, Calif., 91733 
Phone: 714/559-8333 
213/966-1636 

Product Line: video games 
President: Bill Prast 
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Director of Marketing: Ken Berger 
Service Manager: Steve Holder 


Diverse Products, Inc. 

198 River St. 

Red Bank, New Jersey, 07701 
Phone: 201/842-7554 

Product Line: table soccer games 
home games 

President: M.C. Wachter 

Vice President: Sue Wachter 


’ 


Dynamo Corp. 

3236 Royalty Row 

Irving, Texas, 75601 

Phone: 214/259-6771 

Product Line: table soccer games, 
pool tables 

Chairman of the Board: John Lewis 
President: Bill Rickett 


[ See next page] 
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Ebonite Corp. 

14000 N.W. 57th Ct. 

Miami Lakes, Fla., 33014 

Phone: 800/327-5824 ( toll free) 
305/821-0150 

Product Line: pool tables, home 
games 

President: Jay P. Farish III 

Sales Manager: Aaron Goldsmith 
Vice President of Marketing and 
Sales: Jack Phillips 


Ebsco Amusements 

Ebsco Bldg. 

Red Bank, New Jersey, 07701 
Phone: 201/741-4300 

Product Line: table soccer games 
President: W. Alex McClendon 
National Sales Manager: Robert R. 
Pumphrey 


Edcoe Manufacturing and Service 
Company 

9512 Jefferson Blvd. 

Culver City, Calif., 90230 

Phone: 213/836-3603 

213/836-5717 

Product Line: arcade games, cock- 
tail table games 

Chairman of the Board: Edward A. 
Wanisko 

Secretary: Linda D. Schonfeld 


Electra Games, Inc. 

2570 United Lane 

Elk Grove Village, Il1., 60007 
Phone: 312/595-1135 

Product Line: video games 
President: W.E. Olliges 

Sales Manager: Stanley J arocki 


Electromotion, Inc. 

6 Winside Dr. 

Bethlehem, Penn., 18017 

Phone: 215/837-1821 

Product Line: arcade games, video 
games 

President: Frank G. Pytryga 

Vice President: Gene Smith 


Exidy, Inc. 

4151 Middlefield Rd. 

Palo Alto, Calif., 94303 
Phone: 415/494-3393 
Product Line: video games 
President: H. R. Kaufman 
Vice President: Sam Hawes 
Elcon Industries 

P.O. Box 441 

Bloomfield Hills, Mich., 48013 
Phone: 313/647-7452 
Product Line: video games 
President: Andre Dubel 
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Fascination Ltd. 

1950 Estes Ave. 

Elk Grove Village, Ill., 60007 
Phone: 312/646-0770 

Product Line: video games, home 
games 

President: Robert Runte 

Vice President: Robert Anderson 
Sales Manager: Robert Wick 


Fischer 

Division of Questor Corp. 

P. O. Box 50 

Calif., Mo., 65018 

Phone: 314/796-3116 

Product Line: pool tables, home 
games 

General Manager: E.R. Beck 
Sales Manager: Frank Schroeder 


J. F. Frantz Manufacturing Co. 
1940 W. Lake St. 

Chicago, IIl., 60644 

Phone: 312/829-2399 

Product Line: arcade games 
President: John F. Frantz 


Fun Games 

8410 Amelia 

Oakland, Calif., 94603 

Phone: 415/568-5225 

Product Line: video games 
President: Alberto Alvarez 
Director of Marketing: Patrick 5S. 
Karns 


Goodwin Industries, Inc. 

630 High St. 

Buffalo, N.Y., 14211 

Phone: 716/896-9004 

Product Line: coin-operated games 
President: C. Goodwin 

Vice President: G. Stephen 
Executive Vice President: W.J. 
Schultze 


D. Gottlieb & Co. 

165 West Lake St. 

Northlake, Ill., 60164 

Phone: 312/562-7400 

Product Line: pinball games 
President: Judd Weinberg 
Executive Vice President: Alvin 
Gottlieb 


Gremlin Industries, Inc. 
7030 Convoy Court 
San Diego, Calif., 92111 


Phone: 714/277-8700 

Product Line: wall games 
President: Frank Fogleman 
Engineering Vice President: Jerry 
Hansen 

Mfg. Vice President: Gene Can- 
delore 

Secretary-Treasurer: C.M. Bur- 
man 

Sales Manager: John Myers 


Paul W. Hawkins Mig. Co. 
3119 East Pennsylvania St. 
Tuseon, Arizona, 85714 
Phone: 602/294-1607 
Product Line: kiddie rides 
President: Paul W. Hawkins 


Innovative Coin Corp. 

1755 Comstock St. 

Santa Clara, Calif. 95050 

Phone: 800/672-3557 ( toll free-Ca.) 
800/538-6832 ( toll free-U. S. ) 
408/247-7701 

Product Line: video games 
President: Dick J anuzzi 

Vice President: Connie Rich 
Secretary-Treasurer: David Perry 
Sales Manager: Bill Morgan 


International Billiard Corp. 
1220 South Ave. 

Plainfield, N.J., 07062 
Phone: 201/757-6950 
Product Line: pool tables 
President: Joseph Vellozzi 


Irving Kaye Co., Inc. 

363 Prospect Place 

Brooklyn, N. Y. , 11238 

Phone: 212/783-1200 

Product Line: arcade games, pool 
tables, soccer tables 

Chairman of the Board: Irving 
Kaye 

President: Irving Kaye 

Vice President: Arnold Kaye 
Treasurer: Howard Kaye 


No listings available. 


Kiddierama Theatres 

604 Main St. | 
Davenport, Iowa, 52803 
Phone: 319/326-6060 

Product Line: mini cartoon thea- 
tres 

President: Robert Versman 
Vice President: Thomas Leon 
Secretary: Dan Versman 
Komputer Dynamics Corp. 
3620 N. Washington Blvd. 
Indianapolis, Ind., 46205 
Phone: 317/925-8728 

Product Line: pinball games 
Richard Payne 


Century’s 


Leisure Sports Systems, Inc. 

322 Barnes Drive 

Garland, Texas 75042 

Phone: 214/494-1481 

Product Line: table soccer games, 
video conversion kits, home games 
Chairman of the Board: Martin A. 
Wasserman 

Vice President: Bill Tumbleson 
Executive Vice President: Jerry 
Monday 

Secretary: Janis Wasserman 
Treasurer: Winston Rhea 

Sales Manager: Ken Shamburger 


Major Manufacturers, Inc. 
1700 South Amphlett Blvd. 
Suite 200 

San Mateo, Calif., 94402 
Phone: 408/245-9333 


WORLD SERIES ¥ | 


A New Line Of Computer Animatéd Games Are Here. . . 
And More Are On Their Way. 


The HOT ONE is here now 
from CENTURY, the 
brightest STAR on the horizon 
leading the way in novelty- 
proof computer animated game 
technology. WORLD SERIES, 
the all electronic baseball 
game, broadens your profit 
margin by cutting costs and 
producing higher earnings 
than videos operators 
throughout the country have 
proved it over and over. 
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IMAGINATIVE, EXCITING & 
COLORFUL, CENTURY prod- 
ucts bring you the best in engi- 
neering, reliability and smart 
styling. The new console version 
of WORLD SERIES adds more 
dimension to the sparkle . 
without a doubt the playmaker 
of the day, with super action 
and super sounds! 

We’ve just begun to do our 
thing. Watch for the most 
exciting line of games and video 


pieces you’ve ever imagined 
. sure to keep your profits 

high. 

The future is here now. Become 

a part of it with CENTURY! 

There’s gold waiting for you. 


century 
© industries 
THE INNOVATORS 


P.O. BOX 348 
BLUE BELL, PA. 19422 
215/279-6834 


Product Line: video games 
Bill Kinsel 
Chuck Arnold 


Magnetic Corporation of America 
179 Bear Hill Rd. 

Waltham, Mass., 02154 

Phone: 617/890-4242 

Product Line: video games 
Norm Sherman 


Meadows Games, Inc. 

181 Commercial St. 

Sunnyvale, Calif., 94086 

Phone: 800/538-1515 ( toll free) 
408/732-8110 

Product Line: video games 
President: Harry F. Kurek 
Vice President: Ray Dennison 
Secretary: Lila Zinter 
Treasurer: Alfred Ball 
Marketing Director: Jerry Schu- 
bert 


Midway Manufacturing Co. 

10750 W. Grand Ave. 

Franklin Park, II]., 60131 

Phone: 312/451-1360 

Product Line: arcade games, video 
games 

President: Marcine Wolverton 
Vice President: David Marofske 
Sales Manager: Larry Berke 


Miracle Recreation Equipment Co. 
P.O. Box 215 

Grinnell, Iowa, 50112 

Phone: 515/236-7536 

Product line: kiddie rides 

Wayne Olson 


Mirco Games, Inc. 

1960 W. North Lane 

Phoenix, Arizona, 85021 

Phone: 602/944-5578 

Product Line: soccer tables, video 
games, pinball games 


Bob Kaiser 
Tom Conners 


Mountain West, Inc. 

7930 Occidental Ave. South 
Seattle, Wash., 98108 

Phone: 206/763-9750 

Product Line: soccer tables 
President: E. Lee Peppard 

Vice President Promotion: (Cal 
Rogers 

Sales Manager: J. Black 


Murrey and Sons Co., Inc. 

14150 S. Figueroa St. 

Los Angeles, Calif., 90061 

Phone: 213/321-5161 

213/323-1752 

Product Line: pool tables 
President: Gordon W. Murrey 
Vice President: Patrick Murrey 
Sales Manager: James Thurmond, 
Orville Phillips 
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It’s Chicago Coin’s Game witha Brain 


RE. 


A SUPER-SKILL 
FAST ACTION 


TVGAME 


FOR 1 OR 2 PLAYERS 


Play appeal hits a new high in this exciting version of 
a popular competition sport! Tests have proved 
Demolition Derby a phenomenal money maker, and 
no wonder! A magnetic attraction for one player — 
and highly profitable at quarter play — it is even more 
irresistible for 2 players in simultaneous competition, 
taking in twice the money — 50¢ — in the same 
playing time! 


eMac anna Mmnnanapn tine Rete inhi rthtte sneer meet 


Demolition Derby is the most unique game ever made 
because it never plays the same way twice! 2 target 
drones are on the screen at all times. In constant 
erratic motion, they seem to be taking evasive action 
as if they had minds of their own! When player’s 
pursuit car hits a drone, the drone is demolished and 
player scores a point. Drone debris remains on the 
screen and another drone moves into action. As drones 
pile up, player must maneuver with increasing skill 

and speed to build up his score before time runs out! 
Steering wheel, forward and reverse gear shift lever 
and accelerator pedal give player full control of his car. 
Players’ scores are indicated on the monitor, as well 
as second-by-second count down of time left to play. 


2 SOUND SYSTEMS ..... Individually Adjustable: 


Realistic car crash sounds — Realistic roar of motors Seana 


PLAYING TIME ADJUSTABLE FROM A MAXIMUM OF 99 SECONDS Packed Dimensions 
and Weight: 
4 QUARTER, 1 PLAYER e 2 QUARTERS, 2 PLAYERS Height: 69” 175.26 cm 
Width: 34” 86.36 cm 
NO POTENTIOMETERS TO WEAR OUT! Depth: 45” 114.30 cm 


Weight: 319 Ibs. 144.70 kg. 


Power Source: 
120-240 V/AC 50-60 HZ 


23” MONITOR 


Order Now from Your Chicago Coin Distributor 


© Chicago Coin 


1725 Diversey Parkway/Chicago, Illinois 60614 


Where Exclusive Guarantees 
and Quality Control 
Protect Your Profits 


SO 


National Billiard Mfg. Co. 

3956-58 Virginia Ave. ( Fairfax) 

( Mail: P. O. Box 27085) 
Cincinnati, Ohio, 45227 

Phone: 513/271-8888 

Product Line: pool tables, home 
games 

President: William Gunklach 
Secretary: Dorothy G. Lammers 


Nutting Associates, Inc. 

500 Logue Ave. 

Mountain View, Calif., 94043 
Phone: 415/961-9373 
Product Line: video games 
President: W.G. Nutting 
Secretary: Claire Nutting 


OBA, Inc. 

1215 Slocum St. 

Dallas, Texas, 75207 

Phone: 214/742-9256 

Chairman of the Board: Jack 
Pickles 

President: Bill Ohland 
Secretary-Treasurer: Kirk Bounds 


PMC Electronics Co., Inc. 

1120 Industrial Hwy. 
Southhampton, Penn., 18966 
Phone: 215/322-2925 

Product Line: video games, com- 
puter portrait systems 

President: M. V. Jansen 
Executive Vice President: Henry 
Petherbridge 

Secretary-Treasurer: Robert 
Petherbridge 

Sales Manager: Bob Bender 


Peabody’s, Inc. 

P. O. Box163 

Virginia Beach, Va., 23458 

Phone: 804/428-2049 

Product Line: soccer tables 
President: Nabil D. Kassir 
Secretary-Treasurer: E. C. Ruffin 
Sales Manager: Kal Kassir 


Performance Enterprises, Inc. 
4712 NE 12th Ave. 
Ft. Lauderdale, Fla., 33334 
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Phone: 305/771-3110 

Product Line: arcade games, 
pachinko games, wall games 
President: Robert P. Spitler 

Vice President: Dr. Burt Nelin 
Secretary: Margaret J. Spitler 


Play Master, Inc. 

0909 Paris Road 

Columbia, Missouri, 65201 

Phone: 314/474-8591 

Product Line: pool tables, home 
games 

President: Charles L. Bailey 
Sales Manager: Lou Wermers 


Pleasure Games Mfg., Inc. 
1879 North 106th E. Ave. 
Tulsa, Okla., 74116 

Phone: 918/836-8585 
Product Line: soccer tables 
President: Roger Hardesty 
Vice President: Dan Moore 
Sales Manager: Jack Bates 


Project Support Engineering 

750 N. Mary Ave. 

Sunnyvale, Ca., 94086 

Phone: 408/739-8550 

President: J.C. ( John) Chaudry 
Vice President: Jack Forrester 
Executive Vice President: Lorena 
Chaudhry 

Secretary: Donald S. Perry 
Treasurer: James Fluck 

Sales manager: Bill Currier 


No listings available. 


R & E Sporting Systems 
7116 Burns, Box 14156 

Ft. Worth, Texas, 76118 
Phone: 817/284-4092 
Product Line: soccer tables 
Joe Partin 

Earl B. Fails 


Ramtek Corp. 

292 Commercial St. 

Sunnyvale, Ca. 94086 

Phone: 408/735-8400 

Product Line: video games 
President: Charles E. McEwan 
Vice President: Tom Adams 
Sales Manager: Mel McEwan 


Rock-Ola Manufacturing Corp. 
800 North Kedzie Avenue 


Chicago, IIl., 60651 

Phone: 312/638-7600 

Product Line: phonographs & ac- 
cessories, beverage vending ma- 
chines 

Chairman of the Board: David C. 
Rockola 

President: Donald C. Rockola 
Executive Vice President: E. G. 
Doris 

Vice President and Director of 
Vending Sales: Dr. David R. 
Rockola 


Rover Leisure Products 

Rte 5 - Post Office Box 223 B 
Siloam Springs, Arkansas 72761 
Phone: 501/524-6441 

Product line: video games 
President: Virgil Alexander 
Executive VP: Sam M. Richardson 


Rowe International, Inc. 

75 Troy Hills Rd. 

Whippany, N.J. 07981 

Phone: 201/887-0400 

Product Line: phonographs & ac- 
cessories, vending machines 
President: D. J. Barton 
Executive Vice President: P. 
Pellegrino 


Satco Systems, Inc. 

1717 Four Mile Road N. E. 

Grand Rapids, Mich., 49505 

Phone: 616/364-8441 

Product Line: token vendors, table 
soccer games 

Victor Hofreiter 

Drexel Hardin 


Seeburg Produsts Division 

1500 North Dayton Street 

Chicago, Ill., 60622 

Phone: 312/642-0800 

Product Line: phonographs & ac- 
cessories, beverage vending ma- 
chines 

Chairman of the Board: Louis J. 
Nicastro 

President: Walter W. Kovalick 
Vice president of Operations: 
Richard Atchley 

Vice President of Marketing and 
Sales: William F. Adair, Jr. 


Sega of America 

2550 Santa Fe Ave. 

Redondo Beach, Ca., 90278 

Phone: 213/772-0833 

Product Line: video games, arcade 
games 

Director of Marketing: Milton 
Greenman 
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ws BILLIARDS, Inc. 
VAX Amityville, N.Y.11701 
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Pro, Butcherblock, Parquet, 
English Leather 


AIR CUSHION 
GAMES: 


Hi 
+ SF 
it 


L Aerojet 


Hockey, 
Air Jai-Alal 


TV GAMES: 


Upright Games 
“Shark” 


4 


Sie TV Cocktail Tables 
| “Survival” 
“Shark” 
Tennis-Hockey 


DURABLY BUILT 
ATTRACTIVELY DESIGNED 
QUALITY ENGINEERED 


S/ BILLIARDS, Inc. 


Amityville, N.Y.11701 
(516) 842-4242 
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Stan-A-Lane, Inc. 

1400E. Seventh St. 

Reno, Nevada, 89502 

Phone: 702/786-4445 

Product Line: ball bowlers 
President: Lane Fleischer 
Secretary-Treasurer: Alan Coote 


Standard Harvard Co. [ Standard 
Metal Typer] 

4431 W. Diversey Ave. 

Chicago, II]., 60639 

Phone: 312/384-3120 

Product Line: metal typer ma- 
chines 

President: Jerome Braverman 


Executive Vice President: Henry 
Barnas 
Treasurer: Norman Braverman 


Sales Manager: Henry Barnas 


Story Castle Sales Co. 

Highland Colony Building 
Ridgeland, Miss., 39157 

Phone: 601/856-4143 

Product Line: kiddie story-telling 
machines 

Chairman of the Board: 
Beckham 

Sales Managera: Allen Smith 


Sonny 


Technical Design Corp. 
7605 Washington Ave. S. 
Edona, Minn., 554385 
Phone: 612/941-5955 
Product Line: video games 
Robert Nallick 


UBI, Inc. 

51 Progress St. 

Union, N. J. 07083 

Phone: 201/686-703U 

Product Line: pool tables, video 
games, arcade games, skee ball 
games, table soccer games 
President: Scott Daddis 

Vice President: Marty Schumsky 


U. S. Billiards, Inc. 

243 Dixon Ave. 

Amityville, N.Y., 11701 

Phone: 516/842-4242 

Product Line: pool tables, video 
games, air cushion games, table 
soccer games 

President: Albert Simon 

Vice President: Al D’Inzillo 


Executive Vice President: Richard 
M. Simon 
Sales Manager: Len Schneller 


United States Marketing, Inc. 
6740 E. Camelback Rd. 
Scottsdale, Arizona, 85251 
Phone: 602/994-3800 

Product Line: video games 

J eff Lipsman 

Stan Lane 

Grant Pritchert 


United Tool & Engineering Co. 
Division of Brico Corp. 

9970 Springfield Pike 

Cineinnati, Ohio, 45215 

Phone: 513/771-3790 

Product Line: kiddie rides 
Chairman of the Board: George W. 
Brill 

President: Paul J. Brill 
Secretary-Treasurer: 
Pomfrey 

Sales Manager: Douglas Doller 


Paula. V. 


Urban Industries, Inc. 

4708 Pinewood Rd. 

Louisville, Ky., 40218 

Phone: 502/969-3227 

Product Line: arcade games, film 
units 

President: Nat Bailen 


Valley Manufacturing and Sales Co. 
333 Morton St. 

Bay City, Mich., 48706 

Phone: 517/892-4536 

Product Line: pool tables, soccer 
tables, home games 

Sales Manager: Emil Marcett 


Van Brook of Lexington, Inc. 
P. O. Box 5044 

1430 Forbes Rd. 

Lexington, Ky., 40405 
Phone: 606/255-5990 
606/255-4534 

Product Line: token vendors 
President: Virgil Vance 


Vendex Corporation 

333 Sandy Springs Circle N. E. 
Atlanta, Ga., 30328 

Phone: 404/252-8575 

Product Line: video games 
Gerald Wolken 

Ted Llewellyn 


Look for this name in 1976 


Westlake Systems Corp. 

2488 Townsgate Rd. Bldg. E 
Westlake Village, Calif., 91361 
Phone: 213/889-0057 

Product Line: video games 
Frank W. Peters 


Wil-Croft Sports 

P.O. Box 1711 

Carson City, Nevada, 89701 
Phone: 702/882-0736 
Product Line: arcade games 
William F. Wilke 


Williams Electronics 

3401 N. California Ave. 

Chicago, Ill., 60618 

Phone: 312/267-2240 

Product Line: pinball games, ar- 
cade games, puck bowlers, gaming 
machines 

President: Samuel Stern 

Vice President of Sales: Jack 
Mittel 

Sales Manager: William DeSelm 


The brightest new 
name in games! 


World Wide Video Enterprises, Inc. 
104 W. Cottage 

Covina, Calif., 91723 

Phone: 213/331-5311 

Product Line: video games 
President: Richard Blindell 

Vice President: Steven Sogn 
Secretary-Treasurer: M.C. Sogn 


You'll be hearing a lot about and from 
Electra Games in '76- a company young in 

years but already with veteran status in this 
budding industry. See Electra products at the 
top U.S. and international distributors- 
The wrolds finest! 


ELECTRA GAMES, INC. 


2570 United Lane 
Elk Grove Village, Ill., 60007 
Phone: 312/595-1135 


No listings available. 


No listings available. 
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Zytronics Inc. 

8823 S.W. 129th Terrace 
Miami, Fla. 33176 

Product Line: arcade games 
President: Jerry Zaichaich 
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Alabama 


Birmingham Vending Co. 

540 2nd Ave. N. 

Birmingham 35204 

Phone: 204/324-7526 

Albert E. Toranto 

Charles Caplan 

Representing: Rowe, Automatic, 
Chicago Coin, Gottlieb, Midway, 
Bally, Atari, Valley, Allied 


Electronic Entertainment Co. 
705-1 London Ave. 
Jacksonville 36265 

Phone: 205/435-3898 

Mr. James M. Kirksey 
Representing: Century 


Franco Distributing Co., Inc. 

42 North Perry St. 

Montgomery 36104 

Phone: 205/263-6463 

President: Rubin A. Franco 
Vice-President: Joe Capilouto 
Secretary-Treasurer: Morris Piha 
Representing: Rockola, Bally, Mid- 
way, Gottlieb, Chicago Coin, Atari, 
Valley, Dynamo, U.S. Billiards, 
Ramtek, Electra, Meadows, Sega, 
Century 


Graham Vending Sales, Inc. 

506 Hughes Ave. 

Attalla 35954 

Phone: 205/538-9281 

President: Henry P. Graham 
Vice President: Emily D. Graham 
Secretary: Anne P. Graham 
Treasurer: Isabel O. Graham 
Representing: Universal 


Alaska 


Alaska Music Co. 

815 2nd Ave. 

P. O. Box 1234 

Fairbanks 99707 

Phone: 907/456-4055 
907/452-2085 

President: Dan Thompson 
Vice-President: George Thompson 
Secretary: Emma Jean Thompson 
Representing: Dynamo, Meadows, 
Mirco, Century 


Anchorage Amusement & Vending 
Co. 

43 Warehouse Ave. 

Anchorage 99501 

Phone: 907/277-2000 

John Knox 

Steve Erickson 

Representing: Century 


Arizona 


Empire Vending Machine Dist., Inc. 
1650 E. 18th St., Suite D 

Tucson 85719 

Phone: 602/884-9791 

President: Frank Castano 
Representing: Century 


Garrison Sales Co. 

2911 West Fairmount Ave. 
Phoenix 85017 

President: Stan Beasley 


Rowe International, Inc. 

2911 W. Fairmount Ave. 
Phoenix 85017 

Phone: 602/279-2314 

Bill Keel 

Representing: Rowe, Century 


Seeburg Distributing Co. 
1911 East McDowell Rd. 
P. O. Box 5175 

Phone: 602/253-1587 
Phoenix 85010 


Valiant Amusement 
3129 McDowell St. 
Phoenix 85008 
Phone: 602/267-0466 
B.L. Watts 


Valley Vendors Corp. 

1145 Hilton Ave. 

Phoenix 85007 

Phone: 602/258-8581 

Vice President: Joel Kaufman 


Arkansas 


Godwin Distributing Co. Inc. 
2118 W. 38th St. 

North Little Rock 72118 
Phone: 501/753-1138 
President: Lester Godwin 


.S. Amusement 
Machine Suppliers 


Jack’s Amusement 

310 Strong Highway 
Eldorado 71730 

Phone: 501/863-5600 
Jack Ethridge 
Representing: Century 


California 


Advance Automatic Sales Co. 

1350 Howard St. 

San Francisco 94103 

Phone: 415/864-0400 

President: C.N. McMurdie 
Manager: W.K. Lurie 
Representing: Abbott, Allied, Ar- 
dac, Atari, Automatic, Bally, Bruns- 
wick, Chicago Coin, Diverse, Ebsco, 
Electra, Exidy, Meadows, Franz, 
Gottlieb, Gremlin, Midway, Ram- 
tec, Rockola, U. S. Billiards, Val- 
ley, United Billiards 


A.C. A. Sales & Service 
2891 West Pico Blvd. 

Los Angeles 90006 

Phone: 213/737-0104 
Executive Vice-President: 
Muraoka 

Vice-President: Harry Burd 
Representing: For-Play 


George 


Associated Coin Amusement Co. 
Inc. 

ACA Sales & Service 
2230 East 14th St. 
Oakland 94606 

Phone: 415/533-3421 
Representing: For-Play, 
Sega 


Kasko, 


Circle International Co. 

2225 West Pico Blvd. 

Los Angeles, 90006 

Phone: 213/380-5850 

President: Dean McMurdie 
Secretary: Martin Lynn 
Treasurer: Nancy McMurdie 
Sales Manager: Don Edwards 
Representing: Seeburg, Williams, 
Atari, Mirco,Fun Games, Brunswick 
Coin, Abbott, Mirco, Atari, Electra 
Games, American, Dynamo, Allied, 
Atec, Nadalin, Tommy Gate, Valley 


Darwin Corp. 

2809 W. Pico Blvd. 

Los Angeles 90006 
Phone: 218/737-1717 
President: David Solish 


Diversified Marketing, Inc. 
7575 Convoy Court 

San Diego 92111 

Phone: 714/277-6080 

Van Wiser 

Representing: Century 


Pico Indoor Sports 

2251 West Pico Blvd. 

Los Angeles 90006 

Phone: 213/386-2350 

President: K. Chris Loumakis 
Secretary: Hilary Young 
Treasurer: Linda Loumakis 

Sales Manager: George Ambatielos 
Representing: Ebsco, Edcoe, Mir- 
co, Digital, PMC, U.S. Billiards, 
Micro-Magnetic 


Portale Automatic Sales Co. 

1319 West Pico Blvd. 

Los Angeles 90015 

Phone: 213/746-1191 

President: Robert R. Portale 
Vice-President: Hugh BeHi 
Secretary-Treasurer: Humbert 
BeHi 

Sales Manager: Stan Rousso 
Representing: Gottlieb, Rockola, 
Chicago Coin, Atari, Exidy, Quality 
Billiards, A-1, Electra, Challenger, 
Garlando, U.S. Billiards, Allied 


C. A. Robinson Co. Inc. 

2301 West Pico Blvd. 

Los Angeles 90006 

Phone: 213/380-1160 

President: Al Bettelman 

Vice President: Henry Tronick 
Executive Vice-President: Ira 

Bettelman 
Secretary-Treasurer: 
Bettelman 
Representing: Allied, Atari, Bally, 


Sanford 
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Distributor /manufacturer 
annual survey results 


Manufacturers and distributors 
who responded to Play Meter’s 
first survey of their views on 
different industry matters in 
December seemed to agree that 
the factory should bear the 
burden of educating the operator 
about the latest technological 
advances in the industry. 

But while they seemed to agree 
on this and other quesitons in the 
survey, the two groups often 
accused each other of ignoring the 
other’s problems in answering the 
question “What is the biggest 
problem existing between manu- 
facturer and distributor today?” 

Thirty-seven per cent of the 
distributors who answered the 
questionnaire thought manufac- 
turers should be responsible for 


Brunswick, Franz, Kaye, Meadows, 
Mirco, Nutting, Mountain West, 
Midway, Chicago Coin, Ramtek, 
Sega, Valley 


Rowe International 

1400 Minnesota St. 

San Francisco 94107 

Phone: 415/285-0300 
Representing: Fischer, Gottlieb, 
Atari, Meadows, Rowe, United 
Billiards, Allied, Brunswick 


educating operators about techni- 
cal changes and 36 per cent of the 
manufacturers felt the same way. 
On the other hand, 28 per cent of 
the distributors felt they should 
be responsible along with the 
manufacturer and so did 32 per 
cent of the manufacturers. A few 
in each group felt only one group 
should be responsible. 

Only two per cent of the 
distributors and five per cent of 
the manufacturers felt outside or 
independent service or technical 
institutions should be responsible 
for teaching operators about tech- 
nological advances in games, 
despite the growing number of 
such institutions. 


[Continued on page 83] 


See-West Distributing, Inc. 

2225 W. Pico Blvd. 

Los Angeles 90006 

Phone: 213/380-5850 
Representing: Seeburg, Digital, 


U.S. Billiards, Williams- United, 
NRI, PMC 


Video Success 
Starts At 
800 /228-9728 


UBI ZENITH or CREST POOL TABLE 


Available in Rosewood, Butcher Block or 
Premier White 


Singing and Dancing Clown 
Bimbo loves kids — a hit 
wherever children gather 


UBI SUPER COCKTAIL TABLE 


1,2, or 4 Players 

Free Game Option 

Joy Stick Controls 

19’’ Motorola Monitor 

Entire Screen Border Line 

Score Disappears When Game is in Play 
Attractively styled All Mica Cabinet 
Service Switch for Testing 

Board Warranty for 12 Month Exchange 
Hinged Locked Top Opens For Service 
Also 

UBI COCKTAIL TABLE 

2 or 4 players 

featuring attack 


U, JB, IL, ine. 


51 PROGRESS ST., UNION, N. J. 07083 
(201) 686-7030 


UBI SILVERFOX POOL TABLE 
with Adjust-A-Price '™ 


UBI’s exclusive coin discrimin- 
ator - accepts any combination 

of coins, nickel, dime and quarter. 
Prices adjustable from 5¢ to 75¢ 
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SPORTACARD 
One to four players 
8 foot length 


SPORTABALL 
Model 10 or 14 
Ticket dispenser optional 


Colorado 


Continental Divide 

778 S. Santa Fe 

Denver, 80233 

Phone: 303/778-7778 

President: David Knez 

Vice President: Jerry M. Gordon 
Secertary-Treasurer: James J. 
Phillips 

Representing: Seeburg, Williams, 
Bally, Midway, Atari, A.C. A. , 
Auto Photo, Allied, Litton, Lektro- 
Vend, U.S. Billiards, Deutsch 
Meister 


County Billiard Supply 
210 Boston Ave. 
Stratford 06497 

Phone: 303/377-3619 

E.. Hanko 

Representing: Brunswick 


Mountain Coin Machine Distribu- 
tors 

50 Rio Grande Blvd. 

Denver 80223 

Phone: 303/222-8518 

President: Peter Geritz 
Vice-President: Kathleen Steck 
Secretary-Treasurer: Helen Geritz 
Sales Manager: Marty Cerin 
Representing: Rockola, Automatic, 


frotiels 


Gottlieb, Bally, Midway, Chicago 
Coin, National, Abbott, Mirco, 
Atari, Electra, American, Moyer, 
Dynamo, Allied, Atec, Nadalin, 
Tommy, Valley, Universal 


Rowe International 
2830 W. 9th Ave. 
Denver 80204 

Phone: 303/534-6308 
Philip Glover 


Connecticut 


Runyon Sales Co. 

P. O. Box 216 
Windsor, 06095 
Phone: 203/289-4303 


Florida 


All-Coin Amusements Co., Inc. 
7401 NW Miami PI. 

Miami 33150 

Phone: 305/751-0297 
President: Joseph Mangone 
Representing: Gottlieb 
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301 W. Pico Blvd., Los Angeles, California 90006. Telephone: (213) 380-1160 
WE REPRESENT ONLY THE VERY BEST: 


Coleman Amusement & Games, Inc. 
801 Carswell Ave. 

Holly Hill 

Phone: 904/255-5626 

President: W. L. Coleman 
Representing: Century 


Eli Ross Distributors , Inc. 

1100 E. Adams St. 

J acksonville 32202 

Phone: 904/398-3371 

Herb Gorman 

Representing: Rockola, Midway, 
Gottlieb, Bally, Fischer, Allied, 
Garlando, U.S. Billiards, Mirco 
Eli Ross Distributors, Inc. 

852 NW 71st St. 

Miami 33150 | 

Phone: 305/836-1471 
Representing: Rockola, Midway, 
Gottlieb, Bally, Fischer, Allied, 
Garlando, U. S. Billiards, Mirco 


F. A. B. Distributing Co., Inc. 
3927 Navy Blvd. 

Pensacola 32507 

Phone: 205/455-1341 


Rowe International 
1160 NW 1638rd Dr. 
Miami 33169 

Phone: 305/625-8307 
Larry Vaughn 

G. J. Lomberg 

Lou Taylor 

Ted Bush 

Bob Bennett 


Allied Leisure Industries Mead Mf 
Atari/Kee Manufacturing Co. ideas Mie Ce — 
Bally Manufacturing Co. Mirco Games, Inc. 
Chicago Dynamic Industries, Inc. Mountain West. Inc 
J.F. Frantz Manufacturing Co. Ramtek Corp. 
Irving Kaye Sales Corp. Vv 
Brunswick Core. alley Mig & Sales Co. 


Combining experience and dynamic young ideas, we are staffed by the finest, 
friendliest people in the coin machine business to better serve operators and 


distributors throughout the world: 


Al Bettelman 

Ira Bettelman 
Sandy Bettelman 
Lance Hailstone 
Bill Keith 

Betty Myers 


Mike Hall 

Andy Lanzisero 
Jim “Video” Tomei 
Rube Kardoff 
Hank Tronick 


PLAY METER 


Contact us for the best prices on the best equipment anywhere. 


Export Inquiries invited 


Send us your list of flippers and arcade games 


WE OFFER BEST PRICES 
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Phone: 312/421-5200 

President: Gil Kitt 
Vice-President: Arnie Goldberg 
Executive Vice-President: Joe 
Robbins 

Representing: Bally, Ardac, Ab- 
bott, Garlando, Ramtek, Atari, 
Valley, Fischer, Brunswick, Electra 


e@ @ 
Hawaii 
Rowe International 
60 Riverside Ave. 
Jacksonville 32202 
Phone: 904/356-0256 


Automatic Vending Machine Co. 
P. O. Box 186 
712 California Ave. 


South Atlantic Dist. Co. 

1541 NW 165th St. 

Miami 33169 

Phone: 305/621-1415 

Ozzie Truppman 

Representing: Seeburg, Williams 


Southern Music Dist. Co., Inc. 
2465 Harper St. 

Jacksonville 32204 

Phone: 904/356-1337 

J.T. Elkins 


Southern Music Dist. Co., Inc. 
503 W. Central Blvd. 

Orlando 32801 

Phone: 305/843-4302 
President: Ron Rood 
Manager: H. F. Tripp 
Representing: Sega 


Georgia 


Greater Southern Dist. Co. 

2164 Marietta Blvd. NW 

Atlanta 30318 

Phone: 404/532-3040 

President: Morris Piha 
Vice-President: Rubin Franco 
Secretary: Howard Robinson 
Treasurer: Joe Capilouto 

Sales Manager: David Capilouto 
Representing: Rockola, Automatic, 
Ramtek, Moyer, Atari, Midway, 
U. S. Billiard, Gottlieb, Williams, 
Chicago Coin, Allied, Fun Games 
Century, Sega 


Peach State Distributing Co. 
148 State Road 

Macon, 31208 

Phone: 912/743-1588 

W.N. Hawes 

A. J. Hawkins 


Peach State Distributing Co. 


Atlanta, 
Phone: 404/622-4401 
1040 Boulevard S. E. 


South Atlantic Dist. Co. 
763 Trabert Ave. NW 
Atlanta 30318 

Phone: 404/351-2380 
President: Joe Fitzpatrick 
Treasurer: Charles Cooper 


Representing: Seeburg, Williams- 


United 
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Wahiawa 96786 

President: Charles Tashima 
Vice-President: Joe Inouye 
Representing: American, Chicago 
Coin, Gottieb, Midway _ 


National Amusement, Inc. 

3014 Waialae Ave. 

Honolulu 96816 

Phone: 808/732-1877 

President: Gerald Kushiyama 
Vice President: Alvin Kushiyama 
Secretary-Treasurer: Toshio 
Kushiyama 

Manager: James Cabbab 
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Illinois 
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American Vending Sales 

1301 Brummel Ave. 

Elk Grove Village 60007 

Phone: 312/593-0330 

President: Frank Gumma 
Vice-President: Ron Gergovich 
Sales Manager: John Wilson 
Representing: U.S. Billiards, 
OBA, Zip Kit 


Atlas Music Co. 

2122 N. Western Ave. 
Chicago 60647 

Phone: 312/276-5005 
Ed Ginsburg 

Sam Gersh 

Sam Koiber 

Bill Phillips 

Robert Fabian 

Joe Klykun 
Representing: Rowe, Valley 


Champion Distributing Co. 

3451 N. Milwaukee Ave. 

Chicago 60641 

Phone: 312/286-6751 
Representing: Brunswick, Fischer, 
Valley 


Eagle Distributing Co. 

125 South Wilke, Suite 101 
Arlington Heights 60005 
Phone: 312/259-7112 
President: E. A. Bebber 
Representing: Century 


Empire Distributing, Inc. 
120 S. Sangamon 
Chicago 60607 


National Coin 

1411 Diversey Pkwy. 
Chicago 60614 
Phone: 312/281-8211 
Elmer Schmitt 

Mort Levinson 
Representing: Deutsche Wurlitzer 


Purveyor Distributors Co. 
4322-24 N. Western Ave. 
Chicago 60618 

Phone: 312/588-1814 
Herbert Perkins 

Shirlee Englese 

James Smith 

Joe Uvelli 

Representing: American 


World Wide Distributors, Inc. 
2730 W. Fullerton Ave. 

Chicago 60647 

Phone: 312/384-2300 

President: Nathan Feinstein 

Vice President: Fred Skor 

Vice President: Harold Shwartz 
Representing: Seeburg, Williams- 
United, Valley, Kaye, Brunswick, 
Gremlin, Nutting, Alca, Sega, 
Segasa, Ideal Can, Choice Vend, 
Standard, National, Keene, Poly- 
vend, Lekro-Vend 


Indiana 


Empire Distributors 

1343 Sadlier Circle South Drive 
Indianapolis 46239 

Phone: 317/352-0466 

Joe Patterson 

Dick Dugan 

Representing: Bally, Brunswick, 
Gottlieb, Midway, Chicago Coin, 
Rockola, Allied, Ardac, Abbott, 
Ramtek, Garlando, Atari, Valley, 
Fischer, Electra 


Gateway Co-operative Dist. Co. 
1252 Division St. 

Evansville 47714 

Phone: 812/424-6290 

L. W. Cruze 


Jack Eiser Sales Co. 
820 Schick St. 

Fort Wayne 46803 
Phone: 219/422-8615 


J&J Distributors, Inc. 

1352 N. Illinois St. 

Indianapolis 46202 

Phone: 317/634-3571 
Representing: Brunswick, Chicago 
Coin, Fischer, Midway, Valley, 
U.S. Billiards, Rowe, United 
Billiards, Litton, Williams-United, 
Atari, Meadows, Ebonite, Allied 


Lew Jones Dist. Co., Inc. 

1311 N. Capital Ave. 

Indianapolis 46202 

Phone: 317/635-1593 

President: Lew Jones 
Vice-President: Dora Klepfer 
Secretary: Frances Kriner 
Representing: Deutsche Wurlitzer, 
Chicago Coin, Kaye, Valley 


Modern Vending Co., Inc. 
7940 Pendleton Pike 
Indianapolis 46226 

Phone: 317/542-9207 


Iowa 


Philip Moss & Co. 

1420 Locust St. 

Des Moines 50309 

Phone: 515/288-3331 

Chairman of the Board: Boxer C. 
Moss 

President: Philip Moss 

Vice President: Terry Moss, Cory 
Moss 


SUCCESS Is At 
Your Fingertips 


800 / 228-9728 


Kansas 


Bird Music Distributors, Inc. 
Box.“B”, One Poyntz Ave. 
Manhattan 66502 

Phone: 913/537-2930 

President: A. L. Ptacek 
Executive Vice-President: Floyd 
Evers 

Treasurer: Anna Ptacek 
Representing: Rockola, American, 
U.S. Billiards, United Billiards, 
Kaye, Mirco, Ramtek, Nutting, 


United Distributors, Inc. 
420 S. Senaca, Box 1995 
Wichita 67203 

Phone: 316/263-6181 

M. M. Hammer 

M. Y. Blum 

Mark Blum Jr. 
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Representing: Automatic, Bally, 
Dynamo, Midway, Tape-Athon, 
Valley, Universal, Polyvend, Kaye, 
Williams-United, Cornelius, Wur- 
litzer, Nutting 


The Name Of The 
Game Is Success 


800/228-9728 


Kentucky 


Co-operative Distributors Co. 
221 E. Market St. 

Louisville 40202 

Phone: 606/583-2352 
Representing: Century 


S.L Stiebel Co. 

635 W.Main St. 

Louisville 40202 

Phone: 606/583-2813 

President: Walter Waldman 
Secretary-Treasurer: Harvey 
Weingarten 

Sales Manager: Jay Waldman 
Representing: Automatic, Chicago 
Coin, Fischer, Gottlieb, Midway, 
Rockola, Bally, Valley, Brunswick, 
Atari, Mirco, U.S. Billiards 


Louisiana 


A. M. A. Distributors, Inc. 

1711 St. Charles Ave. 

New Orleans 70130 

Phone: 504/529-2315 

President: Robert Nims 

Sales Manager: John Asprodites 
Representing: Automatic, Fischer, 
Brunswick, Midway, Rockola, 
U.S. Billiards 


New Orleans Novelty Co. 

1055 Dryades St. 

New Orleans 70113 

Phone: 504/529-7321 

President: G. Robert Boasberg 
Vice-President: Joseph Isaacson 
Executive Vice-President: Jack M. 
Boasberg 

Sales Manager: Edward Boasberg 
Representing: Gottlieb, Williams, 
Atari, Ramtek, Dynamo, Allied, 
Chicago Coin 


Operators Sales, Inc. 

1525 Airline Hwy. 

Metairie 70001 

Phone: 504/837-8400 

President: John Elms Jr. 
Executive Vice President: J oyce 
Roche 

Secretary-Treasurer: Lawrence L. 
Lagarde Sr. 

Representing: Seeburg, Williams, 
Valley, Chicago Coin, Dynamo, Mir 


Playtime Distributing Co. 

1055 Dryades St. 

New Orleans, La., 70113 

Phone: 504/529-7321 

President: G. Robert Boasberg 
Vice President: Joseph Isaacson 
Executive Vice President: Jack M. 
Boasberg 

Sales Manager: Edward Boasberg 
Representing: Bally 


Rowe International 
1601 S. Gayoso St. 
New Orleans 70125 
Phone: 504/822-0050 


S&H DistributingCo. 

1550 Bolinger St. 
Shreveport 71103 

Phone: 318/422-1642 
Manager: Tom Hughes 
Representing: Rowe, Atari 


Marvland 


Banner Specialty 

7160 Ambassador Rd. 

Baltimore 21207 

Phone: 301/944-5060 

President: Albert Rodstein 

Vice President: Herbert Rosenthal 
Executive Vice President: Alan 
Bruck 

Branch Manager: Edward Kuchar- 
ski 

Representing: Automatic, Bomak, 
Americoin, Burnswick, Gremlin, 
Atari, Meadows, PMC, Sega, Rowe, 
Tournament Soccer 


General Vending Sales Corp. 

245 W. Biddle St. 

Baltimore 21201 

Phone: 301/837-4119 

President: Harry Hoffman 

Irving Block 

Representing: Chicago Coin, Atari, 
Allied, ACA, Gottlieb, Fischer, 
Rockola, Century 


Mar-matic Sales Co., Inc. 
1140 E. Cold Spring Lane 
Baltimore 21239 


[ See next page] 
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Phone: 301/435-1477 
President: Maurice Sykes 
Vice President: Joseph Barranco 


Seeburg Distributing 
Parkway Industrial Center 
7251 Standard Drive 
Hanover 21076 
Representing: Seeburg 


State Sales & Service Corp. 

1825 Guilford Ave. 

Baltimore 21202 

Phone: 301/837-7177 

President: David Koenigsberg 
Vice President: Anita Koenigsberg 
Secretary: Rose Levinson 

Sales Manager: William Reed 
Representing: Bally, Midway, Val- 
ley, Ramtek, Kaye, Wurlitzer, 
Candimat, Volly 


Massachutes 


Maplewood Sales Co. 

171 Maplewood St. 
Malden 02148 

Phone: 617/321-1742 
President: Donald Morley 
Treasurer: George Barry 
Representing: Fawn Mfg. 


Mohawk Distributors 
435 Deerfield St. 
Greenfield 01301 
Phone: 413/774-4351 
Representing: NSM, 
Ebonite 


Playmor Music Inc. 

435 Deerfield St. 
Greenfield 

Phone: 413/774-3124 
President: Tim Strahan 


Robert Jones International 

880 Providence Hwy. 

Dedham 02026 

Phone: 617/329-4880 

President: Arnold Kaminkow 
Vice President: Robert LeBlanc 
Representing: Bally, Rockola, Mid- 
way Atari, Ramtek, Automatic, 
MDM, Electra, Litton, N. R.I., 
Kaye, Northwestern 


Rowe International Distributor 
Operations 

888 Rear Providence Hwy. 
Dedham 02026 

Phone: 617/329-3456 
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General Manager: Marshall Caras 
Representing: Allied, Brunswick, 


Chicago Coin, Fletcher, Atari, Ram- 


tek, Gottlieb, Meadows, Rowe, 
Sega, Streets, United Billiards, 
Valley, Century 


Seeburg N. Atlantic Distributors 
40 Teed Dr. 

Randolph 02368 

Phone: 617/961-4150 

President: Edward F. Claftey 
Representing: U.S. Billiards, 
Seeburg, Wiliams-United 


Michigan 


Angott Distributing Co., Inc. 

2616 Puritan Ave. 

Detroit 48238 

Phone: 313/864-0773 

Chairman of the Board: Carl 
Angott Sr. 

Vice President: Carl Angott Jr. 
Secretary-Treasurer: William 
Angott 

General Manager: Lem Barney 


Empire Distributors, Inc. 

19679 John R. Drive 

Detroit 48238 

Phone: 313/368-8500 

Hank Heiser 

Hal Anthony 

Representing: Bally, Rockola, Mid- 
way, Gottlieb, Automatic, Ardac, 
Abbott, Garlando, Valley, Fischer, 
Ramtek, Atari, Electra, Allied, 
Chicago Coin 


Empire Distributors, Inc. 

1939 S. Division 

Grand Rapids 

Phone: 616/452-5663 

Harold LaRoux 

Charlie Elkins 

Representing: Bally, Rockola, 
Midway, Gottlieb, Ardac, Abbott, 
Automatic, Garlando, Chicago Coin, 
Valley, Fischer, Ramtek, Atari, 
Electra, Allied 


Martin & Snyder Co., Inc. 

8880 Hubbell 

Detroit 48228 

Phone: 313/272-7800 

President: G. A. Snyder 
Executive Vice President: F. J. 
Martin 

Representing: Hamilton, Kaye, 
Northwestern, Seeburg, Choice- 
Vend, NRI 


Miller-Newmark Distributing Co. 
3767 E. 28th St. 

Grand Rapids 49508 

Phone: 616/949-2030 

President: Don Miller 

Vice President: Art Hebert 
Secretary-Treasurer: Jerry Van 
Gessel 


Soccer, Rowe, Century 


Semcor Inc. 

1717 Four-Mile Rd. 

Grand Rapids 49505 

Phone: 616/361-2313 

President: Al Marshall 

Vice President: Leo Chenard 
Representing: Scriber, Mills, U.S. 
Billiards, Sattley, Electromotion, 
Ebonite, Hamilton, Reynolds 
World, Mar-Qyin 


Advance Music, Inc. 

850 Decatur Ave. N 

Minneapolis 55427 

Phone: 612/544-5050 

President: Amos Heilicher 

Vice President: Daniel Heilicher 
Executive Vice President: Norman 
Pink 

Representing: Auto Photo 


Hanson Distributing Co. 

9201 Penn Ave. S, Suite One 
Bloomington 55431 

Phone: 612/884-6604 

President: S. Raymond Hibarger 
Vice President: William Sumption 
Secretary: Kirk W. McKennon 
Representing: Mountain West, 
Deutsche Wurlitzer, Fun Games, 
Gremlin 


Lieberman Music Co. 

9549 Penn Ave. S 

Minneapolis 55431 

Phone: 612/887-5300 
Representing: Fischer, Gottlieb, 
Midway, Brunswick, Nutting, 
Kaye, Ramtek, Allied, Seeburg, 
Williams-United 


Rowe International 

9701 Penn Ave. S 
Bloomington 55431 
Phone: 612/888-4693 
Arno Corley 

Clare Wesely 

John Wright 
Representing: Rowe, Gremlin, Lit- 
ton, United Billiards 
Sandler Vending Co. 

236 North Girard Ave. 
Minneapolis 55405 

Phone: 612/377-1140 
President: Irving Sandler 


Vice President: Hy Sandler Central Distributors, Inc. Representing: Allied, Bally, Mid- 


Representing: Rockola, Bally, Val- 2315 Olive St. way, Brunswick, Chicago Coin, 
ley, Chicago Coin, Mirco, Electra, St. Louis 63103 Fischer, Gottlieb, Valley, Garlando 
Automatic, Atec, Sega, American Phone: 314/436-2222 
Representing: Bally, Midway, Val- Rowe International 
Viking Vending Co. ( Div. of Lieber- ley, Chicago Coin, O. B. A. , U.S. 2832 Washington 
man) Billiards, Tournament Soccer, Elec- St. Louis 63103 
9549 Penn Ave. S tra, Ramtek, Americoin, Dynamo Phone: 314/533-5575 
Minneapolis 55431 Representing: Rowe 
Phone: 612/887-5300 L&R Distributing, Inc. 
Representing: Ardac, Bankmate, 1901-05 Demar Blvd. Philip Moss & Co. 
Choice-Vend, Magic Chef, Moyer- St. Louis 63103 1601 Forest 
Diebel, N. R. I. , Seeburg, Tommy Phone: 314/421-3622 Kansas City 64108 
Liftgate, Universal, Vend Mart, Zip Lew Ruben Phone: 816/421-4570 
Kit Representing: Seeburg Representing: Seeburg 


Morris Novelty Co. 
3007 Olive St. 


Score With Our | 


4 * St. Louis 63103 
Missouri Phone: 314/371-0757 M cl | Cc T 
President: M. Mitchell odeis-vGa 
Musical Sales, Inc. 800 / 228-9728 
2920 Locust St. a ae 
advance Distributing Co., Inc. St. Louis 63103 
2820 N. Grand Blvd. Phone: 314/535-4310 
St. Louis 63107 President: Joseph McCormick 
Phone: 314/652-1600 Manager: Sam Massaro M ontana 
President: Charles Kagels Sales: George Gruebert 
Vice President: Peter Entringer Representing: Rockola, Automatic, , 
Executive Vice President: Dale Fischer, Valley, Vend, Mirco H. B. Brinck 
Rymer 825-827 E. Front St 
Representing: Fun, NSM, Ramtek, Rowe International Butte 59701 aes 
Moyer/Diebel, Gremlin, Meadows, 2900 Main St. Phone: 406/723-6726 
American, U. 8. Billiards, Digital, Kansas City 64108 President: Harry Brinck 
Dynamo, Deutschermeister, Litton Phone: 816/531-5715 Representing: Rockela 
Allied, Leisure Sports, Computer Ray V. Brown 
Games Bill Mandina 
vo LU M E DISTRI B UTO R Central Distributing Co. 
| 3814 Farnam St. 
RECONDITIONED ° ais 7 oa Omaha 68131 
. Phone: 402/553-5300 
READY ¢ ARCADE GAMES Lou Singer 
FOR ¢e GUNS Representing: Bally, Midway, Al- 
LOCATION ¢ POOL TABLES lied, Atari, Sega, Brunswick, Auto- 


matic, Valley, Wurlitzer, Dynamo. 
Leonhart, Deutsche Meister, Ardac 


WRITE OR CALL- for current catalog 


SALES ¢ SERVICE ¢ FINANCING 


Coin-A-Matic 

8511 N. 30th St. 

Omaha 68112 

Phone: 402/455-7100 
President: Howard Ellis 


Adva nce Vice President: Freda Ellis 

= . . Sales Manager: Rollie Stevensen 
Distributing Representing: Leisure Sports, 
Cc om p a ny American 


H. Z. Vending & Sales Co., Inc. 
1205 Douglas St. 

Omaha 68102 

Phone: 402/341-1121 

President: Hymie Zorinsky 

_ Representing: Brunswick, Chicago 
Deutschemeistere Digital Games eDynamo Corp.eFun GameseGremlin Ind. Coin, Gottlieb, Rockola, U. S. 


Billiards 


2820 N. Grand Blvd. 


St. Louis, Missouri 63107 Tel: ( 314)652-1600 


eLeisure Sports *Meadows GameseN. S. M. © Ramtek °U.S. Billiards 
eSOWED JajINdWIOD. P4seOga|jjNyS Ue EWI .SalujsNpU] B4NsI97 pally 


PLAY METER 


i Oe 


Philip Moss & Co. 

309 N. 16th St. 

Omaha 68110 

Phone: 402/346-3933 
Representing: Williams, Bally, 
Midway, Chicago Coin, Atari, 
Ramtek, Allied, American, U. S. 
Billiards, Fischer, Ebonite, Sega 


Success Enterprises, Inc. 

2231 Jefferson St. 

Bellevue 68005 

Phone: 800/228-9728 ( nationwide) 
402/292-4063 ( inside Nebraska) 
President: Jeffrey Hix 

Vice President: Marion Hix 
Secretary: Chris Arps 


New Jersey 


Betson Enterprises 
3726 Tonnelle Ave. 
North Bergen 07047 
Phone: 201/864-2424 


Deal With The 


Specialists in 


video games 


If it was at MOA, contact us! 


% SUCCESS ENTERPRISES INC. ~, 


Distributors of Video Games 
P Box 65 


Bellvue, Nebraska 68005 


OR CALL 
Nebraskaland ( 402)292-4063 


North Dakota to Oklahoma, 
lowa to Arkansas call: 


1-800-228-9728 
TOLL FREE 


Call for Meadows Games Also. 


TZ 


President: Huge Betti 

Vice President: Jerry Gordon 
Representing: American, Fischer, 
Automatic, Midway, Rockola, Al- 
lied, Chicago Coin, Ramtek, United 
Billiards, Century 


Mondial International Corp. 

55 Fadam Rd. 

Springfield 07081 

Phone: 201/467-9700 

Vito Raimo 

Ralph Hess 

Tony Yula 

Irwin Rosenfeld 

Representing: Gottlieb, Seeburg 


Runyon Sales Co. 

U.S. Route 22 & Fadam Rd. 
Springfield 07081 

Phone: 201/376-8720 

President: Irving Green 
Representing: Bally, Kaye, Mid- 
way, Chicago Coin, Ramtek, Atari, 
Brunswick, Rowe, AMI 


New Mexico 


Canon Music Co. 

2639 Texas Ave. NE 
Albuquerque 87110 
Phone: 505/299-1131 
Fred Chapman 
Representing: Century 


Lovell Co. 

3415 Vasser N. E. 
Albuquerque, 87107 
Phone: 505/345-6536 
C. Hollingsworth 


New York 


Active Automatic Sales Corp. 

391 Coleridge Rd. 

Rockville Centre 11570 

Phone: 516/766-3696 

President: Hal Zimmerman 
Representing: Empire, Rowe, 
Rene Pierre 


Bilotta Enterprises, Inc. 

235 Murray St. 

Newark 14513 

Phone: 315/331-1855 
315/331-7676 

President: John Bilotta 

Vice President: Maxine Bilotta 


Executive Vice President: Anthony 
Carnevale 
Secretary-Treasurer: 
McFarlane 
Representing: Zytronics, Electri- 
Wire, Mirco 


Coin Machine Distributors, Inc. 
213 N. Division St. 

Peekskill 10566 

Phone: 914/737-5050 

President: Alexander Kress 

Vice President: Donna Kress 
Representing: Ebonite, Valley, 
Brunswick, Gottlieb, Midway 


Dolores 


Cortlandt Amusement Machines, 
Inc. 

211 N. Division St. 

Peekskill 10566 

Phone: 914/737-3215 

Al Kress 

Representing: American Shuffle- 
board 


Davis Distributing Corp. 

1054 Broadway 

Albany 12204 

Phone: 518/463-4267 
Representing: Seeburg, Williams 


Davis Distributing Corp. 

738 Erie Blvd. E 

Syracuse 13210 

Phone: 315/463-4267 

William Prutting 

Representing: Seeburg, Williams 


Davis Distributing Corp. 

1231 Main St. 

Buffalo 14209 

Phone: 518/886-1107 
Representing: Seeburg, Williams 


Davis Distributing Corp. 

56 N. Union St. 

Rochester 14604 

Phone: 716/546-7848 
Representing: Seeburg, Williams 


Economy Supply Corp. 
579 Tenth Ave. 

New York 10036 
Phone: 212/244-8628 


Flower City Distributors, Inc. 
389 Webster Ave. 

Rochester 14609 

Phone: 716/654-8020 
President: Joe Grillo 
Secretary: Ann Grillo 


Greco Bros. Amusement Co., Inc. 
P. O. Box G, Main St. 

Glasco 12432 

Phone: 914/246-8700 

Representing: Midway, Bally, 
Rockola, United Billiards 


Greco Bros. Amusement Co., Inc. 
1160 Broadway 

Albany 12204 

Phone: 518/465-0228 

Dean Moore 

Representing: Midway, Bally, 
Rockola, United Billiards 


Manhattan Coin Machine, Inc. 
601 Tenth Ave. 

New York 10036 

Phone: 212/279-1095 

President: Harry Berger 

Vice President: Richard Berger 
Sales Manager: Morton Weiss 


Succeed With 
Success Ent. 


800/228-9728 


Mike Munves Corp. 

310 Huguenot St. 

New Rochelle 10801 

Phone: 914/636-5000 
914/636-5003 

President: Joseph Goldsmith 
Sales Manager: Ralph Htokins 


Mutual Distributing Co. 
941 Elder Ave. 


New York 10059 
Phone: 212/329-6424 


Musical Distributors 
1161 Rogers Ave. 

Brooklyn 11226 

Phone: 212/856-7720 


Playtime Distributors, Inc. 

713 Third Ave. 

Watervliet 12189 

Phone: 516/271-6617 

Vice President: Dave Nicholson 


Robert Jones International 
601 Thompson Rd. N 
Syracuse 13211 

Phone: 315/463-6251 
Manager: Jack Shawcross 


Rowe International 

76 Benbro Dr. 

Cheektowaga 14885 

Phone: 716/681-3010 

President: Joe Barton 
Representing: Atari, Rowe, Allied, 
Gottlieb, Chicago Coin, Digital, 
Kaye, U.S. Billiards 


Rowe International 

P. O. Box 108, Salina Station 
1901 Lemoyne Ave. 

Syracuse 13208 

Phone: 315/455-5611 

William A. Wood 

Terry Lauchaire 


Representing: Rowe, Allied, Atari, 
Brunswick, Chicago Coin, Kaye, 
Meadows, Gottlieb, Sega, U. S. 
Billiards, Vulcan, Williams 

Rowe International 

47A Railroad Ave. 

Albany 12205 

Phone: 518/489-8501 

Robert R. Catlin 

Representing: Rowe, Allied, 
Gottlieb, Kaye, Chicago Coin, 
U.S. Billiards, Kee, Meadows, 
Century 

Runyon Sales Co. 

993 Tenth Ave. 

New York 

Phone: 212/564-1880 

President: Irving Green 
Representing: Bally, Kaye, Mid- 
way, Chicago Coin, Brunswick, 
Atari, Allied, Rowe-AMI, Ramtek 


COIN MACHINE DISTRIBUTORS, INC. 
213 North Division St., Peekskill, NY 10566 


914/737-5050 


Specializing in 


add-a-ball flippers 
for the New York and Conn. trade 


See us for all your jukebox, 
games and vending needs. 


Gottlieb ¢ Bally ¢ Williams 


- WANTED < 


250/300 Used Phonographs 


LPC-1 Rowe MM1 
LPC-480 Rowe MM2 
ELECTRA Rowe MM3 
SHOWCASE Rowe MM4 
SPECTRA Rowe MM5 
GEM Rowe MM6 


The Largest World Wide 
Distributors Of Coin 
Operated Amusement 

Equipment 


Must Be Complete- 
In Good Working Order- 


Cleaned Serving world markets 


through our network of 
authorized distributors 


For Further Information, Contact: 


MORRIS B. NAHUM 


AMICO Marketing International Corp. 


Mondial Commercial Corp 


Empire State Building, 350 Fifth icing! 
New York, N.Y. 10001 (212)947-5659 
Cable: “Mondinov New York” Telex: 421810 


Empire State Building 
350 5th Avenue 
New York, N. Y. 10001 
Tel: ( 212) 239-4145 


PLAY METER 


Albert Simon, Inc. 

587 Tenth Ave. 

New York 10036 

Phone: 212/564-0006 

President: Albert Simon 
Secretary: Albert D’Inzillo 
Representing: Williams, U;5: 
Billiards, Auto-Photo, Seeburg, 


Choice-Vend, Atari, 


ACA, Sega 


North Carolina 


Brady Distributing Co., Inc. 
1900 West Morehead St. 
Charlotte 28208 

Phone: 704/373-1211 


Chairman of the Board: 


C. B. 


Brady 
President: Jon P. Brady 
Vice President: Blair Norris 


Sales Manager: Jim Frye 


Representing: Rockola, Automatic, 


Atari, Bally, PMC, O. B. A. , Al- 
lied, Dynamo, Diverse, Chicago 
Coin, Gottlieb, Williams, Valley, 
United, Brunswick, Electra, Mid- 
way, Litton, Peabody, Ramtek 


Lestrourgeon Distributing Co. 
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3100 S. Tryon St. 

P. O. Box 641 

Charlotte 28230 

Phone: 704/523-5834 

President: Larry Lestourgeon 

Vice President: Oscar Hedrick 
Representing: Gottlieb, Midway, 
Woodbine Power Gates, Poland 
Table Movers, U. S. Billiards 


South Atlantic Distributing Co. 
2407 Paula St. 

P. O. Box 26717 

Raleigh 27611 


Ohio 


Cleveland Coin Interntional 

17000 South Waterloo Road 
Cleveland, Ohio 44110 

Phone: 216/692-0960 
Representing: Seeburg, Williams, 
Gottlieb, Chicago Coin, Allied Lei- 
sure, Atari, Midway, Brunswick, 
Electra, Valley, Dynamo, Diverse 


Products, Automatic Products, 
Moyer Diebel, Ardac, Standard 
Changers, Utah Electronics, Zy- 
tronics, Alea Electronics, Sega, 
Segasa 


President: Ronald A. Gold 
Vice President: Sheldon M. Gisser 
Sales Manager: Bob Griffith 


Cleveland Coin International 
457 Neilston Road 
Columbus, Ohio 43212 


Play With 
our Models 
300 /228-9728 


Martin & Snyder of Ohio, Inc. 
4005 Carnegie Ave. 

Cleveland 44103 

Phone: 216/391-5688 
President: Henry Sedor 
Representing: Seeburg 


Marvending Distributors 
Route #1 Box 249 

Bluffton 45817 

Phone: 419/358-6101 
President: Manford Robinson 


Monroe Distributing, Inc. 

2423 Payne Ave. 

Cleveland 44114 

Phone: 216/781-4600 

President: Norman Goldstein 
Vice President: Edward Griffiths 
Secretary: Barbara Goldstein 
Treasurer: Eva Guseila 
Representing: Rockola, Atari, Al- 
lied, Bally, Chicago Coin, Fun 
Games, Midway, Ramtek, Kaye, 
Exidy 


Monroe Distributing, Inc. 
1424 Stanley Ave. 
Dayton 45404 

Phone: 513/223-0550 
Manager: John Glover 


Parr Distributing Corp. 

4313 Forest Park Mall 

Dayton 45405 

Phone: 513/275-4483 

Vice President: Lawrence E. Parr 
be 

Representing: Deutsche Wurlitzer, 
Rene Pierre 


Royal Distributing Corp. 
1210 Glendale-Milford Rd. 
Cincinnati 45215 

Phone: 513/771-4250 


President: Joe Westerhaus, Jr. 
Sales Manager: Jerry Grotjan 
Representing: Bally, Chicago Coin, 
Fischer, Gotlieb, Midway, Valley, 
Kaye, Mirco, U.S. Billiards, Ur- 
ban, Century 


Seevend, Inc. 

457 Neilston St. 

Columbus 43215 

Phone: 614/221-7821 

Jim Martineau 

Andre Couasnon 

Jack Alban 

Representing: Seeburg, Williams 


Shaffer Distributing Co. 

1140 Chesapeake Ave. 

Columbus 43212 

Phone: 614/272-1200 

President: Ed Shaffer 

Vice President: Bernie Flynn 

Vice President: Steve Shaffer 
Representing: Kaye, Midway, 
Gottlieb, Chicago Coin, Bally, Val- 
ley, Brunswick, Rowe 


Shaffer Distributing Co. 
2126 E. 21st St. 
Cleveland 44115 

Phone: 216/241-2651 
Manager: Jim Wilson 


Toledo Coin Machine 
814 Summit St. 
Toledo 43604 

Phone: 419/243-7191 
Rose M. Bennett 
Representing: 
Century 


Bally, Valley, 


Oklahoma 


Automatic Music Distributors 
900 N. Western Ave. 
Oklahoma City 73106 

Phone: 405/235-3456 
President: Harlan Drake 
General Manager: John Porter 
Representing: Rowe 


Be Enterprising 


CALL SUCCESS 
800 /228-9728 


Culp Distributing Co. 
614 W. Sheridan Ave. 
Oklahoma City 73104 
Phone: 405/232-9511 
President: C. A. Culp 
Manager: Leroy Kitch 
Representing: Rockola 


Tulsa Billiard Supply, Inc. 

2112 S. Harvard 

Tulsa 74114 

Phone: 918/939-2688 

President: John Nowlin 

Vice President: Mayes England 
Executive Vice President: Herb 
Fowler 

Sales Manager: Jerry Vick 
Representing: Atari, Allied, U.S. 
Billiards, MeadowS,Dynamo, Nut- 


ting, Leisure Sports Systems, Bet- 


ter Games, Ramtek, Brunswick 


U Select Distributors, Inc. 

4509 NW 10 

Oklahoma City 73127 

Phone: 405/946-2345 

President: A. H. Schmauch 

Vice President: Art Schmauch, Jr. 
Secretary-Treasurer: Don Nelson 
Sales Manager: Jerry Andrews 
Representing: Fawn, Federal, 
U-Select It, Meadows, American 
Shuffleboard, Burner Foosball, 
Scribe, Selectra, Advance, Project 
Support, Armac, Autoform 


Oregon 


Billiard Supply House 
5231 S.E. McLoughlin 
Portland 97202 

Phone: 503/235-6654 

Pat Sheehan 
Representing: Brunswick 


Dunis Distributing Co. 

1140 S.E. 7th Ave. 

Portland 97202 

Phone: 503/234-5491 

President: Lou Dunis 
Representing: Allied, Brunswick, 
Gottlieb, Seeburg, Sega, Williams 


McKee Distributing 

5440 S.E. 26th Ave. 

Portland 97202 

Phone: 503/234-7225 

President: Marshall McKee 
Secretary-Treasurer: Lon McKee 
Sales Manager: Albert Blettel 


Western Distributors 
1226 S.W. 16th Ave. 
Portland 97205 

Phone: 503/228-7565 


Pennsylvania 


Active Amusement Machines Co. 
666 N. Broad St. 

Philadelphia 19130 

Phone: 215/684-1600 


PLAY METER 


President: Joseph Ash 

Vice President: Frank Ash 

Sales Manager: Marty Brownstein 
Representing: Gottlieb, Rockola, 
Chicago Coin, Fischer, Atari, Ram- 
tek, Zytronics, Sega, Electra 


Active Amusement Machines Co. 
1101 Pittston Ave. 

Seranton 18505 

Phone: 717/346-6564 


Atlas Music Co. 

2231 Fifth Ave. 

Pittsburgh 15219 

Phone: 412/471-1704 

President: Phil Greenberg 
General Manager: Edward Shore 
Representing: Bally, Chicago Coin, 
Kaye, Midway, Seeburg, Williams 


Banner Specialty Co. 

1213.N.. 5th St. 

Philadelphia 19122 

Phone: 215/236-5000 

President: Albert Rodstein 
Senior Vice President: Alan Bruck 
& Paul Cohen 

Vice President: Gerald Boyle & 
Edward Kucharski 

Executive Vice President: Herbert 
Rosenthal 

Secretary: Miriam Rodstein 
Assistant Secretary: M.P. Mar- 
cus 

Treasurer: Alan Burck 

Assistant Treasurer: Ray Christie 
Representing: Atari, Allied, Bally, 
Automatic, Brunswick, Chicago 
Coin, Kee, Gottlieb, Midway, Mea- 
dows, United Billiards, Exidy, 
Sega, Rowe, Valley, Williams, 
P.M... 


Banner Specialty Co. 

Pittsburgh branch 

639 Alpha Dr., R. I. D. C. 
Industrial Park 15238 

Phone: 412/782-0800 

(See Maryland listings for Balti- 
more branch) 


B.D. Lazar Co. 

1635 Fifth Ave. 
Pittsburgh 15219 
Phone: 412/471-7818 
Representing: Century 


David Rosen Inc. 

855 N. Broad St. 

Philadelphia 19123 

Phone: 215/232-2900 

President: David Rosen 

Vice President: Lewis Rosen 
Executive Vice President: Harry 
Rosen 

Secretary: Mathew S. Biron 
Treasurer: Elliot Rosen 

Sales Manager: David Weiss 
Representing: Auto Photo, U.S. 
Billiards 


D&L Distributing Co., Inc. 
6691 Allentown Blvd. 
Harrisburg 17112 

Phone: 717/545-4262 
President: Arnold Taksen 
Service Manager: Ed Kanneg 


Eastern Music Systems Corp. 

334 N. Broad St. 

Philadelphia 19102 

Phone: 215/564-4415 

President: Marvin Stein 
Executive Vice President: Melvin 
Sonier 

Treasurer: Robert Marvel, Jr. 
Representing: Seeburg, United, 
Williams 


Mickey Anderson, Inc. 

314 East 11th St. 

Erie 16503 

Phone: 814/452-3207 

President: Mickey Anderson 

Vice President: Michael J. Ander- 
son, Jr. 

Secretary: Rita A. Brenneman 
Representing: Automatic, Bally, 
Midway, Kaye, Valley, Ramtek, 
Gremlin 


Roth Novelty Co. 


333 N. Pennsylvania Ave. 
Wilkes-Barre 18702 

Phone: 717/824-9994 

President: Marvin Roth 
Executive Vice President: Phillip 
W. Roth 

Sales Manager: Walter F. Haczew- 
ski 

Representing: Bally, Midway, 
Ramtek, Ebsco, Kaye, Sega, Allied, 
Fun Games, Automatic, Moyer 
Diebel 

Saunier-Wilhem Co. 

3216 Fifth Ave. 

Pittsburgh 15213 

Phone: 412/931-1660 

President: P. F. Wilhem 

Vice President: James F. Wilhem 
Secretary: Victor Cheked 
Representing: Brunswick, Valley, 
Fischer, AMF, DBA, F. W. Moli, 
J.P. Stevens, Albany Ball, Ebon- 
ite, American Shuffleboard 


Active’s 
THE CHOICE FOR 
THE Lowest 


an Prices and 
} : Best Equipment 
wm ALWAYS 


Exclusive Gottlieb, Rock-Ola, Fischer and 
Chicago Colin Distributor for Eastem Penn 
sylvania, South Jersey and Delaware. 


ACTIVE Amusement Machines 
666 No. Broad Street, Phila. 30, Pa. 684-1600 
1101 Pittston Ave., Scranton 5, Penna 
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South Carolina 


Rowe Columbia 


1104 Shop Rd. 

P. O. Box 1482 
Columbia 29202 
Phone: 803/254-6928 


South Atlantic Distributing Co. 
2115 Commerce Dr. 

Interstate Park 

Cayce 29033 

Phone: 803/794-3512 


Tennessee 


a 


Game Sales Co., Inc. 

444 Monroe Ave. 

Memphis 38103 

Phone: 901/525-8351 

President: George W. Sammons 
Vice President: D.V. “Cotton” 
Pennington 

Sales Manager: Jerry Porter 
Representing: American, Atari, 
Bally, Brunswick, Dynamo, Mirco, 
Electra, Fischer, Gremlin, Midway, 
ie Be Billiards, Williams, 
P. M. GC. , Century, Sega, U. B. I. 
Lark Amusement & Services Co. 
824 State St. 

Bristol 37602 

Phone: 703/466-3027 

Robert Lark 

Representing: Century 


Rowe International, Inc. 

628 Madison Ave. 

Memphis 38103 

Phone: 901/525-3609 

General Manager: Harry Baroff 
Representing: Gottlieb, Kaye, 
Chicago Coin, Brunswick, Valley, 
Rowe 

Sammons Pennington Co., Inc. 

440 Monroe Ave. 

Memphis 38103 

Phone: 901/526-0611 

President: George W. Sammons 
Vice President: D. V. Pennington 
Representing: Seeburg, Litton, 
Automatic, Ardac, Moyer Diebel, 
Polyvend, Progressive 


Sammons-Pennington Co., Inc. 
214 6th Ave. S. 
Nashville 37203 
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Phone: 615/255-1129 
Vice President: “Stub” Thomas 
Representing: Century 


Sanders Distributing Co. 

612 8th Ave. 8. 

Nashville 37203 

Phone: 615/255-4119 

General Manager: G. M. Happell 
Representing: Bally, Chicago Coin, 
Gottlieb, Kaye, Midway, Rockola 


S&M Distributing Co., Inc. 
462 N. Second St. 
Memphis 38105 

Phone: 901/526-1166 
Representing: Rockola 


Tommy’‘s Distributing Co. 

1269 Fourth Ave. 5S. 

Nashville 37210 

Phone: 615/254-5521 

President: Ben E. Tomlin 
Secretary-Treasurer: E. Frank 
Connor 

Representing: Deutsche Wurlitzer, 


Texas 


Allcoin Equipment Co. 

1811 S. Alamo St. 

San Antonio 78204 

Phone: 512/222-2306 
Chairman: Malcolm H. Gildart 
President: Dan Perrotta 


Commercial Music Co. 
1550 Edison St. 

Dallas 75207 

Phone: 214/741-6381 
Chairman of the Board: 
Williams 

President: Bernie E. Williams 
Sales Manager: Jack Eskew 
Representing: NSM, Wurlitzer, 
Chicago Coin, Williams, Automatic, 
Ramtek, Fun Games, Dynamo, 
Challenger, Rockola 


R. B. 


Gulf Coast Distributing Co. 

3315 Milam 

Houston 77006 

Phone: 713/562-4891 

President: L. C. Butler 

Sales Manager: Ralph Cragan 
Representing: Automatic, Bally, 
Kaye, Midway, U. S. Billiards 


Gulf Coast Distributing Co. 
730 S. Santo Rosa 

San Antonio 78207 

Phone: 512/227-3400 
Manager: Gus Wueste 


H. A. Franz & Co. 

606 Dennis 

Houston 77006 

Phone: 713/523-7366 

President: H. A. Franz 
Representing: Seeburg, Valley, 
Williams, Atari, Gremlin, Sega 


Lovell Co. 

1609 University Ave. 
Lubbock 79401 
Phone: 806/762-0666 


Ray Page, Charles Lovell, Shirley 
Campbell 


O’Connor Distributing Co., Inc. 
9030 Directors Row 

Dallas 75247 

Phone: 214/631-0150 
Representing: Seeburg, Sega 


Success |s Just 
Minutes Away 


800 /228-9728 


Rowe International 

91 Dennis 

Houston 77006 

Phone: 713/523-7464 
Manager: George Klersey 
Representing: Rowe 


Rowe International 

1400 S. Flores St. 

San Antonio 78204 
Phone: 512/5181 
Manager: Verl Burnaugh 
Representing: Rowe 


State Music Distributors, Inc. 
3100 Main St. 

Dallas 75226 

Phone: 214/741-6455 
214/744-3477 

President: Abe Susman 
Manager: T.H. Chatten 
Representing: Century 


Sutherland Distributing Co. 

226 South Flores St. 

San Antonio 78204 

Phone: 512/226-0305 

Trustee: David C. Matthews 
Sales Manager: John Whitaker 
Representing: Seeburg, Midway, 
Bally, Atari, U. S. Billiards, Val- 
ley, Choice Vend, Westlake, OBA, 
Mirco, Kieckhefer, H. W. T. Mali, 
Peach State, International Billiards 


Wallace Distributing Co. 
205 N. E. First Ave. 

P. O. Box 75 

Mineral Wells 76067 
Phone: 817/325-3600 
President: Dock Ringo 


Vice President: Jim Ball 
Representing: American Shuffle- 
board, Chicago Coin, Rowe 


Utah 


Best Distributing, Inc. 

3753 S. State St. 

Salt Lake City 84115 

Phone: 801/262-5493 

General Manager: Ben Conford 
Representing: Automatic, Chicago 
Coin, Brunswick, Kaye, Century 


Rowe International 
375 S. 300 W. 

Salt Lake City 84101 
Phone: 801/531-8555 
Garth Brown 
Representing: Rowe 


Struve Distributing Co., Inc. 

276 W. First ST. S. 

Salt Lake City 84101 

Phone: 801/328-1636 

President: Press Struve 

Manager: Stanley L. Larsen 
Representing: Seeburg, Williams, 
Bally, Midway, U.S. Billiards, 
Chicago Coin, Atari, Valley, Delta 
Billiards, Nutting 


Virgina 


A-musements, Inc. 

605 W. 25th St. 

Norfolk 

Phone: 804/622-5773 

President: James C. Donnelly 
Vice President: H. 5. Mirmon 
Secretary: H.C. Pope 
Representing: Valley, American 
Shuffleboard, Bally, Gottlieb, Wil- 
liams 


O’Connor Distributing Co. 
2320 W. Main St. 
Richmond 23220 

Phone: 804/359-3264 
President: Ken O’Connor 
Representing: Brunswick 


Rowe International 
6003 W. Broad St. 
Richmond 23226 

Phone: 804/282-4221 
Representing: Century 
Tidewater Music Corp. 
3770 Progress Rd. 
Norfolk Industrial Park 
Norfolk 23502 

Phone: 804/857-6211 
Bernard Inge 

Earl W. “Shug” Inge 
Representing: Century 


PLAY METER 


Vending Machine Exchange 
63 Commonwealth Ave. 
Bristol 24201 

Phone: 703/669-7147 


Washington 


Northwest Sales Co. 

2400 West Commodore Way 
Seattle 98199 

Phone: 206/284-8030 
President: Ron W. Pepple 
Vice President: H. A. 
Heyer 

Secretary: June Pardee 
Treasurer: Hazel Pepple 
Representing: Abbott, Ardac, Au- 
tomatic, Bally, Chicago Coin, Kaye, 
Fischer, Litton, Midway, Moyer 
Diebel, Rockola, Century 
Music-Vend Distributing Co. 

1550 Fourth Ave. S. 

Seattle 98134 

Phone: 206/682-5700 

Ray Galante 

Representing: Seeburg, Gottlieb, 
Williams, U.S. Billiards, Valley, 
Brunswick, Sega, Atari, Gremlin, 
Meadows, Tournament Soccer 


’ 


‘Buzz’ 


Rowe International 
309 9th Ave. N. 
Seattle 98109 

Phone: 206/624-7594 
Representing: Rowe 


West Virginia 


Cruze Distributing Co., Inc. 
1101 W. Washington St. 
Charleston 25302 

Phone: 304/344-4566 
President: W.T. Cruze 
Representing: Wurlitzer 


Wallace & Wallace Music, Inc. 
401 Jones Ave. 

Oak Hill 25901 

Phone: 304/465-5616 


Wisconsin 


Empire Distributors, Inc. 
2267 Main St. 

Green Bay 54301 

Phone: 414/468-5200 
Bob Rondeau 

Pat Netterville 

John Bulin 


Representing: Bally, Gottlieb, 
Midway, Chicago Coin, Rockola, 
Allied, Automatic, Garlando, Ram- 
tek, Atari, Valley, Fischer, Bruns- 
wick, Electra 


Hastings Distributors, Inc. 

6100 W. Bluemond Rd. 

Milwaukee 53213 

Phone: 414/258-6700 

Vice President: Jack Hastings 
General Manager: Walter Bohrer, 
Jr. 

Representing: Rockola, Valley 


Pioneer Sales & Service, Inc. 
13875 Oak Lane, N. 55 West 
Menomonee Falls 53051 
Phone: 414/781-1420 
President: Joel Kleiman 
Executive Vice President: 
Cooper 

Representing: Rowe, Chicago Coin, 
Brunswick, Atari, Ramtek, Valley, 
Kaye, Mountain West, Mirco, 
United, Fischer, Gremlin 


Sam 


S. L. London Music Co., Inc. 

1820 N. 32nd St. 

Milwaukee 53208 

Phone: 414/344-3220 

President: Perry T. London 

Vice President: Nathan Victor 
Secretary: John A. Crain 
Representing: Seeburg, Williams, 
Valley, Sega, Ramtek, Fun Games, 
U.S. Billiards. Allied Metal 
Stamping, Choice Vend, Litton 


Make Out With 


Our Models 
800 /228-9728 


BERRA SRR RRRR RR RRR REECE 


Century’s 


24 HOUR 
SUPER SERVICE 


Join the distributors who have al- 
ready freed themselves from 
drudgery logic board repairs. Our 
high speed test stations handle: 
TANK, ANTI-AIRCRAFT, 
WHEELS, TWIN RACER, GRAN 
TRAK, ETC. ALSO AIR HOCKEY 
AND SUPER SHIFTER. 


From $16 to $25 incl. std. parts. 


CENTURY INDUSTRIES 
713 MOURNING DOVE RD. 
AUDUBON, PA. 19401 
215/539-9452 


Be Successful 
Call SUCCESS 


800 /228-9728 


igi 


Service Companies 


A 1 Amusement Products Co. 
790 East Washington Blvd. 

Los Angeles, Calif. 90021 

Phone: 213/748-1686 

Logic board repair 


Amusement Service Co. 

3031 Tisch Way Suite 907 

San Jose, Calif. 95128 

Phone: 408/985-0281 

Field service for all coin-op equip- 
ment 

Owner: Derek M. Becker 
Co-owner: Debby Becker 


Cal’s Coin College 

P. O. Box 810 

Nicoma Park, Okla. 73066 
Phone: 405/769-5343 
Games repair school 
Chairman: Cal Clifford 


Edcoe Mfg. & Service Co. 

9512 Jefferson Blvd. 

Culver City, Calif. 90230 
Phone: 213/836-3603, 836-5717 


Electronic Amusement Service 
1555 Minnesota St. 


San Francisco, Calif. 94107 

Phone: 415/282-9900 

Logic board, microprocessor and 
television monitor repair, conver- 
sions 

President: Bill Bolton 

Vice President: Andre de Ritter 
Executive VP: Leon Tidd, Paul 
Crankshaw 


EZE Repair Co. 

4918 Fourth Ave. 

Brooklyn, N. Y. 11220 

Phone: 212/439-8533 

Service and repair all equipment 
President: Patrick E. O’Toole Jr. 
Vice President: George Anderson 


Kurz-Kasch, Inc. 

2876 Culver Avenue 

Box 1246 

Dayton, Ohio 45401 

Logic tester and probe supplier, 
sponsor of periodic regional techni- 
cal seminars and MOA-approved 
home study courses in digital elec- 
tronic game repair 

Officers: Jim Keller, Jim Sneed 


KURZ-KASCH 


Kurz-Kasch West 

c/o Kush N’ Stuff 
Amusement Electronics 
Same services as above 
60 Dillon Ave. Suite D 
Campbell, Calif. 95008 
Phone: 408/379-7180 
Officer: William Arkush 


Logic Service Centers Inc. 
7605 Washington Ave. South 
Edina, Minn. 55435 

Logic board repair 

Officers: Robert Nallick 


Project Support Engineering 
750 N. Mary Avenue 
Sunnyvale, Calif. 94086 
Phone: 408/739-8550 

Logic test fixture supplier 


RDM, Inc. 

(Formerly RDM Associates Inc.) 
13 Park Avenue 

Hudson, New Hampshire 03051 
Phone: 603/889-5218 

Service facilities for all types of 
coin-operated equipment, special- 
izing in video and _ sophisticated 
electronic games 


your “ONE STOP” for Digital Test Equipment| 


ee Pod @— 
: Pa 


Now With Two Locations 


THE LP-520 THE LP600 TV THE HL-583 THE NEW PLP-550 
™ DIGITAL LOGIC PROBE HI-LO PULSER LOGIC PROBE 
PROBE for instant isolation Used in conjunc- 
TEST FIXTURE for PCB checkout. oftroubleineither tion with the LP-520 
the CRT/VIDEO for isolation of 
KU RZ-KASCH WEST or Printed Circuit troublesome circuit 
Board. or.IC. 
' 
c/o Kush N’ Stuff Kurz-Kasch.lnc 
Amusement Electronics ELECTRONICS DIVISION 


Box 1246 

2876 Culver Avenue 
Dayton, Ohio 45401 
Telephone 513 / 296-0330 


60 Dillon Ave. Suite D 
Campbell, Ca. 95008 
Telephone: 408/379-7180 


Much, much more than just a set 
of schematics, the Video Game 
Data Library’s computer technical 
manuals contain everything you 
need to know to fully understand 
and = successfully troubleshoot 
even the most complex of con- 
temporary video games. 


Each manual is dedicated to a 
different game and contains a 
complete set of clearly drawn 
schematics, subdivided into small 
functional sections. Every section 
is keyed to a general block dia- 
gram and accompanied by an in- 
depth theory-of-operation des- 
cription. The function and oper- 
ation of power supplies, player’s 
controls, sync generation, TV 
monitors, score counting and mo- 
tion circuitry is clearly explained 
and heavily illustrated. Actual 


divides the screen in half thereby creating the half-lines necessary to inter 
lace the scan 


H BLANK: Horiz 


game 


line of the raster approximately red (top) 
acing of the fields 2 vidw 


4.6 Horizontal Blanking: The develoomental process for H BLANK is 
illustrated _in Figure 11. The RS flip-flop constructed from gates B14 is 
set by H RESET and reset 32H later to produce a blanking pulse 32H 
wide between 451H and 32H 


4.7 Horizontal Sync & H COUNT: H BLANK, 452H and H RESET are 
added at B12 and the result is a LO going pulse between 452H (OH) and 
32H k H SYNC. H COUNT is developed by inver ting H SYNC 
and adding it with the signal from B11-1 (16H°BH) and 2H to produce 
two LO going pulses at the very beg g of each half-line (Figure 11). 


which the monitor is synchronized 


photographs of important signals 
displayed with a video probe on 
the game’s TV monitor make 
this information easy to under- 
stand. 


Oscilloscope: Occurs at 
TP30 and has same width 


Oscilloscope: Changes state every 
314 ys 

. Logic Probe: HI and Pulsing 
Oscilloscope: Pulses LO 


Logie Probe: HI, LO and Pulsing. 
Oscilloscope: 14 MHz sine wave 
with period of 69 8 ns 
Logic Probe: HI and Pulsing 

tor 8.9 us. 

Logic Probe: LO and Pulsing 


for 31.5 ps 
Logic Probe: LO and Pulsing 


end o for 220 us. 


Logic Probe: HI, LO and Pu 


Oscilloscope: Pulses every 16.4 ms 37. 


Oscilloscope: Pulses every 16.4 ms 


36. Logic Probe: HI, LO and Pulsing 
sin 9 Oscilloscope: Pulses every 16.4 ms 
for 280 ms 
Video Probe: Light horizontal bar 
at the top of CRT 
Logic Probe: H! and Pulsing 
Oscilloscope: See CRT photo of 
COMP SYNC 


FIGURE 15 | 
V INFO SCHEMATIC 


40. Logic Probe: H!, LO and Pulsin 9 
Video Probe: Wide light vertical 


ica 
column at right edge of CRT 


4524— A 
RESET 
pe ESET? 


FIGURE 17 
RESET 2 SCHEMATIC 


Logic Probe: Hi and Pulsing 
Video Probe: Three dark vertical 
columns on left side CRT 

Logic Probe: HI and Pulsing 


Video Probe: Dark vertical col 


FIGURE 16 
MAIN TIMING & SYNC SCHEMATIC 


umn at left of CRT 

Logic Probe: Hi, LO and Pulsing 

Video Probe: Dark outside verti 

cal boundaries. 

Logic Probe: H!, LO and Pulsing 

Video Probe: Light outside bound 
s. 


FIGURE 18 
OOB SCHEMATIC 


eX 


I blanking 
at the right edge of the CRT due to th 


H SYNC: The actual pulse to which the monitor is synchron 
's compared with H SYNC (bottom) 1 us/div 


4.8 H INFO: This signal is developed by the R-S flip-flop constructed 
from gates A13. This flip-flop is set when HSYNC rises HI and it is reset 
128 clock pulses later when 128H rises HI to form a window 128H wide 
at the beginning of each line (Figure 13). The resulting signal is gated 
with H SYNC and 64H at A14 and then inverted to Produce a HI-going 
pulse between 32H and 64H (Figure 12) which is the actual signal to 


4.9 Vertical Timing: The vertical timing chain is virtually identical to 
the horizontal except that it counts HBLANK pulses or half-lines rather 


HRESET _ f 
HsyNc _f 
128H ~~] a 
HINFO 4 L_ 
OW of 
H SYNC 
A14-6 | ’ 


FIGURE 12 
DEVELOPMENT OF H INFO, A14-6 


than clock pulses. Since each H BLANK pulse coincides with the termin 
ation of a half-line, the vertical timing circuit counts lines per field 
whereas the horizontal counts points or clock pulses per line. A vertical 
reset pulse coincides with the termination of each full field of half-lines 
(Figure 7) 


This chain also has ten bits because it must count a total of 521 half 
lines per field rather than the usual 262 full lines found in most non 
interlaced games. This counter chain is constructed from 7493s which 
are fast enough for the slower frequency of vertical sync. These counters 
divide the frequency of H BLANK 2” times to produce the vertical sub 
multiples known as 1V, 2V, 4V 128V. The ninth and tenth bits 
(256V and 512V) are supplied by two flip-flops and notice that both are 
reset by V RESET 


64V: This photograph illustrates the vei submultiple 64V 


But most important, each manual 
contains a complete set of test 
Points for every circuit so the 
technician simply reads the circuit 
description and follows the con- 
secutively numbered test points 
while taking readings with the 
indicated instrument. Bad ICs and 
other malfunctioning components 
are quickly and easily located. 


EXTRA LARGE PAGE SIZE 
MAKES IT EASY TO READ. 


Computer technical manuals are 
currently available for Atari’s Pin 
Pong ($12.50), Midway’s Wheels | 
and Wheels II (set of two for 
$39.50) and Tank by Atari/Kee 
($29.50). Order from Kush n’ 
Stuff, 60 Dillon Ave., Unit D, 
Campbell, Ca., 95008 or call Bill 
Arkush at (408) 379-7180 for 
more information. 


Charles W. House & Sons Inc. 
19 Perry Street 

Unionville, Conn. 06085 

Phone: 203/673-25118 

Product line: billiard cloth 
Officers: R. King Brooks, David 
C. Brooks 


D&R Industries 

7111 N. Capitol Drive 
Lincoldwood, Ill. 60645 

Phone: 800/323-2853 ( toll free) 
Or 312/677-3200 

Manufacturer and supplier of sup- 
plies and parts used in operating 
coin-op music and games; selection 
of billiard cues, accessories and 
supplies 

President: Richard Utahoft 

Vice President: LLynndon Ruber 


Imperial Billiard Supply 

Eastern sales office & warehouse 
79 Hackensack Street 

E. Rutherford, N. J. 07073 
Phone: 201/935-9330 

Cues, balls, cloth and accessories 
Officers: Bert Betti 


O. E. M. ‘S! 


Distributors! 
HAVE YOU SEEN THE NEW 


VENDALL 


Get reliability, good slug 
rejection at a low price. 


Call or Write 


Vendall Machines 


Limited 
110 Isabella Street 
Ottawa, Canada K1S 1V5 
( 613)237-6650 
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Parts & Billiard Supply Co’s 


Imperial Billiard Industries 
Western sales office & warehouse 
2005 San Fernando Road 

Los Angeles, Calif. 90065 

Phone: 213/221-1114 


International Billiards, Inc. 

P. O. Box 7693 

Houston, Texas 77007 

Phone: 1-800/231-1282 ( national 
toll free), 1-800/392-2209 ( Texas 
toll free) 

Billiard supplies, imported and 
domestic 

Officers: Al Morrison 


J.P. Stevens & Co. Inc. 

1185 Avenue of the Americas 

New York, N. Y. 10036 

Phone: 212/575-3616 

Product line: billiard fabrics 
Officers: George J. Moran, Don D. 
Canfield Jr. 


Jorgensen Music Co. 

1517 12th Avenue North 

Fort Dodge, Iowa 50501 

Phone: 515/573-2977 

Product line: playfield cleaner and 
wax, chrome and glass cleaner 
President: Vince Jorgensen 

Vice President: Vance Jorgensen 


Kieckhefer Mfg. Co. 

2100-02 South Kedzie Avenue 
Chicago, Ill. 60623 

Phone: 312/521-7717 or 7718 
Product line: billiard chalk, cue 
tips, cue tip cement, ball polish, 
spots, repair kits 


Officers: Irvin Nemecek Jr. 


The Henry W. T. Mali & Co. Inc. 
257 Park Avenue South 

New York, N. Y. 10010 

Phone: 212/475-4960 

Product line: billiard fabrics 
President: Frederick Mali 

Sale Manager: Norman Althoff 


Monarch Product Sales Corp. 

875 Lee Road 

Macon, Ga. 31204 

Phone: 912/745-6145 

Product line: coin chutes, electric 
timers, meters, locks, coin boxes 
President: Thom Phillips 


Mike Munves Corp. 

310 Huguenot Street 

New Rochelle, N. Y. 10801 
Phone: 212/279-6677 ( NYC), 914/ 
636-5000 ( N. Rochelle) 

Product line: all types of parts, 
supplies, cards, medals of all manu- 


facturers, including many no longer 
in business 


Murrey & Sons Co. Inc. 

14150 South Figueroa St. 

Los Angeles, Calif. 90061 

Phone: 213/321-5161 or 213/323- 
152 


Norwood Products 

P. O. Box 333 Railroad Ave. 
Oscode, Mich: 

Phone: 517/739-9852 or 3221 
Product line: one & two-piece cues, 
slip tips, ball sets, billiard cloth, 
speakers, baffles, speaker compo- 
nents 

President: Don Wassman 

Vice President: E. Xaviar Bridge 
Vice President: Bob Wassman 


Nu-Look Products 

2815 Tremont Street 

Philadelphis, Pa. 19136 

Phone: 215/677-9843 

Product line: chemicals and cleaners 
Officers: Rick Hoffman 


Penn-Ray International Corp. 
(Formerly James Clement Mfg.) 
1705 Winchester Road 

Cornwells Heights, Pa. 19020 
Phone: 215/638-4720 

Product line: wind coils, rubber 
rings, leg levelers, contact switch 
parts, adjusters, special parts, min- 
iature & fluorescent lamps, fuses, 
switches, coin chutes and complete 
line of replacement parts for coin-op 
machines 

President: William N. Ray 


Poland Mfg. Co. 

P. O. Box 1168 

Forrest City, Ark. 72335 

Phone: 501/633-2205 

Product line: pool table dolly 
President: William Poland 


Soccer Table Supply Co. 

P. O. Box 31154 

Mt. Healthy, Ohio 45231 

Product line: parts for table soccer 
tables 

Phone: 513/771-2130 

President: Dave Reynolds 


Sterling Title Strip Inc. 

1175 Broad Street 

Newark, N. J. 07114 

Phone: 201/243-0222 

Product line: weekly survey of 
jukebox records and advance re- 
lease list and printing of jukebox 
title strips 

President: Dick Steinberg 


The Supply Co. 

P. O. Box 31605 

Mt. Healthy, Ohio, 45231 

Phone: 513/541-1500 

Product line: soccer table parts 
President: D.R. Dixon 


Tommy Gate Mfg. Co. 

P.O. Box 8 

Woodbine, Iowa 51579 

Phone: 712/647-2050 

Product line: hydraulic lift gates 
for pickup trucks 

Officers: Jerry Matheson 


Tweeten Fibre Co. Inc. 

2003 W. Fulton Street 

Chicago, I]. 60612 

Phone: 312/733-7878 

Product line: billiard cue tips, 
chalk, cement, tale dispensers, cue 
repair machines, spots 

Officers: W.H. Sheffer, R. R. 
Knight 


Valley Cues Inc. 

333 Morton Street 

Bay City, Mich. 48706 

Phone: 517/892-4536 

Product line: billiard accessories 


Viking Cue Mfg. Inc. 

2710 Syene Road 

Madison Wisc. 53713 

Phone: 608/271-5155 
Product line: cues and cases 
Officers: Gordon Hart 


Walco Electronics 

Div. of Walco-Linck Corp. 

Jct. Rts. 3 & 46 

Clifton, N. J. 07013 

Product line: replacement diamond 


stylii for coin-op phonographs 


Warren Sales Division 

Homestead Fabrics Inc. 

P.O... Box 147 

Torrington, Conn. 06790 

Phone: 203/489-9237 

Product line: billiard fabrics 
Officers: Duncan W. Brown, Derek 
B. Brown 


Wico Corporation 

6400 Gross Point Road 

Niles, Il]. 60648 

Phone: 312/647-7500 

Product line: replacement parts, 
pool supplies, conversion fronts 


Wildcat Chemical Co. 

1333 East Seminary Dr. 

Fort Worth, Texas 76115 

Phone: 817/924-8321 

Product line: table soccer rod 
silicone, solvent cleaner, spray 
adhesive, pinball cleaner & polish, 
super contact cleaner, moisture 
proofing for electrical wiring, glass 
cleaner, rust remover 


PLAY METER 


VENDEX ANNOUNCING ITS NEW, FAST 
ACTION SLAP-STICK TV COCKTAIL TABLE 


Two players-Four e 
players 
Slap-Stick controls e 
Zap speed buttons e 
Styled for beauty « 
Padded vinyl cabinet e 
Large 19" Motorola e ae 2 3 PPB 9 Highest quality 
monitor Ty y CN - Fast service 
Top of table coin e 44 \\ are e Hit the jackpot with 
accepter cr Wz : ad Y Slap-Stick 
ym : > ~ aN 
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e The exciting tennis 
game people play 
e Three paddle sizes 
¢ Compare us with 

anyone 
¢ Lowest price 


. os ~ S.. 


< 
“a 


“Patent Pending 
Distributor Inquiries Invited 
CALL OR WRITE: 
VENDEX CORPORATION 
333 Sandy Springs Circle, N.E., Atlanta, Ga. 30328 
(404) 252-8575 


Riau The Money Makers Here 
Delivering 5 =i 


In keeping with our policy of of- 
fering the best quality equip- 
ment at the best possible price, | 
am pleased to invite operators to 
stop by our Pico Blvd. showroom 
and see the new U.S. Billiards 
video game Shark. Where other 
games leave off | believe Shark 
begins, it’s inviting, challenging 
and | am sure will enjoy a long 
location life. | predict Shark will 
be one of the top money makers 
of 1976. 


CHRIS LOUMAKIS 


PICO 
‘INDOOR 
SPORTS 


2251 WEST PICO BOULEVARD e« LOS ANGELES, CALIFORNIA 30006 
DISTRIBUTORS OF COIN AND HOME AMUSEMENT e (213) 386-2350 


“The Operators Distributor” 


For Top Quality Electrical 
Timing & Actuator Boxes 
5¢-10°-15*-20¢-25¢-30¢-35¢-45¢-50¢ 


FRONT OR SIDE MOUNT 
CALL OR WRITE ; : 
Vendall Machines Limited | 
110 Isabella Street, Ottawa, Canada K1S 1V5_ 
PHONE: ( 613) 237-6650 


81 


Locks and Security Systems 


American Lock Co. 
Exheange Rd. & Kedzie Ave. 
Crete, Ill. 60417 

Phone: 312/534-2000 


Abbott Coin Counter Co., Inc. 
Riverdale Ave. 

Greenwich, Conn. 06830 

Phone: 212/585-1200 


Chicago Lock Co. 

4311 W. Belmont Ave. 
Chicago, Ill. 

Phone: 312/282-7177 


Abloy, Inc. 
6212 Oakton St. 
Morton Grove, Ill. 60053 


Phone: 213/965-1500 
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An ounce 
of prevention 
is worth 
a pound of cure 


3ESIC. LOO TAB 

Pain relievers may cure headaches caused by theft 

BUFFERIN _.. but only Abloy locks can prevent them. So if your 

coin operated vending, laundry, or fun and game ma- 

chines are being ripped off by lock pickers... fight 
back with Abloy preventive security. 

Only Abloy offers the ingenious lock cylinder with a 
series of parallel rotating detainer discs... like tum- 
blers on a safe... instead of weak, trouble-prone, 
easy-to-pick locking pins. In millions of combinations, 
you ‘‘scramble”’ yours every time you remove the key 
... our funny looking key. 

This unique cylinder is found on every Abloy lock 
-.. cam locks, T-handle locks, padlocks. And makes 
it practically impossible... . and totally impractical 
... to pick an Abloy lock. 

Made in Finland with old world craftsmanship .. . 
employing case hardened steel and non-corrosive 
brass materials . . . Abloy locks 
fit all American coin operated 
applications. 

And remember, there’s only 
one Abloy. Anything else is send- 
ing bad money after good. 


REGULAR? 


BAYER 


ASPIRIN 
wp? $44 vate 


WRITE FOR LITERATURE 


LIKE TUMBLERS 
ON A SAFE. 


we do it differently 


ABLOY INC. 


6212 Oakton St., Morton Grove, Ill. 60053 « (312) 965-1500 


Available in Canada INTERTRADE INDUSTRIES LTD. 
955 McCaffrey St., Montreal 377, Quebec (514) 731-3795 


Fun Factory, Inc. 

1509 Greg St. 

Sparks, Nevada 89431 
Phone: 702/358-3822 


Greenwald Industries, Inc. 
1340 Metropolitan Ave. 
New York, New York 11237 
Phone: 212/456-6900 


International Totalizing Systems, 
Inc. 

1238 Chestnut St. 

Newton Upper Falls, Mass. 02164 
Phone: 617/965-4779 


Master Lock Co. 

2600 N. 32nd St. 
Milwaukee, Wisc. 53245 
Phone: 414/444-2800 


Medeco Surity Locks, Inc. 
P.O. Box 1075 

Salem, Va. 24153 

Phone: 703/387-0481 


Randel Lock Service 

61 Rockaway Ave. 

Valley Stream, L. I. , N. Y. 11580 
Phone: 516/825-6216 


Safeguard Coin Box, Inc. 
101 Clinton Road 
Fairfield, N. J. 07006 
Phone: 201/575-0040 


Security Devices and Systems 
P. O. Box 924 

Lubbock, Texas 79408 
Phone: 806/792-3355 


Let’s 


help 
each 
other. 


the 
good 
neighbor. 


The American Red Cross entis, 


advertising contributed for the public good 


Conversion Kits 


Action Games 

4718 Westbridge Place NE 
Albuquerque, N. M. 87111 
Phone: 505/345-6747 


Aethergon Corporation 
209 Voorhies Road 
Pontiac, Michigan 48053 
Phone: 313/332-1844 


Edcoe Manufacturing and Service 
Co. 

9512 Jefferson Blvd. 

Culver City, Calif. 90230 
Phone213/836-3603 


Electronic Amusement Service Co. 
1555 Minnesota St. 

San Francisco, Calif. 94107 

Phone: 415/282-9900 


JRW Electronics, Inc. 
285 Sobrante Way #E 
Sunnyvale, Calif. 94086 
Phone: 408/733-3373 
Leisure Sports Systems 


Leisure Sports Systems, Inc. 
322 Barnes Dr. 

Garland, Texas 75042 
Phone: 214/494-1481 


RDM, Inc. 

138 Park Avenue 

Hudson, New Hampshire 03051 
Phone: 603/889-5218 


and more! 


PLAY METER 


HANDICAP CONVERSION KITS 


ASK FOR OUR SINGLE UNIT PRICE 
AND QUANTITY DISCOUNTS 


World Wide Distributors 


[Continued from page 65] 


Interestingly, 30 per cent of the 
manufacturers who responded to 
the survey felt every level should 
be responsible for learning about 
technological changes--the opera- 
tor, by seeking out the know- 
ledge; the distributor, by provid- 
ing education or sponsoring fac- 
tory service schools; the factory, 
by offering engineers for service 
seminars; and independent insti- 
tutions, by offering unbiased 
technological information on all 
pieces of equipment. Only 18 per 
cent of the distributors felt this 
way. 

In correlation with the problem 
of educating operators about 
technological change, a surpris- 
ing 72 per cent of the distributors 
who answered the questionnaire 
offer in-house logic board repair 
services and the vast majority 
(90% manufacturers, 71% distri- 
butors) of both groups believe 
video cocktail tables have not 
hurt the industry, but helped it. 

Unfortunately, only 27 per cent 
(58) of the distributors who 
replied to Play Meter’s directory / 
survey answered the questions. 
About 50 per cent of the manufac- 


turers answered the survey ques- 
tions. 


ALL PRICES ARE 


FACTORY DIRECT 


Convert your old Pong game into an improved 
Flim Flam money-maker. We can update Pong, 
Computer Space Ball, Volley, Hockey, Rally, 


pieces sold: 


FOR MORE INFORMATION CONTACT: 


JRW ELECTRONICS, INC.e285-E SOBRANTE WAY ® SUNNYVALE, CA. 94086*PHONE: (408) 733-3373 


NEW IMPROVED! 
1OOk POTENTIOMETER (POT/S) 


© 180 DAY WARRANTY (AGAINST FACTORY DEFECTS) 

® RUGGED ALUMINUM BACKING PLATE DESIGNED TO 

LOW WITHSTAND PLAYER ABUSE 

® TAKES ONLY MINUTES TO INSTALL 

®@ NO SPECIAL TOOLS NEEDED 

@ SPECIALLY DESIGNED TO ELIMINATE JITTER AND 
INCREASE POT LIFE 


Fits all Flim Flam, Survival and other joystick games using 
100k pots. These prices are limited to the first 5 thousand 


1-10 $3.40 ea. e 
plus postage and handling 


11-20 $3.20 ea. « 21 or more $3.00 ea. 


Distributors were criticized by 
manufacturers for not pushing 
their product, selling too many 
lines and a passive attitude about 
new products, while manufac- 
turers were critized by distribu- 
tors for poor design, poor quality 
control, over-production, over- 
pricing and poor location testing. 


Aside from those points of 
contention, distributors and op- 
erators were almost evenly 
matched in their answers to other 
important survey questions. Most 
manufacturers (44%) and about a 
third (33%) of the distributors, 
for example, felt that changing 
the commission arrangement with 
locations was the best way for 
operators to pass on costs. 

Not surprisingly, 76 per cent of 
the distributors believe the pre- 
sent distribution system is ade- 
quate as compared to 47 per cent 
of the manufacturers. Twenty- 
one per cent of the manufacturers 
believe an increase in distributors 
is necessary and 16 per cent of the 
crease in distributors is necessary 
and 16 per cent believe more 
factory-owned _ distributorships 
are needed. Six of the responding 
manufacturers believe manu- 
facturers should start selling 
direct to operators. 

Finally, manufacturers and dis- 
tributors both overwhelmingly 
reported sales as up this past 
year. 
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Money Handling Equipment 


Akron Coin Counting and Sorting 
Machines 

3720 East 59th St. 

Tulsa, Okla. 74135 

Phone: 918/742-5144 


Ardac, Inc. 

4860 East 345th St. 
Willoughby, Ohio 44094 
Phone: 216/951-3440 


Exporters and Importers 


A.C. A. Sales & Service 
2891 West Pico Blvd. 
Los Angeles, Calif. 90006 
Phone: 213/737-0104 


Advance Automatic Sales Co. 
1350 Howard St. 

San Francisco, Calif. 94103 
Phone: 415/864-0400 


Amico Marketing Int’! Corp. 
350 Fifth Avenue 

New York, N. Y. 10001 

President: Morris B. Nahum 

Secretary: Mary M. Nahum 


Caribex International 
Miami, Fla. 


Incomplete listing, call Geo. De- 


Moya for rest of information 


Crosse Dunham 

141 Meadowbrook St. 
Gretna, La. 70053 
President: David Joyce 


Empire Distributing Inc. 
120 South Sangamon St. 
Chicago, Il]. 60608 
Phone: 312/421-5200 


Mondial Commercial Corp. 
350 Fifth Avenue 

New York, N. Y. 10001 
Phone: 212/947-5659 
President: S. D. Fesjian 
Executive VP: R. Sarkisian 
Secretary: A. L. Varten 
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Brandt, Inc. 

705 S. 12th St. 

Watertown, Wisconsin 53094 
Phone: 414/261-1780 


Lynde-Ordway Co. 

218 N. Juanita Ave. 
Los Angeles, Ca. 90004 
Phone: 213/380-4490 


Nadex Industries, Inc. 
220 Deleware Ave. 


R. H. Belam Co. Inc. 

51 Madison Ave. 

New York, N. Y. 10010 
Phone: 212/689-5633 
President: Victor Haim 

Vice President: Mare Haim 
Vice President: Robert Haim 


Sutra Import Corp. 

485 Brown Court 

Oceanside, N. Y. 11572 
Phone: 516/536-6770 
Officers: David Forman, Jed 
Forman 


Taito American Corp. 

233 N. Michigan Ave. 

Suite 1407 

Chicago, Ill. 60601 

Phone: 312/565-0018 

Officers: Edward Miller, Paul 
Moriarity 


Universe Affiliated International 
1714 Stuyvesant Ave. 

Union, N. J. 07083 

Phone: 201/686-5163 

President: Barry Feinblatt 
Secretary: Leonard Dean 


Willow Enterprises, Inc. 
P.O. Box 386 
Glen Burnie, Md. 31061 


Buffalo, New York : 14202 
Phone: 716/853-7030 


Satco Systems, Inc. 

1717 Four Mikle Road, N. E. 
Grand Rapids, Michigan 49505 
Phone: 616/364-8441 

Sattley Co. 

1345 Mound Road 

Detroit, Michigan 48212 
Phone: 313/893-6900 


World Wide Distributors Inc. 
2730 W. Fullerton Ave. 
Chicago, Ill. 60647 

Phone: 312/384-2300 


[Continued from previous page| 


Aside from those points of 
contention, distributors and op- 
erators were almost evenly 
matched in their answers to other 
important survey questions. Most 
manufacturers (44%) and about a 
third (83%) of the distributors, 
for example, felt that changing 
the commission arrangement with 
locations was the best way for 
operators to pass on costs. 

Another 35 per cent of the 
distributors recommended rais- 
ing the per play price, changing 
the commission arrangement and 
getting front money in the form of 
service charges. Some 28 per cent 
of the manufacturers felt raising 
the per play price was the best 
way to pass on costs at the 
operator level. 

Not surprisingly, 76 per cent of 
the distributors believe the pre- 
sent distribution system is ade- 
quate as compared to 47 per cent 
of the manufacturers. Twenty- 
one per cent of the manufacturers 
believe an increase in distributors 
is necessary and 16 per cent of the 
manufacturers believe an in- 


Attention: 


Overseas Buvers 


AMICO MARKETING INTERNATIONAL CORP. 


Empire State Building, 350 5th Avenue 
New York, N.Y. 10001 Tel: (212) 239-4145 Cable: AMICOREX-New York Telex: 2224208 or 422208 


EXPORTERS OF: 


COIN OPERATED MACHINES 
ROWE/AMI 
SEEBURG 
ROCK-OLA 
WURLITZER 
@ 

BALLY 
GOTTLIEB 
WILLIAMS 
@ 
ALLIED LEISURE 
CHICAGO COIN 
ELECTRA 
MIDWAY 
ATARI 
SEGA 


MANUFACTURERS! 
Anyone Can Cross The 
Ocean And Make Sales but 


e Will you be paid? 

e Will you reach all markets? 

e Can you maximise sales? 

¢ How high will your expenses be? 

¢e Can you give the overseas customer 
the service he needs? 


° WHAT ARE THE RISKS? 


CONTACT THE EXPERTS IN THE COIN 
MACHINE INDUSTRY! 


BELAM EXPORT CORP. 

51 Madison Ave., New York, N. Y. 10010 
Tel: 212/689-5633 Telex: 223333 
Cable: BELAMEX NEW YORK 


PLAY METER 


“ALL INQUIRIES WELCOME” 


EXPORTERS OF: 


AMUSEMENT PARK RIDES 


Chance Mfg. Co. USA 

F. Hrubetz Co. USA 
Taylor Engineering USA 
Mackenzie Labs. USA 
Miracle Equipment USA 
Int'l Exhibits USA 

@ 

S.D.C. ITALY 
Fili. Pinfari ITALY 
Sansei Yusoki JAPAN 


Affiliated with: 
international Association 
of Amusement Parks 


DON'T MISS THE LATEST CRAZE 


PACHINKO 


Be Careful- 


It's Addictive! 


PACHINKO g@ 


Coin Operated 
Fully Automatic 


With Score 


And Replay. 


Performance Enterprises, Inc. 
4712 NE 12th Avenue, Ft. Lauderdale, Fla., 33334 
Tel: ( 305) 771-3110 


Foreign Suppliers 


Alca Electronics, Ltd. 

Alcea House, Goddard Street 
Oldham, Lancashire, 

England OL81LQ 

Phone: 061/652-1126 

Product line: pool tables, gaming 
machines, video games 
Representing: Sega, Fun Games, 
Gemini, Ace 


Alfred Crompton Ltd. 
Wilton Rd. 

Haine, Ramsgate, Kent 
Product Line: arcade games 


Associated Leisure Ltd. 

The Vale 

London, NW11 8su England 
01/450-5221 

Representing: Bally, Bell-Fruit, 
Chicago Coin, Midway, Rockola, 
Seeburg, Taito, U.S. Billiards, 
Williams, Zaccaria, Newborough, 
Spatafina 


Bell Fruit Mfg. Co. Ltd. 

263 Putney Bridge Rd. 
London, England SW15 
Product Line: slot machines 


Bonanza Enterprises Ltd. 
6-6 Shin-Isogo Machi 
Isogo-ku 

Yokohama, Japan 235 
Phone: 045/752-1263/7 


Product Line: arcade games 


Capitol Enterprises 

P. O. Box 253 

Monrovia Liberia West Africa 
Phone: 26060 

Representing: Rowe, Rockola 


Esteve International Corporation 
65 Infantry Road KM 2 HM 2 and 
Trujillo Alto Expressway 

Rio Piedras, Puerto Rico 00922 
Phone: 809/765-8070 
Representing: Rockola, Ebonite, 
Fogel, Crystal Tips 


Hazel Grove Music Co. Ltd. 
Bulkeley Rd. 

Cheadle, Cheshire SK8 2AD 
Product Line: “American-style” 
billiard tables 


Hunter Electronics Pty Ltd. 

P. O. Box 247 

46 Mountain St., Broadway 
Sydney, NSW, Australia 2007 
Product Line: video games as- 
semblers 

Representing: Atari 
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Laniel Automatic Machines, Inc. 
151 Rockland Road 

Town of Mount Royal 

Montreal, P. Q@. Canada H3P 2W3 
Representing: Gottlieb, Williams, 
Choice-Vend, Northwestern, Val- 
ley, Lektro-Vend, Chicago Coin, 
Midway 


Laniel canada, Inc. 

7101 Trans-Canadienne Hwy. 
Montreal, Quebec H41A2 Canada 
Phone: 514/336-5050 


London Coin Machines Ltd. 
Bromells House 

22/24 Bromells Road 
London SW4 OBQ England 
Phone: 01/-720 1201 


Representing: Rockola, Gottlieb, 
Allied, Brenco, Diamond, United 
Billiards, Marian, Bell Fruit, Elec- 
tra 


Lowen-Automaten 

6530 Bingen/Rhein, Germany 
Phone: Germany 6721-15202 
Telex: 04-2222 

Exclusive world distributors for 
NSM Phonographs 

United States contact: 

Bert B. Davidson, Chicago 

Phone: 312/787-5016 


Mar-Matic Sales Ltd. 

31-35 Kirby St. 

Hatton Garden 

London EC1 

Product Line: coin hoppers, juke- 
boxes, pool tables 


Morris Shefras & Sons Ltd. 

27 Vicarage Rd. 

Croydon, Surrey CR9 4AQ 
Product Line: bingo equipment 


Musikvertrieb A. G. 

Badener Str 555 

Zurich, Switzerland 8040 
01/549754 

Representing: Seeburg, Williams, 
Atari, ACA, Sega, Electra 


Music Hire Group Limited 
Galway House 

Skinner Lane 

Regent St., Leeds LS7 1DN 
Representing: Rowe, Brunswick 


New Way Sales Company 

1239-41 Queen Street West 
Toronto Ontario, Canada M6K1L5 
Phone: 416/531-2000 
Representing: Rockola, Atari, 
Volly, Gottlieb, Midway, Chicago 


Coin, Bally, Kaye, Sega, U.S. 
Leisure, Urban, Niniendo 


Phillipine Amusement Enterprises, 
Inc. 

731 Aurora Boulevard 

Quezon City, Phillipines 

Phone: 70-40-06 

Representing: Seeburg 


Recel S. A. 

Garcia, Noblejas 39 

Madrid 17, Spain 

Product Line: one-, two- and four- 
player pinball games, video games, 
jukeboxes, arcade games 


Rene Pierre S. A. 

P. O. Box 338 

Rue de Consier 

Zone Industrielle de Crissey 

71107 Chalon Sur Saone, France 
Product Line: amusement games, 
table soccer, billiard tables 
Represented in the United States 
by Peabody’s Inc. 


Ruffler & Deith Ltd. 

127 Wandsworth High St. 

London, SW18 4JB 

Representing: Deutsche Wurlitzer, 
Recel, Bally, Gottlieb, Williams, 
Bell Fruit, Gemini, JPM, Sardi 


Sega, S. A. 

Crta. de Toledo 

Km 22, 900 

Parla ( Madrid) Spain 

Phone: 91/232-66-40 

Product Line: Pinball games, video 
games, arcade games 


Representing: Seeburg, Williams, 
Sega, Alca, Atari, Chicago Coin, 
Rowe, Streets, London coin 


Suzo Trading Cy.C. V. 
Schonebergerweg 85-87 

Rotterdam 3006, Netherlands 
Phone: 010-766848 

Product Line: spare parts for slots, 
uprights, bingos, jukeboxes, amuse- 
ment games 

Taito Corporation 

Taito Building 

2-3-5 Hirakawacho Chiyoda-ku 
Tokyo, Japan 

Representing: Seeburg, Gottlieb, 
Bally, Atari 


Vendall Machines Limited 

110 Isabella St. 

Ottawa, Canada K1S 1V5 
613/237-6650 

Product Line: coin acceptors for pin 
games, video games, pool tables, 
etc., jukebox slug rejectors 


AIR CUSHION 
GAMES 


Briarwood Division, Brunswick 


Corp. 

One Brunswick Plaza 
Skokie, Ill., 60076 
Phone: 312/982-6000 


U. S. Billiards, Inc. 

243 Dixon Ave. 
Amityville, N. Y. , 11701 
Phone: 516/842-4242 


ARCADE & 
TARGET 
GAMES 


Actrans, Inc. 

2400 Somerset Blvd. 
Troy, Mich., 48084 
Phone: 313/643-0001 


Allied Leisure Industries, Inc. 
245 W. 74th Place 

Hialeah, Fla., 33014 

Phone: 800/327-5830 
305/558-5200 


Americoin 

700 West Virginia St. 
Milwaukee, Wisc., 53204 
Phone: 414/272-4323 


Atari, Inc. 

14600 Winchester Blvd. 
Los Gatos, Calif. 95030 
Phone: 408/374-2440 


Bowers Electronics Co. 
133 Hillside Rd. 
Fairfield, Conn., 06430 
Phone: 203/255-1461 


Briarwood Division, Brunswick 


Corp. 

One Brunswick Plaza 
Skokie, Il]., 60076 
Phone: 312/982-6000 


Chicago Dynamic Industries, Inc. 
1725 W. Diversey Blvd. 

Chicago, Ill., 60614 

Phone: 312/935-4600 


Computer Games 

72 Accord Park Dr. 

Accord ( Himgham), Mass., 02018 
Phone: 617/871-3011 


PLAY METER 


Product Index 


Edcoe Manufacturing and Service 


Co. 

9512 Jefferson Blvd. 
Culver City, Calif., 90230 
Phone: 213/836-3603 
213/836-5717 


Electromotion, Inc. 

6 Winside Dr. 
Bethlehem, Penn., 18017 
Phone: 215/837-1821 


Goodwin Industries, Inc. 
630 High St. 

Buffalo, N. Y. , 14211 
Phone: 716/896-9004 


Irving Kaye Co, Inc. 
363 Prospect PI. 
Brooklyn, N. Y. , 11238 
Phone: 212/783-1200 


J. F. Frantz Manufacturing Co. 


1940 W. Lake St. 
Chicago, Ill., 60644 
Phone: 312/829-2399 


Midway Manufacturing Co. 
10750 W. Grand Ave. 
Franklin Park, Ill., 60131 
Phone: 312/451-1360 


Mike Munves Corp. 

310 Huguenot St. 

New Rochelle, N. Y. , 10801 
Phone: 212/279-6677 ( NYC) 
914/636-5000 ( N. Rochelle) 


Performance Enterprises, Inc. 
4712 NE 12th Ave. 

Ft. Lauderdale, Fla., 33334 
Phone: 305/771-3110 


Sega of America 

2550 Santa Fe Ave. 

Redondo Beach, Calif., 90278 
Phone: 213/772-0833 


Urban Industries, Inc. 
4708 Pinewood Rd. 
Louisville, Ky., 40218 
Phone: 502/969-3227 


Wil-Croft Sports 

P;-O. Box 1711 

Carson City, Nevada, 89701 
Phone: 702/882-0736 


Williams Electronics 
3401 N. California Ave. 
Chicago, Ill., 60618 
Phone: 312/267-2240 


BALL BOWLERS 
& SKEE BALL 
GAMES 


Stan-A-Lane, Inc. 
1400 E. Seventh St. 
Reno, Nevada, 89502 
Phone: 702/786-4445 


UBI, Inc. 

o1 Progress St. 
Union, N. J. , 07836 
Phone: 201/686-7030 


GAMING 
GAMES 


Allied Leisure Industries, Inc. 
245 W. 74th Pl. 

Hialeah, Fla., 33014 

Phone: 800/327-5830 ( toll free) 
305/558-5200 


Bally Manufacturing Corp. 
2640 Belmont Ave. 
Chicago, Ill., 60618 
Phone: 312/267-6060 


Gamex Industries Inc. 
3084 South Highland Dr. 
Las Vegas, Nevada, 89109 


Product Line: solid-state slot ma- 


chines 


RDM, Inc. 

13 Park Ave. 

Hudson, N. H. , 03051 
Phone: 603/889-5218 


Williams Electronics 
3401 N. California Ave. 
Chicago, Ill., 60618 
Phone: 312/267-2240 


KIDDIE RIDES 


Allied Leisure Industries, Inc. 
245 W. 74th Pl. 

Hialeah, Fla., 33014 

Phone: 800/327-5830 ( toll free) 
305/558-5200 


Carousel International Corp. 
8th St. 

Eldon, Mo., 65026 

Phone: 800/325-3353 ( toll free) 
314/392-7122 


Kiddierama Theatres 
604 Main St. 
Davenport, Iowa, 52803 
Phone: 319/326-6060 


Story Castle Sales Co. 
Highland Colony Building 
Ridgeland, Miss., 39157 
Phone: 601/856-4143 


United Tool & Engineering Co. 
Division of Brico Corp. 

9970 Springfield Pike 
Cincinnati, Ohio, 45215 

Phone: 513/771-3790 


PHONOGRAPHS 


Rock-Ola Manufacturing Corp. 
800 North Kedzie Ave. 
Chicago, Ill., 60651 

Phone: 312/638-7600 


Rowe International, Inc. 
75 Troy Hills Rd. 
Whippany, N. J. , 07981 
Phone: 201/887-0400 


Seeburg Products Division 
1500 North Dayton St. 
Chicago, Ill., 60622 
Phone: 312/642-0800 


PINBALL 
GAMES 


Allied Leisure Industries, Inc. 
245 W. T4th Pl. 

Hialeah, Fla., 33014 

Phone: 800/327-5830 ( toll free) 
305/558-5200 


Bally Manufacturing Corp. 
2640 Belmont Ave. 
Chicago, Ill., 60618 
Phone: 312/267-6060 


Chicago Dynamic Industries, Inc. 
1725 W. Diversey Blvd. 

Chicago, Ill., 60614 

Phone: 312/935-4600 


D. Gottlieb & Co. 
165 West Lake St. 
Northlake, Ill., 60164 
Phone: 312/562-7400 


Komputer Dynamics Corp. 
3620 N. Washington Blvd. 
Indianapolis, Ind., 46205 
Phone: 317/925-8728 


Mirco Games, Inc. 

1960 W. North Lane 
Phoenix, Arizona, 85021 
Phone: 602/944-5578 
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Playmatic, S. A. 
Barcelona, Spain 
Represented in U. S. and Canada 
by: 

Universe Affiliated International 
1714 Stuyvesant Ave. 

Union, N. J. , 07083 

Phone: 201/686-5163 


Williams Electronics 
3401 N. California Ave. 
Chicago, Il]., 60618 
Phone: 312/267-2240 


POOL TABLES 


American Shuffleboard Co. 
Division of American Cabinet & 
Billiard Co. 

210 Patterson Plank Road 

Union City, New Jersey 07087 
Phone: 201/865-6633 


Briarwood Division, Brunswick 
Corp. 

One Bruswick Plaza 

Skokie, Ill. 60076 

Phone: 312/982-6000 


Dynamo Corp. 

3236 Royalty Row 
Irving, Texas 75601 
Phone: 214/259-6771 


Ebonite Corp. 

1400 N. W. 57th Ct. 

Miami Lakes, Fla. 33014 

Phone: 800/327-5824 ( toll free) 
305/821-0150 


Fischer 

Division of Questor Corp. 
P. O. Box 50 

California, Mo. 65018 
Phone: 314/796-3116 


International Billiard Corp. 
1220 South Ave. 

Plainfield, N. J. 07062 
‘phone: 201/757-6950 


Irving Kaye Co., Inc. 
363 Prospect Place 
Brooklyn, N. Y. 11238 
Phone: 212/783-1200 


Murrey and Sons Co., Inc. 
14150 S. Figueroa St. 

Los Angeles, Calif. 90061 
Phone: 213/321-5161 
213/323-1752 


National Billiard Mfg. Co. 
3956-58 Virgina Ave. ( Fairfax) 
( Mail: P. O. Box 27085) 
Cincinnati, Ohio 45227 

Phone: 513/271-8888 


Play Master, Inc. 

5909 Paris Road 
Columbia, Missouri 65201 
Phone: 314/474-8591 


UBI, Inc. 

D1 Progress St. 
Union, N. J. 07836 
Phone: 201/686-7030 


U. S. Billiards, Inc. 
243 Dixon Ave. 
Amityville, N. Y. 11701 
Phone: 516/842-4242 


Valley Manufacturing and Sales Co. 
333 Morton St. 
Bay City, Mich. 48706 


SHUFFLE 
ALLEYS 

AND SHUFFLE 
BOARDS 


American Shuffleboard Co. 
Division of American Cabinet & 
Billiard Co. 

210 Paterson Plank Rd. 

Union City, N. J. , 07087 

Phone: 201/865-6633 


Williams Electronics 
3401 N. California Ave. 
Chicago, II]., 60618 
Phone: 312/267-2240 


SOCCER 
TABLES 


Best Soccer, Inc. 

1718 North Walton Walker 
Irving, Texas, 75061 
Phone: 214/438-4002 


Diverse Products, Inc. 
545 Terrance Dr. 

San Dimas, Calif., 91733 
Phone: 714/559-8333 
213/966-1636 


Dynamo Corp. 

3236 Royalty Row 
Irving, Texas, 75601 
Phone: 214/259-6771 


Ebsco Amusements 
Ebsco Bldg. 

Red Bank, N. J. , 07701 
Phone: 201/741-4300 


Empire Distributing, Inc. 
120 S. Sangamon 
Chicago, Ill., 60607 
Phone: 312/421-5200 


SUBSCRIBE NOW TO PLAY METER 


Send me my subscription to PLAY METER for 12 months 
O U.S. & Canadian subscription rate — $20.00 
O Europe, Japan — $35.00 
O Elsewhere — $40.00 
O PAYMENT ENCLOSED OC BILL ME LATER 


NAME 


COMPANY 


ADDRESS _ 


CITY STATE ZIP 
1 
O MANUFACTURER (DISTRIBUTOR 0 OPERATOR 


Printed in U.S.A. 


READER SERVICE CARD 


Would you like to receive further, more detailed information on the products 
and/or product lines advertised in this month’s Play Meter? We offer a service that 
makes it easy for you to do so. Here's how it works: 

Near the bottom of each display advertisement in Play Meter is a phrase: “Circle 
number 12 on reader service card.’’ For each ad, a corresponding number appears 
on this card below. Just circle the number on numbers of the ads about which you 
would like to inquire, detach the card and drop it in the mail. Postage is prepaid. 

When we receive your card here at our offices, we will immediately forward it to 
the advertiser about which you inquired. Please allow two weeks for contact. 

And if you want to inquire directly to the company, please mention Play Meter. 
We appreciate it. 

4 |), | a ee rer eee 5 es ee 
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Bull Sheet 


Tell us about us. 


Sponges can’t respond, but people can. If you want to comment on an article in this 
issue of Play Meter, here is the opportunity. If you want to address a question to one 
of our authors or if you want more information on a topic we've covered, it’s as 
simple as tearing out this card and mailing it. Give us a piece of your mind in the 
space below. We're good listeners. 


Write your message here: 
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We think you want to know more about 


your industry, yourself and your 
colleagues. About some of the prob- 
lems you face as part of the coin 
amusement industry. Won’t you take a 
moment to answer the brief question- 
naire below in the interest of helping us 
to help you? 


1. Do you have to pay LIstate or Licity 
property tax on your equipment? 


2. What dollar range do you have to 
pay if you do pay such a tax? 
(Jless than $100 [1$300-400 


...and about yourself... 


3. If you have to pay a city or state 
licensing fee for your machines, what 
does that license cost you a year? 

>) {1 a cca ene Seen es 


City 


4. How large an operation do you have? 
(less than 30 pieces [180-50 pieces 
150-100 pieces _]more than 100 


9. Do you operate or distribute: 
|| Pingames _] arcade pieces 
_| Phonographs || Video games 


LJ1$100-200 [}$500-1,000 | | Pool tables _} Table soccer 
LJ1$200-300 LJ$1,000-2,000 | Shuffle alleys (J Cigarette machines 
1 [Imore than $2,000 _| Other vending machines 
Name Title 
Company 
Address 
City State. Cp 


Fussball 
IS serious an 


Operators can't operate if their game tables 
don't. So stick with Dynamo—a proven 
performer that’s earned its stripes where it 
counts. In the field. 


With rugged 350 pound cabinets, and parts of 


rotation. Dynamo is a top-quality, low- -maintenance, 
Steady income producer. Just like a pool table in the 
corner. And that’s just like money in the bank. 


aircraft steel and space-age plastic, Dynamo tables are up So don’t toy with fussball. It’s serious business. Stock the 
to anything. table that means business. Dynamo. 

And they stay up—around the clock and around the Send for a free brochure. And ask us about the Dynamo 
calendar. So there’s no loss of income due to down time or pool table. 


DYNAMO CORPORATION 1805 SOUTH GREAT SOUTHWEST PARKWAY GRAND PRAIRIE, TEXAS 75050 214-641-4286 


THE #1 FUSSBALL TABLE 
| forthe PLAYER 
LOCATION 
OPERATOR 


V 
DISTRIBUTOR > CALL US 
742-9256 


_AND THAT’S HOW THE COIN INDUSTRY 
MAKES MONEY 


OBA INC. | 
1215 Slocum Dallas, Texas 75207 (214) 742-9256 


Irving Kaye Co., Inc. 
363 Prospect Pl. 
Brooklyn, N. Y. , 11238 
Phone: 212/783-1200 


Leisure Sports Systems, Inc. 
322 Barnes Dr. 

Garland, Texas, 75042 
Phone: 214/494-1481 


Mirco Games, Inc. 

1960 W. North Lane 
Phoenix, Arizona, 85021 
Phone: 602/944-5578 


Mountain West, Inc. 

7930 Occidental Ave. South 
Seattle, Wash., 98108 
Phone: 206/763-9750 


OBA, Inc. 

1215 Slocum St. 
Dallas, Texas, 75207 
Phone: 214/742-9256 


Peabody’s, Inc. 

P. O. Box 163 

Virginia Beach, Va., 23458 
Phone: 804/428-2049 


Pleasure Games Mig., Inc. 
1879 North 106th E. Ave. 
Tulsa, Okla., 74116 
Phone: 918/836-8585 


R & E Sporting Systems 
7116 Burns, Box 14156 
Ft. Worth, Texas, 76118 
Phone: 817/284-4092 


Satco Systems, Inc. 

1717 Four Mile Rd. N. E. 
Grand Rapids, Mich., 49505 
Phone: 616/364-8441 


UBI, Inc. 

51 Progress St. 
Union, N. J. , 07836 
Phone: 201/686-7030 


U. S. Billiards, Inc. 

243 Dixon Ave. 
Amityville, N. Y. , 11701 
Phone: 516/842-4242 


Vally Manufacturing & Sales Co. 
333 Morton St. 

Bay City, Mich., 48706 

Phone: 517/892-4536 


TOKEN 
VENDORS 


Standard Harvard Co. ( Standard 
Metal Typer) 

4431 W. Diversey Ave. 

Chicago, II]., 60639 

Phone: 312/384-3120 


PLAY METER 


Big Selection 
of Styles and 
Sizes... 


Surprisingly | 


Empire Distributing, Ine. 
120 South Sangamon Street Chicago, Illinois 60607 
Phone: 312/421-5200 Telex: 25-4026 


BRANCHES— 
DETROIT, GRAND RAPIDS, GREEN BAY 


INDIANAPOLIS 


d. 


Circ] 
| 
2 on reader Servic 
€ car 


More Extra Features 
For Added Durability and 
Continuing Profits! 


® New sturdier construction 

® New player figures and mountings 

® New leg-levelers adjust to any floor surface 

® Stronger solid rods on nylon bearings 

® Complete with American-made push type coin chutes, 
accessories and instructions 


Sold Only Through Distributors! 
: Garl 
Write or Phone for Complete Information. or Gavlanis Deke 


Satco Systems, Inc. 
1717 Four Mile Road N. E. 
Grand Rapids, Mich. 49505 VIDEO GAMES 
Phone 616/364-8441 A-] Amusement Products Co. 
790 East Washington Blvd. 
Los Angeles, Calif. 90021 


Van Brook of Lexington, Inc. Phone: 213/748-1686 

P. O. Box 5044 

1430 Forbes Rd. 

Lexington, Ky., 40405 Action Games 

Phone: 606/255-5990 4718 Westbridge Place NE 

606/255-4534 Albuquerque, N. M. 87111 
Phone: 505/345-6747 

Ardac, Inc. 

4860 East 345th Aethergon Corporation 

Willoughby, Ohio 44094 209 Voorhies Rd. 

Phone: 216/951-3440 Pontiac, Mich. 48053 


Phone: 313/332-1844 
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Allied Leisure Industries, Inc. 
245 W. 74th Place 

Hialeah, Fla. 33014 

Phone: 800/327-5830 ( toll free) 
305/558-5200 


Assembly Services Corp. 
3303 Harbor Blvd. 

Costa Mesa, Calif. 92626 
Phone: 714/556-1946 


Atari, Inc. 

14600 Winchester Blvd. 
Los Gatos, Calif. 95030 
Phone: 408/374-2440 


Bomak Flectronics 
1281 Simpson Way 
Escondido, Calif. 92025 
Phone: 714/743-5213 


California On-Line Computer Sys- 


tems 

6233 Fair Oaks Blvd. #7 
Carmichael, Calif. 95608 
Phone: 916/485-2478 


Chicago Dynamic Industries, Inc. 


1725 W. Diversey Blvd. 
Chicago, Ill. 60614 
Phone: 312/935-4600 


Control Sales 

2500 Devon Ave. 

Des Plaines, Ill. 60018 
Phone: 312/296-5595 


Digital Games 

545 Terrance Drive 

San Dimas, Calif. 91733 
Phone: 714/559-8333 
213/966-1636 


Elcon Industries 

P. O. Box 441 

Bloomfield Hills, Mich. 48013 
Phone: 313/647-7452 


Electra Games, Inc. 

2570 United Lane 

Elk Grove Village, Ill. 60007 
Phone: 312/595-1135 


Exidy, Inc. 

4151 Middlefield Rd. 
Palo Alto, Calif. 94303 
Phone: 415/494-3393 


Electromotion, Inc. 

6 Winside Drive 
Bethlehem, Penn. 18017 
Phone: 215/837-1821 
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Fascination, Ltd. 

1950 Estes Ave. 

Elk Grove Village, Il]. 60007 
Phone: 312/646-0770 


Fun Games 

8410 Amelia 
Oakland, Calif. 94603 
Phone: 415/568-5225 


Innovative Coin Corp. 

1755 Comstock St. 

Santa Clara, Calif. 95050 
Phone: 800/672-3557 ( toll free) 
408/247-7701 


Major Manufacturers, Inc. 
1178 Sonora Ct. 

Sunnyvale, Calif. 94086 
Phone: 408/245-9333 
Product Line: video games 
President: Hal Madden 
Vice President: Jerry Booz 


Magnetic Corporation of America 


179 Bear Hill Rd. 
Waltham, Mass. 02154 
Phone: 617/890-4242 


Meadows Games, Inc. 

181 Commercial St. 

Sunnyvale, Calif. 94086 

Phone: 800/538-1515 ( toll free) 
408/732-8110 


Midway Manufacturing Co. 
10750 W. Grand Ave. 
Franklin Park, Il]. 60131 
Phone: 312/451-1360 


Mirco Games, Inc. 

1960 W. North Lane 
Phoenix, Arizona 85021 
Phone: 602/944-5578 


Nutting Associates, Inc. 

500 Logue Ave. 

Mountain View,, Calif. 94043 
Phone: 415/961-9373 


PMC Electronics Co., Inc. 
1120 Industrial Hwy. 
Southampton, Pa. 18966 
Phone: 215/322-2925 


Project Support Engineering 
750 N. Mary Ave. 
Sunnyvale, Calif. 94086 
Phone: 408/739-8550 


Ramtek Corp. 

292 Commercial St. 
Sunnyvale, Ca. 94086 
Phone: 408/735-8400 


Sega of America 

2550 Santa Fe Ave. 
Redondo Beach, Calif. 92078 
Phone: 213/772-0833 


Technical Design Corp. 
7605 Washington Ave. S. 
Edona, Minn. 55435 
Phone: 612/941-5955 


UBI, Inc. 

51 Progress St. 
Union, N. J. 07836 
Phone: 201/686-7030 


U. S. Billiards, Inc. 
243 Dixon Ave. 
Amityville, N. Y. 11701 
Phone: 516/842-4242 


United States Marketing, Inc. 
6740 E. Camelback Rd. 
Seottsdale, Arizona 85251 


Vendex Corporation 

333 Sandy Springs Circle N. E. 
Atlanta, Ga. 30328 

Phone: 404/252-8575 


World Wide Video Enterprises, Inc. 


104 W. Cottage 
Covina, Calif. 91723 
Phone: 213/331-5311 


Westlake Systems Corp. 

2488 Townsgate Rd. Bldg. E 
Westlake Village, Calif. 91361 
Phone: 213/889-0057 


WALL GAMES 


Aethergon Corporation 
209 Voorhies Rd. 
Pontiac, Mich. 48053 
Phone 313/332-1844 


Century Industries 
P. O. Box 348 

Blue Bell, Pa. 19422 
Phone: 215/279-6834 


Gremlin Industries, Inc. 
7030 Convoy Court 

San Diego, Calif. 92111 
Phone: 714/277-8700 


Performance Enterprises, Inc. 
4712 NE 12th Ave. 

Ft. Lauderdale, Fla. 33334 
Phone: 305/771-3110 


| RAMTEK CORPORATION |} 


PRESENTS: 


A 


EW 
QUIZ GAME 
WITH OVER 
2000 QUESTIONS 


¢2o0c Per Play 

-Four Selectable Categories 
*Free Back-Up Tape 

-Free Headcleaning Tape 
‘Solid State Logic 

‘One Year Logic Board Warranty 


OPERATOR SELECTABLE: 


*Length of Play 
¢Extended Bonus Play 


j Questions and answers are stored 


on Ramtek’s eight track tape cartridges 
TRIVIA which allows for future new tapes and long 
m term earning power. 


RAMTEK CORP. © 292 Commercial St. 0 Sunnyvale, Ca. 94086 3 (408) 735-8400 


PLAY METER 
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State Associations 


ARIZONA 


Amusement Vendors of Arizona 
2539 North Balboa Ave. 
Tucson 85705 


ARKANSAS 


Arkansas Music Operators Assn. 
Suite 103, Quapaw Towers 
Little Rock 72201 


CALIFORNIA 


California Music Merchants Assn. 
128 East 14th St. 
Oakland 94606 


CONNECTICUT 


Music Operators of Conn. 
242 Trumbull St., Room 405 
Harfford 06103 


FLORIDA 


Florida Amusement-Merchandising- 
Assn. 

P. O. Box 1519 

Winter Haven 33880 


ILLINOIS 


Associated Buyers Club 
4206 N. Western Ave. 
Chicago 60618 


Illinois Coin Machine Operators 
Assn. 

1201 Waukegan Rd. 

Glenview 60625 


KANSAS 


Kansas Amusement & Music Assn. 
309 Neosho 
Emporia 67213 


MASSACHUSETTS 


Massachusetts Coin Machine Assn. 
116 Race St. 

Holyoke 01040 

Western Massachusetts Music 
Guild 

116 Race St. 

Holyoke 01040 


MICHIGAN 


Music Operators of Michigan 
318 W. Ottawa St. 
Lansing 48933 


MINNESOTA 


Music Operators of Minnesota 
850 Decatur Ave. 
Minneapolis 55427 
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MISSOURI 
Coin Machine Operators Assn., Inc. 
225 S. Meramec, Suite 824 
St. Louis ( Clayton) 63105 


Missouri Coin Machine Council 
1211 Tinsman 
Trenton 64683 


MONTANA 


Montana Coin Machine Operators 
Assn. 

815 So. Central Ave. Box 10 

Malta 59538 


NEBRASKA 


Coin Operated Industries of 
Nebraska 

8511 N. 30th 

Omaha 68112 


NEW JERSEY 


Vending Guild of N. J. 
1175 Broad St. 
Newark 07114 


Garden State Amusement & 
Vendors Assn., Inc. 

1208 “F” St. 

Belmar 07719 


NEW MEXICO 


New Mexico Music Guild 
3415 Vassar N. E. 
Albuquerque 87107 


NEW YORK 


New York State Coin Machin 
Assn., Inc. ; 
Box 204, Main St. 
Hurleyville 12747 


Music and Amusement Assn., Inc. 
250 W. 57th St. 
New York 10019 


Westchester Operators Guild, Inc. 
125 N. Main St. 


Port Chester 10573 


NORTH CAROLINA 


North Carolina Operators Assn. 
P. O. Box 406 | 
Fayetteville 28303 


OHIO 


Northwestern Ohio Music Opera- 
tors, Inc. 

511 S. Canal St. 

Delphos 45833 


Ohio Music & Amusement Assn. 
6649 North High St. 
Worthington 43085 


OREGON 


Oregon Amusement & Music Opera- 
tors Association 

14324 8S. E. Stark 

Portland 97233 


PENNSYLVANIA 


Amusement Machines Assn. of 
Philadelphia 

850 N. Broad St. 

Philadelphia 19130 


Eastern Pennsylvania Amusement 
Machines Assn. 

341 Fairview St. 

Stowe 19464 


SOUTH CAROLINA 


South Carolina Coin Operators 
Assn., Inc. 

P. Q. Box 1519 

Winter Haven, Florida 33880 


SOUTH DAKOTA 


Music andVending Assn. of South 
Dakota 

401 S. Minnesota Ave. 

Sioux Falls 57102 


TEXAS 


Music Operators of Texas, Inc. 
P. O. Box 52157 
Houston 77052 


VIRGINIA 


Music Operators of Virginia 
605 West 25th St. 
Norfolk 23517 


WASHINGTON 


Washington Coin Machine Opera- 
tors Assn. 

P. O. Box 218 

Bellingham 98225 


WEST VIRGINIA 


West Virginia Music & Vending 
Assn. 

1701 W. DuPont Ave. 

Belle 25015 


WISCONSIN 


Wisconsin Music Merchants Assn. 
1109 North Mayfair Rd. 
Wauwatosa 53226 


Milwaukee Music Operators Assn. 
6100 W. Bluemound Rd. 
Milwaukee 53213 


By popular demand, we are proud to 
announce that Play meter subscribers 
will soon be receiving current music 
charts and news twice a month. We 
realize that little happens chart wise in 
the course of a week’s time. But a lot 
can happen in half a month not to 
mention a month’s time. 

For that reason, we at Play Meter 


feel it is to the benefit of our readers to 
be better informed as to the ever 
changing music scene. 

In a further effort to make Play 
Meter the most useful trade 
publication available and to show our 
sincere appreciation to our 
subscribers, we will soon be publishing 
an interim music sheet listing all the 
top singles in the country. In addition. 


COINUND USHER 


PLAY METER 


this new service will enable us to 
feature any fast breaking news in the 
music and games industry, thus fully 
complementing Play Meter coverage of 
the industry. 

Remember, this new service will be 
for subscribers only. So act now and 
cash in on this added bonus for being a 
subscriber to Play Meter. 


P. O. BOX 24170 ¢ NEW ORLEANS, LA. 70184 ¢ (504) 827-0320 


The only magazine you’ll ever need 
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Freedom of Choice 


That’s what reading magazines is all about. You choose what you want to 
read, when you want to read it. You have the freedom to properly assess 
what you like in these pages at your leisure. 


Reading Play Meter also gives you the freedom to compare product 
information from the coin-operated amusements manufacturers and 
service companies. If you would like to learn more about our advertisers 
and their products or services, feel free to find them in this alphabetical 
listing, then circle the corresponding number on our Reader Service Card 
between pages 8 and 11. 


Electronic Amusement Svc. .59 


San Francisco, Cal. 


1 Abloy Inc, ...cceee ee neenenee 82 17 Empire Distributing ......- 
Morton Grove, I. Chicago, I. 
2 Action Games Inc. ....0000005: g3 (18 Fi cE alge - cane eee e eee 
Albuquerque, N. M. Oakland, Cal. 
19 Gremlin Industries ........ 
3 Advance Distributing Co...... 71 een Diego pai : 
St. Louis, Mo. 
20 Imperial Billiards.......++. 
4 American Shuffleboard .....- 716 New Jersey and Cal. 
Union City, N. J. 
21 Innovative Coin Corp. ..... 
5 Amico Mfg. Co. ..-.++++: 73 & 85 Santa Clara, Cal. 
New York, New York 
22 International Billiards 
Bo ate Ine: sclcoatentenancasoie 3 Plainfield, N.J. 
Santa Clara, Ca. 23 Irving Kaye ......00eeeeee 
7 Bally Mfg. Corp. .....++0++++0: 2 Brooklyn, N.Y. 
Chicago, Ii. 
24 Kurz-Kasch Inc... 10010005 
8 R.H. Belam Co. Inc. ....-++++: 85 Dayton, Ohio 
N York, New York 
sid 26 Lowen-Automaten........ 
9 Brunswick Corp. ...0.2.000008 13 Bingen Rhine, Germany 
Skokie, Ill. 
eo 27 Henry W.T. Mali &Co...... 
10 Chicago DynamicInd......-- 60 New York, New York 
Chicago, Ill. 
11. Coin Machine Distributors ...73 28 Meadows Games ........- 
Peekskill, New York Sunnyvale, Cal. 
12 Century Industries Inc. ..59& 78 79 Midway Mfg. ..........--. 
Audubon, Pa. Franklin Park, I. 
13. Dynamo Corp. «1000100 eeenee gg 30 Mondial......-+.+++ss0+5: 
God Prairie, Tx. New York, New York 
14 Edcoe Mfg. & Svc. Co.......- 14. 31 Performance Enterprises .... 
Culver City, Cal. Ft. Lauderdale, Fla. 
15 Electra Games .....++000008: 63 32 Picolndoor Sports ........ 
Elk Grove Village, Ill. Los Angeles, Cal. 
33 Pleasure Games........++:+:. 


Tulsa, Okla. 


34 37 


..24 


93 34 Project Support Eng......... 87 
Sunnyvale, Cal. 
Ramtek Corp. ...eeeeeneenens 97 
Sunnyvale, Cal. 
C.A. Robinson Co. ....++++5: 67 
Los Angeles, Cal. 
Rock-Ola Mfg. Co. .....++0: 100 
Chicago, Ill 
Rowe International ......... 17 
Whippany, N. J. 
Sega Enterprises, Inc. ....... 99 
Redondo Beach, Cal. 
Story Castle Sales.........5: 39 
Ridgeland, Miss. 
Success Enterprises. ... 1.005 72 
Bellevue, Neb. 
Suzo Trading Co. ....eese0es 38 
Rotterdam, Netherlands 
U. S. Billiards ......... 45 & 62 
Amityville, N. Y. 
United Billiards Inc. ....+.++: 66 
Union, N. J. 
Universe Affiliated Intl. Inc. .117 


Union, N. J. 


Vendall Machines... - - 80, 81, 96 
Ottawa, Canada 


Vendex Cop... ...ssccccnnuens 35 
Atlanta, Ga. 


SEGA 
ALL OVER THE WORLD 


THE SYMBOL FOR CREATIVE, QUALITY ORIENTED ARCADE GAMES. 


Games that earn high income on location es 
That retain player appeal year after year... 
That deliver reliable performance over the long hall haul... 


And now we proudly introduce the latest addition 
to this long line of star-studded Sega arcade games; 


ing new 


HULA laters 


Sega of America Sega Enterprises Ltd. 
2550 Santa Fe Ave. P. 0. Box 63, Tokyo AP 
Redondo Beach, CA 90278 Tokyo 149, Japan 


( 213) 772-0833 | 03) 742-3171 


The Rock-Ola 464. Ginything else is less. 


When you order a jukebox, you have a clear-cut choice. 
You can order a Rock-Ola 464. Or you can order some- 
thing less. Because, until we start work on next year's 
model, the 464 is as good as jukeboxes get. 

lts neon-inspired graphics grab the customers’ atten- 
tion. Its blinking, colorful selection/ control panel makes 
playing easy and exciting. 

And the 464 sounds as good as it looks. Because 
inside, a specially-desianed acoustical chamber dis- 
perses the music properly. Nothing stays trapped inside 
to vibrate and muffle. 

Being a Rock-Ola, the 464 is unaffected by dirt. Dust. 


Greasy air. Grime. Hard use. Liquids. And time. It’s built 
to take it all and keep right on playing, while other 
machines overheat, overwork or just plain wear out. 

Besides all that, the 464 helps you count your take. 
An optional computerized change counter (Model 2181) 
keeps track, and even gives you a complete printed 
record. 

So, it comes down to your choice. You can have 
Rock-Ola 464, with features other machines can only 
copy. Or you can have something less. 

But then that’s always been true of Rock-Ola. 


AOCH-OLA BE 


is there really anything else? 


